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“Hints” and 
“Truths” 


Break 
All Records 











These two pamphlets, “Hints for the Housewife,” and “Truths About 
the Meter,” have broken all records. Actually, more than a million 
copies of each of these have been sold and distributed to customers. 


YOUR customers will welcome a copy of each. You can buy them 
from A. G. A. Headquarters, suitably imprinted with your company 
name, for two cents a copy each. 

Order Now to Insure Prompt Delivery 


Price is $20.00 a Thousand for Each Booklet 





Just Published— 
New Book for Industrial Gas Series: 


STEAM BOILERS 4} 


Fresh from the press, this valuable reference book thoroughly covers 
the application of gas to steam boilers used essentially for industrial 
purposes. It is a splendid addition to the Industrial Gas Series that has 
won such wide favor among industrial gas men. 


STEAM BOILERS contains data on estimating pipe and boiler sizes, 
various boiler feeding systems, methods of treating boiler feed water, 
etc. The volume is profusely illustrated. 


Price $1.50 to A. G. A. Members $3.00 to Non-Members . . 
ORDER NOW | 
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Our Own Who’s Who 








XXXI 
Arthur Hewitt 





ORN in Wolverhampton, England, in 1868. 

Came to Canada 1880. Educated in Public 
Schools and Business College in Toronto. Entered 
the service of the Consumers’ Gas Company of 
Toronto in 1887, forty years ago. Was appointed 
assistant manager in 1907 and general manager in 
1909. Is a director of the American Gas Asso- 
ciation and a former president of the Canadian 
Gas Association. Is president of the Royal 
Canadian Institute, past president of the Toronto 
Board of Trade, past president of the Empire 
Club of Canada, member National Club, Lamb- 
ton Golf Club, etc. 
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Paving the Way for National Advertising 


A Review of the Steps Taken by the American Gas 
Association and the Point Now Reached 


ECOMMEN- 

DATIONS that 
the gas industry en- 
gage in a program of 
national advertising 
under the auspices of 
the American Gas As- 
sociation have been 
made persistently 
over a period of more 
than twenty years by 
individuals, commit- 
tees, special groups, 
and various other in- 


By CHARLES W. PERSON 








HE subject of national advertis- 

ing for the gas industry is upper- 
most in the consciousness of gas men. 
Agitation for a comprehensive pro- 
gram was started many years ago, and 
has increased, rather than diminished, 
with the years. 

This article paints the background 
of Association activity along these 
lines, and describes in detail particu- 
larly the activities of the Committee 
on National Advertising during the 
past two years. 

All members are cordially invited 
to contribute their ideas on the sub- 
ject to the Monthly and be a part of 
a veritable round table in attempting 
to arrive at the how, the when, and 


able the N. C. G. A. to 
get its national adver- 
tising under way in 
1914-1915. A detailed 
description of this 
campaign would re- 
quire an article in it- 
self, but for our pur- 
poses we may assume 
that practically all in 
the industry are 
agreed that the gas 
business has never 
been advertised in a 





terests, their number 


being legion. Even fSditor 


the where of national advertising.— 


manner truly com- 
mensurate with its im- 





before the American 


portance in the domes- 





Gas Association was 

dreamed of, away back in the early days 
of the American Gas Institute and the 
National Commercial Gas Association, 
the advantages of a cooperative plan of 
advertising were elaborately set forth in 
reports voluminous and otherwise, the 
engineer and the accountant agreeing 
with the commercial man that the indus- 
try was suffering from what, in present- 
day parlance, is called an inferiority com- 
plex. 

It took a period of some ten years, 
however, for opinion—not all of it favor- 
able by any means—to become sufficiently 
solidified and translated into action to en- 





tic and industrial life 
of the nation in which we live. 

The years intervening have only served 
to heighten the interest of gas men in ad- 
vertising. There are many factors respon- 
sible for this, chief among which is the 
advertising example set by other indus- 
tries and the increasingly competitive era 
in which modern business finds itself. 
Then, too, advertising, since the war, has 
undergone a tremendous growth, and by 
dint of research and careful analysis has 
been de-bunked of most of its flamboy- 
ant features and has come nearer to being 
an exact science than ever before. All 
this has made America the best adver- 
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R. J. Canniff 
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E. F. Gardiner C. E. Paige 





F. A. Lemke J. L. Stone 


tised country in the world and American 
products and our standard of living 
the best known and the most envied. 

It is only natural, therefore, that the 
gas man, an essential part of the inten- 
sive life of today, should yearn to have 
his business occupy an important place in 
the advertising scheme of things. But 
when to all this there is added the knowl- 
edge that the gas business is not gaining 
as it should because of competition from 
other quarters, the yearning for a pro- 





H. C. Clark W. E. Derwent 





B. J. Mullaney F. L. Blanchard 





H. O. Loebell J. J. Burns 


gram of national advertising becomes an 
insistent demand, and that is what we are 
witnessing from thousands of gas men 
today. 

What, then, is being done to inaugu- 
rate a program of national advertising 
for the gas business? Specifically, what 
is the American Gas Association doing 
through its Committee on National Ad- 
vertising ? 

To get the complete picture, we must 
start at a time shortly prior to the 1926 
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Conference of the Advisory Council and 
Executive Board. At this time, Associa- 
tion Headquarters surveyed the industry 
with reference to sales of gas for domes- 
tic purposes. Some searching questions 
were directed towards ascertaining if any 
branch of our business was suffering los- 
ses or not gaining as it should, with the 
reasons therefor. Additional questions 
were directed at competition from other 
fuels, the extent of such competition, its 
nature and the steps that might be taken 
to counteract it. 

A study of the material thus obtained 
showed that the domestic sales situation 
was susceptible of great improvement. A 
considerable amount of competition ap- 
peared from electricity and oil. However, 
there was no _ substantial agreement 
among our own people as to the reasons 
for this situation, although many causes 
were assigned or surmised. 

In view of this situation, the Commit- 
tee on Three- or Five-Year Program for 
Association Activities, of which Mr. 
Cortelyou was chairman, in its notable 
report at the 1926 Conference of the Ad- 
visory Council and Executive Board, rec- 
ommended, among other things, an in- 
tensification of selling efforts and meth- 
ods, and further “that the Association 
form a special committee of executives, 
commercial men and manufacturers to 
work out a cooperative plan of national 
advertising.” 

In obedience to this latter recommenda- 
tion, unanimously adopted by the Advis- 
ory Council and Executive Board, H. C. 
Abell, then president, appointed the Com- 
mittee on National Advertising. The per- 
sonnel of this committee is as follows: 


C. E. Paige, chairman, The Brooklyn Union 
Gas Co., Brooklyn, N. Y. 

mE. Blanchard, H. L. Doherty & Co., New 
York, N. Y. 

iF FF ‘gagmee Laclede Gas Light Co., St. Louis, 


‘: om ‘Canniff, Standard Gas Equipment Corp., 
Chicago, IIl. 

H. C. Clark, Public Service Electric & Gas 
Co., Newark, N. J. 

W. E. Derwent, Geo. D. Roper Corp., Rock- 
ford, IIl. 


F. A. Lemke, Humphrey Co., Kalamazoo, 
Mich. 

B. J. Mullaney, The Peoples Gas Light & 
Coke Co., Chicago, IIl. 

James L. Stone, Spokane Gas & Fuel Co., 
Spokane, Wash. 

H. O. Loebell, Combustion Utilities Corp., 
New York, N. Y. 

N. T. Sellman, Consolidated Gas Co. of New 
York, N. Y. 

E. F. Gardiner, Midland Utilities Co., Chicago, 
Ill. 


The committee was early confronted 
by the fact, as already stated, that our 
own people were not in agreement as to 
the causes, effects and future of our do- 
mestic situation. To this there was added 
a similar lack of agreement as to national 
advertising, strikingly manifested at a 
meeting of the committee held June 28, 
1926. No two members favored any par- 
ticular method of advertising; neither 
was there any unanimity of thought on 
what should and what should not be ad- 
vertised. 

After careful deliberation and analysis, 
the decision was reached that the trouble 
was caused by too much theory and too 
little fact. It was then suggested that a 
national domestic customer survey of the 
industry’s market, if successfully con- 
ducted, would accomplish the following 
objectives : 


1. It would save much valuable time and 
effort in focusing and reconciling the many 
divergent views on advertising and na- 
tional sales promotion that exist in the per- 
sonnel of our Association. 

It would give unbiased, proved information 
obtained from the source—that is, from the 
consumer of gas—upon which to decide 
whether or not the industry as a whole 
should attempt an advertising campaign and 
if so along what lines. 


N 


Accordingly, the committee recom- 
mended the employment of an organiza- 
tion specializing in market research and 
survey work, and having no connection 
with an advertising agency. This recom- 
mendation was approved by the Execu- 
tive Board and on January 1, 1927, the 
survey work was started. 

At the June, 1927, Conference of 
the Advisory Council and Executive 











weeping in 


dust like au Orchestra 


Other industries advertise—why not the gas 
industry? 


Board, C. E. Paige, chairman of the com- 
mittee, reported on the methods employed 
in conducting the survey, which was not 
then completed. He said in part: 

“Through the use of trained investi- 
gators, personal conversations are being 
had with domestic customers of all classes 
in every part of the United States work- 
ing in 38 cities and towns of 24 states 
and the District of Columbia. A total of 
5775 customers will be interviewed. 

“As the habits of families are influ- 
enced or reflected in the practices of pro- 
fessional and business men, other infor- 
mation is being sought in personal inter- 
views with architects, building contrac- 
tors, heating men and real estate dealers. 
In all, 855 will be interviewed in 27 cities 
from the Atlantic to the Pacific. 

“To the information thus obtained is 
being added an economic study of exist- 
ing information and a thorough coverage 
of the commercial or institutional market, 
in interviews with 200 hotels, restaurants, 
clubs and employees’ cafeterias serving 
daily one and one half million meals. 

“Supplementing all the above, it has 
been decided to look into a few special 
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questions which could be answered more 
freely and satisfactorily by mail. Accord- 
ingly, 3000 questionnaires have been 
mailed to a carefully selected list of au- 
tomobile owners all over the country, 
using sufficient concentration so as to be 
able to check small towns versus large 
cities. 

“The head of the survey organization 
has also visited the Cleveland Laboratory, 
the Bureau of Standards and other goy- 
ernmental departments at Washington, 
and has had personal conversations with 
gas company officials and appliance man- 
ufacturers in 18 cities, travelling as far 
west as Omaha.” 

In describing the few preliminary find- 
ings (subject later to checking and veri- 
fication) Mr. Paige said: 

“No more significant proof of the need 
for a national domestic customers’ study 
could be presented than the dissimilarity 
of the findings by cities. Faced at the 
start with a wide variance in rate struc- 
tures, a lack of uniformity in the quality 
and kinds of gas, and other differences 
in production, it was soon found that our 
companies have no unified plan of mer- 
chandising their product and their appli- 
ances. 

“Factors of climate, living habits and 
such, were bound to have an important 
bearing upon the situation, but when to 
these geographical economics are added 
varying selling methods, varying produc- 
tion methods, varying advertising and 
service methods, and many other factors 
quite unlike, a complex and difficult prob- 
lem was met with. 

“Still further complicating the situa- 
tion are the spotty activities of certain 
competitors, such as oil burner manufac- 
turers, who have to a notable extent con- 
centrated their efforts in a few cities. 

“Tt is a significant fact, however, that 
coincident with the failure of the cities 
surveyed to follow a definite trend, par- 
alleling any one factor of economics, 
abundant statistical proof was found of 
America’s great desire for convenience 

(Continued on page 755) 
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What the A.G.A. Offers Natural Gas Men 


With Special Consideration of the Various Publications 
of the American Gas Association 


“6 ISCUSSING the place of natural 

gas in the American Gas Associa- 
tion is like discussing the place of one of 
the twin spires of a church. Natural gas 
has the position identical with that of 
manufactured gas. In our committees 
for the new Association year there is full 
natural gas representation from all parts 
of the field; there is no activity of the 
Association in which our natural gas 
members do not play as prominent and 
influential a part as our manufactured 
gas members. There is perfect equality 
of opportunity, of standing and of pur- 
pose. There is no information obtainable 
for the use and advantage of the members 
of the Association that is not immediately 
made as completely available to any one 
group of our members as to the other 
groups. Our mailing lists at headquarters 
are joined together into one. Our rec- 
ords are interspersed with manufactured 
gas, natural gas and manufacturer com- 
pany members. The gas industry of 
America is united in fact as well as in 
name. 

“It is not to be expected that newly 
allied machinery will operate with the 
utmost smoothness and the most efficient 
correlation from the beginning. There 
are new acquaintances to be made by each 
side; there are problems that are new to 
one or the other and there are lines of en- 
deavor that must be learned. I venture 
to say that before the next Annual Con- 
vention of the American Gas Association 
every particle of the organization will 
be working in harmony with all other 
parts and that it will be impossible, so 
far as committee work, research activities 
and participation in meetings are con- 
cerned, to tell a natural gas man from a 
manufactured gas man. 

“I do not claim that the attitude of the 
manufactured gas industry is unselfish or 
that its sole purpose is to give what it 





knows to the natural gas industry. On 
the contrary, we know very well that the 
natural gas division and its members have 
a very great deal to give their manufac- 
tured gas brethern. You know a great 
deal more about a great many things than 
the men in the manufactured gas field 
who propose to get them and to make use 
of them in their own localities. Each 
side must give and get and as a matter 
of fact there are no sides left on this 
proposition. We must and shall, except 
for classification in order to make the 
most of the individual’s knowledge and 
opportunities, get out of our heads en- 
tirely any separate interest so far as the 
Association is concerned between natural 
gas and manufactured gas. 

“The natural gas field in America has 
developed most interesting personalities. 
They have been the men of vision and of 
daring. It has not been all a matter of 
luck or of chance for science has played 
an important and constantly increasing 
part. Yet, those who have thought and 
won in this field have been men unafraid 
to take a chance and to back their judg- 
ment with what they had. No wonder 
that the manufactured gas people wel- 
comed into their fold these men of strong 
purpose and high resolve.” 

With these words Alexander Forward, 
managing director of the A. G. A., ex- 
plained the true meaning of the amalga- 
mation of the Natural Gas Association 
of America with the A. G. A. at the re- 
cent meeting of the Southwest Division 
at Houston, Texas. With the idea of 
bringing home the purposes and func- 
tions of the Association to the new mem- 
bers of the Natural Gas Department, this 
and future issues will contain detailed 
accounts of various activities undertaken. 

The work of the Association is carried 
on by means of six sections and one de- 
partment in collaboration with a Head- 
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quarters Staff located in New York. This 
staff includes a managing director, who, 
as its executive officer, is responsible to 
the Executive Board of the Association, 
which determines Association policies. It 
also includes an assistant manager, a sec- 
retary, the secretaries of the sections and 
the department, service engineers, con- 
sulting counsel, a laboratory director, 
editors of publications, and a statistical 
department. 

The sections and the department, each 
dealing as its name implies with specified 
phases of the gas business, are: Natural 
Gas Department, Accounting Section, 
Commercial Section, Industrial Gas Sec- 
tion, Manufacturers’ Section, Publicity 
and Advertising Section, and Technical 
Section. 

Each has a managing committee which 
directs and supervises its activities and 
other committees charged with definite 
problems. In addition to section and de- 
partment committees, there have been 
formed certain general committees to 
consider problems outside the scope of 
the sections and departments. 

This month special consideration will 
be given to the various Association pub- 
lications. 

The dissemination of valuable infor- 
mation is not confined to the conventions 
and personal inquiry at Headquarters. 
The membership is kept constantly in- 
formed of the Association’s activities and 


of the developments in the industry 
through its various publications, in ad- 
dition to which there is offered from 
time to time other literature for more 
general distribution by the companies to 
their customers. Among such literature 
and services may be mentioned: 


THE A. G. A. MONTHLY 
A 64-page illustrated publication, which 
keeps the membership informed of the 
general and sectional activities of the 
Association and matters pertaining to de- 
velopment in all branches of the industry. 


INFORMATION SERVICE 
Information Service letters, covering 
briefly and concisely subjects of interest 
and vital importance—sent at intervals to 
the entire membership. 


CONVENTION PAPERS AND REPORTS 

Copies of printed reports, papers and 
addresses, presented before the annual 
convention, are issued free of charge to 
all members upon request. 


(Continued on“page 732) 















The heating plant in this 
model insulated home is @ 
gas-fired boiler. The house 
1s located on Michigan Boule- 
vard, Chicago, Ill., and was 
erected by the Celotex Com- 
pany for demonstration pur- 
poses 
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Honest Internal Regulation Is Economical 
Powerful Financial Group Finds Governmental 
Influences Are Uneconomical 


By HENRY R. HAYES 
President, Investment Bankers Association of America 


HE Investment Bankers Associa- 
AT toe of America has always been in 
favor of state-wide regulation of the 
public utility business. We have held, too, 
to the conviction that the business can be 
best operated under private ownership 
and enterprise. We believe that new capi- 
tal flows more freely into the business 
in states where there exists equitable 
regulation. Now that some companies 
individually serve hundreds of communi- 
ties, there really exists no place for local 
regulation (so-called “Home Rule”). The 
business has expanded in some few in- 
stances even beyond state boundaries. 
Yet we see no need now of Federal regu- 
lation because the state commissions, 
through changes in state laws if neces- 


sary, can be given ample authority to 
hold joint hearings on inter-state prob- 
lems. 

What is needed above all else is regu- 
lation by state commissions which shall 
be uniform in all states, as well as broad 
in authority as to rates, valuations and 


services. In this connection we are in 
hearty accord with the work of a com- 
mittee of the National Conference of 
Commissioners on Uniform State Laws. 
That committee presented a draft of 
Uniform Law for the Regulation (by 
States) of Utilities. That proposed act 
in final form will be considered at the 
1928 Conference of the National Com- 
missioners. The Investment Bankers As- 
sociation of America anticipates that the 
act in its final form will be fully accept- 
able to it, in which case that Association 
will recommend that its members take 
an active part in favoring adoption by 
the various states of its principles. 

The Investment Bankers Association 


Presented at A. G. A. Convention. 


has many times actively opposed legis- 
lation which has appeared to it to be 
economically unsound, or having for its 
purpose political supervision, interfer- 
ence or operation. The general record 
in this country and elsewhere cannot 
point to successful public ownership and 
operation of these public utilities. Too 
often do we learn of poor accounting 
methods and other unsound business 
practices. The public utility business is 
no activity in which the Federal Govern- 
ment or any of its political divisions 
should engage. 

The difficulty in any study of public 
operation of utilities is to get facts. Too 
frequently this is due to a serious lack 
of sound accounting principles. A recent 
analysis of state laws discloses that 
many states exercise no control of any 
kind over the bookkeeping of publicly 
owned and operated properties. Members 
of this Association, as merchandisers of 
both municipal and public service secur- 
ities, have a keen interest in this subject. 
As investors in these two classes of se- 
curities, financial institutions, such as in- 
surance companies, savings and state and 
national banks really have a similar in- 
terest. How can taxpayers or holders of 
obligations of a municipality which oper- 
ates a public utility get real information 
as to the value of a property unless sound 
accounting is practised and the facts re- 
leased ? 

We have seen the importance to any. 
study of a publicly owned utility of a 
sound system of accounting. There is 
something equally important to the study 
of a privately owned company, and that 
is for a release of adequate operating and 
financial data, not only with respect to 
operating companies, but so-called hold- 
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ing companies as well. This is desirable 
for two purposes: A. To safeguard the 
public, and B. To safeguard and inform 
the investor. 

When we consider this subject of “ad- 
equate information” we must bear in 
mind an obvious fact; i.e., that investors, 
as a group, are much more educated than 
they were, say, ten years ago. Also they 
are becoming more discriminating. I also 
believe that when the release of necessary 
information is more general among is- 
suing companies and commissions, se- 
curities will sell on bases more nearly 
comparable to their real investment merit. 

Your business is one of the most im- 
portant in the country. It has been 
guided by you with foresight and cour- 
age. You are to be especially commended 
for keeping down costs so as to sell better 
service at prices permitting increased con- 
sumption. Furthermore, the financial 
structures of your companies, generally 
speaking, have been materially improved. 

In this great expansion of your busi- 
ness no small credit is due to wise com- 
mission regulation and surprisingly uni- 
form court decisions. Though the ex- 
pansion has been rapid, the prospects for 
further growth seem to bankers to be 
bright. In some branches of your busi- 
ness the cost of new capital, especially 
that raised by the sale of bonds, is very 
reasonable. We may expect a further 
lowering of the cost of money raised by 
the sale of bonds as well as stocks. 

What we are seeking here today is to 
discuss openly some problems of your 
business in the hope that a solution there- 
of may hasten the improvement of con- 
ditions in your industries. 

Commissioners (appointed rather than 
elected) holding office in all states under 
broad and uniform legislative authority 
with our courts would seem to offer the 
public served and investors in operating 
companies the best protection against any 
financial exploitations or unwise manage- 
rial policy. It is important that com- 
missions should be properly financed in 
order to make adequate investigations 


and publish their findings, as well as to 
release adequate financial and operating 
data. This is equally important from the 
viewpoint of giving adequate compensa- 
tion to those public servants who have 
and will continue to develop sound regy- 
latory principles. 

The industry as a whole desires, as we 
see it, to keep its business clean, expand 
its service, and to develop the arts and 
sciences for improved service. If due to 
a too rapid expansion or for other rea- 
sons, financial or managerial, mistakes 
have been made, let’s have each examined 
separately so that we may profit. 


In closing, and along these lines, I desire 
to quote from the annual reports of the Com- 
mittee on Public Service Securities which 
was submitted at the Sixteenth Annual Con- 
vention of this Association, at Seattle, Wash, 
September 29, 1927: “In connection with al- 
leged abuses of capitalization, your Commit- 
tee makes the comment that while obviously 
it can be argued in reply to criticism that the 
marshalling of figures and statistics to prove 
a general proposition may work injustice in 
particular cases, the fact remains that the 
matter of capitalization of public utility prop- 
erties is receiving legislative and public at- 
tention. Recognizing that the investment 
banker is in a position to judge concerning the 
merits surrounding individual cases, and is 
able to exercise in some of such cases a de- 
termining influence in matters of capitaliza- 
tion, we recommend that all members of this 
Association use such influence as they may 
exert in the interest of conservative finance. 
Regulation of practices of any industry which 
proceeds from thoroughly informed sources 
either within or associated with the industry 
itself is to be preferred over one imposed by 
governmental authority which experience has 
shown to be uneconomical in many respects. 
However, unless such inner regulation of 
practice prevents flagrant abuses, there is 
always the danger of agitation for govern- 
ment supervision. While any such agitation 
might result from and be directed at the 
abuses in particular cases, it could hardly 
help affecting in a measure, at least, the 
soundly conceived enterprises in the industry, 
and the thousands of investors, many of them 
people of small means, who have invested in 
their securities. It is, therefore, to the inter- 
est not only of the leaders in the public utility 
industry itself, but also to the bankers who 
sell their securities to direct all possible in- 
fluence for removing or preventing any just 
cause for criticism.” 
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Movie “Stills’—Left, the artillery roars—blow-off of water gas set. 





Right, on the firing 


line—night charging operations 


Making the Utility Motion Picture Pay 


This New Medium for Public Education Needs Care and 
Attention to Make It Worth While 


By DONALD M. MACKIE 
Hodenpyl Hardy & Co., Inc.; President, Public Utilities Advertising Assoc. 


A Hundred-Million Dollar Movie Cast— 
A Stage 45,090 Square Miles Across— 
An Audience of 102,090 (and the Show is just 
Going Good). 
ITH an opportunity like that why 
shouldn’t a public utility make its 
movie pay—why shouldn’t the tie-up be- 
tween pictured property and public in- 
terest be made successful ? 

The figures above refer to value of the 
property, size of the territory and the 
number of people who have already seen 
the picture, which in this instance refers 
to the motion picture operations of Con- 
sumers Power Company (Michigan). 
They might very well apply to any other 
public utility with a few simple changes to 
fit the property. I simply cite them to in- 
dicate that there is publicity value in our 
business in the application of motion pic- 
tures to the development of public senti- 
ment. 

Many gas and electric companies 
throughout the country for some several 
years have ventured into the movie field 
but with varying results; probably the 
majority being unsatisfactory. The idea 
of utilizing movies is sound; putting the 
idea into practice is where many may run 


into difficulties. The idea is based on the 


principle that the more the customer 
knows about our business and what we 
are doing to make the business useful, 


the better it is in a mutual way. A gas 
company cannot be seen readily in the en- 
tirety of its organization and functions by 
the customer. Spread out as it is with its 
production a long distance from its util- 
ization and with its intervening network 
of distribution mains, the customer does 
not ordinarily come into touch with the 
functioning of gas service except in ex- 
periencing its ultimate objective. By 
virtue of the very fact that these widely 
scattered resources whose operations, 
though unseen, are constantly sensed 
through use and enjoyment, there is a 
story of work and service which should 
be known to our customers and which is 
very interesting once they do know. It is 
not only interesting but conducive to co- 
operative understanding. 

Very well, then, unlike Mohammed 
who could not bring the mountain to him; 
why can’t we bring the mountain to us— 
why not bring the property to the cus- 
tomer? Good idea—do it with movies. 
With our customer sitting in an easy 
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chair, let’s put the property on parade; 
let’s give him a movie tour around the ter- 
ritory. 

Now, in the first place, getting up a 
dramatic movie, such as you see in the 
theatres with its emotional wrestling 
matches and feverish plot, and getting up 
a cold mechanical industrial movie are 
birds of two different colors. Try it and 
see. 

The major factors in making a public 
utility movie pay are: 1. The way the 
subject is written up and produced. 2. 
The distribution of the film to the greatest 
diversity of audience. 

The trouble with a great many indus- 
trial movies which have been produced, 
public utility and otherwise, has been to 
get the public to say they are as good as 
the makers think they are. You can’t ex- 
pect women to sigh and strong men to 
weep over the sex appeal of a coal pile 
(although a coal pile is some flaming pro- 
position when it gets started). Too often 
a picture has been made—the officers and 
employees of the industry have viewed it 
and said, “That’s right—we sure are a 
fine outfit”—and then what? 

A good many industrial movies have 
been nothing more than “animated in- 
ventories.” Perhaps the reason for this 
lies in the fact that too often the whole 
job has been put in the hands of a movie 
organization, which is expert in the tech- 
nical matters of photography but out of 
touch with the specific property, its local 
situations, and with no concrete idea of 
the objectives the utility seeks to attain in 
the public mind. And I believe some of 
those who have paid the bill are free to 
admit it. 

If I may, I should like to present the 
case of Consumers Power Company as 
one from which you, who are interested in 
the possibilities of motion picture public- 
ity, may gain some beneficial information. 
This company appointed a committee of 
its publicity, advertising, and operating 
men to examine into the experiences of 
others. As a result it was decided that 
movies have desirable possibilities, but 


that the production of this movie should 
be approached in a new way. Instead of 
simply presenting an exposition of the 
property, it was decided to dramatize, if 
you please, the public service. This com- 
pany operates electric or gas service or 
both in 27% Michigan communities. The 
gas service is supplied in 30 cities and 
towns with gas from nine gas plants. In 
view of the extent of property, it was de- 
cided that the story was too big to go into 
one single movie, so instead the story was 
divided into chapters or units, each unit 
dealing with one particular phase of the 
business and being so written and titled 
that it should present a definite introduc- 
tion and carry the story along on its own 
strength and present a definite conclusion. 

This feature is very important, and one 
which should be considered carefully by 
any utility contemplating a picture. 
Among the advantages of this plan are 
the flexibility whereby the company can 
fill engagements at any kind of a gathering. 
Each unit takes from one to two reels, the 
time requirement being from 12 to 30 
minutes for an independent chapter. 
There are six units covering the total 
property. With this arrangement an en- 
gagement at a public gathering where only 
a short time can be alloted the company 
can be filled with one or two units, and 
each one being independently written car- 
ries its own story. On the other hand, 
if the company has an opportunity to 
present a complete evening’s perform- 
ance, such as at community clubs and 
other civic affairs, additional units are 
presented making a full program of an 
hour or an hour and a half. Another ad- 
vantage in having these short length fea- 
tures is that it is not ordinarily desirable 
to try to show any given audience the 
complete picture—it is too much for the 
strange mind to absorb and retain, that it, 
if we expect them to retain it in a way 
that will result in conclusions helpful to 
us. By presenting short units, it is pos- 
sible to give the audience a few definite 
conclusions at any time and allow these 
to soak in. Then, having given them one 
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interesting show, it is possible to go back 
at a later date and put on a new show 
presenting new facts, again brief enough 
to be mentally digested. 

Having thus laid out the plan of pro- 
duction, the scenario was written. This 
was done primarily by the company’s own 
people with the sole thought of getting 
human interest into the difficult subject 
of mechanical operations. This was done 
only after a comparison with scenarios 
submitted by an outside agency. 

The units briefly were as follows: 
“Flaming Use”—dealing with the gas 
service. “The Romance of the River”— 
the development and utilization of water 
power. “Your Three Men”—the develop- 
ment and utilization of steam power. 
“The Power Trail”—the dispatching and 
transmission of electricity. “The Song of 
Service”—dealing with the operations 
carried on to maintain high standards of 
service, including engineering, laboratory 
work, home service and customer owner- 
ship. “Conservation’”—showing the com- 
pany’s work in reforestation, fish plant- 
ing and conservation of game resources, 
together with public enjoyment of lands 
and waters adjacent to company property. 

The gas picture opened with a tired 
housewife trying to build a fire in a wood 
stove to prepare the daily meals. As she 
stuffs a newspaper into the stove, she 
notices an advertisement of the company 
in connection with Open House Week, 





Gas is best—“still” showing auto engine block 
testing 





Flaming use—coke pushing 

the headline reading “See the Rest of 
Your Kitchen.” Thus the gas plant is 
immediately given the intimate connection 
of being a part of the kitchens of the 
audience, and the opportunity is opened 
for starting out to visit the gas works. 
The audience is then taken through one 
typical plant which suffices for the detail 
rather than to show extensive views of 
all the plants. The picture is supple- 
mented with an animated diagram illus- 
trating what happens when the oven is 
charged, showing in effect that coal is 
“cooked” just as the housewife cooks food 
(another human touch). Any one taking 
motion pictures of gas plants should in- 
vestigate the possibilities of night photog- 
raphy. In these pictures the night views 
of coke pushing were exceptionally in- 
teresting. The picture then carries on to 
the work of getting the line extended to 
reach the home and shows the ultimate 
enjoyment with gas service obtained. This 
story is supplemented with a section which 
shows the many uses of gas, particularly 
in industry. Because of the small con- 
ception which the general public has of 
gas as a heating medium in process work, 
this feature has elicited close attention. 

With the film ready, the next step is to 
get it before the public. These pictures 
were divided into two sections, and a reg- 
ular booking system was organized so that 
each section would start on a route or 
circuit of several months, going from 
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one town to another followed by the sec- 
ond section which would make the same 
circuit at a later date. This feature ap- 
plied to the larger communities only. Def- 
inite dates are reserved for each district, 
and the district organization thereupon 
books the films for showing before all 
possible groups and occasions in a local- 
ity during that period. While one readily 
thinks of showings before such groups as 
civic and luncheon clubs, women’s clubs, 
school and college classes, etc., the im- 
portant industrial field should be remem- 
bered, as it has been found that these pic- 
tures do a great amount of good when 
shown before meetings of employee or- 
ganizations in factories and shops. 

The small communities are handled in 
a different fashion, being covered by 
what is known as the summer circuit or 
“one night stand.” During the summer 
when organizations in the larger cities do 
not meet, the time is alloted to the small 
towns. Advance advertising is released 
in the small communities stating that on 
a certain night the picture will be shown 
either in the public hall or the village 
park or the best place available depending 
on the community, with one eye open for 
unfavorable weather. The interest evi- 
denced in the public utility by people in 
these small communities is surprising. 
Crowds of from 300 to 700 were the 
usual thing in the villages with many 
running a thousand or some more. This 
is a territory which should be cultivated. 

Consumers Power Company has been 
operating its motion pictures since May, 
1927, and in a period of less than five 
months has given the message of its serv- 
ice to 102,000 people. In carrying out 
this program, it has not resorted to the 
use of theatres for its showings except 
in one or two instances, but has instead 
confined itself to voluntary affairs with 
a consequent saving in expense and prob- 
ably a larger audience interest. The op- 
erating cost per spectator, including ad- 
vertising, rentals, traveling expense, etc., 
averages approximately three cents. 

To the public utility with a story to tell, 


——_—— - —_—__—___... 


a motion picture properly produced and 
a territory adequately covered, that is, in 
deed, a low cost—this is a plan for mak- 
ing movies pay. 


Prints of Who’s Who Page 
Now Available for Members 


MEMBERS of the A. G. A. are now able 

to secure reproductions of the Who’s 
Who page on India-tint paper, suitable for 
framing. 

Believing that there are many employees’ 
working with the men used as subjects for 
this page who desire to have this page for 
their own use, Association Headquarters has 
reached an agreement with the printer of the 
MonTHLyY to supply these at cost. As near as 
can be determined now, the cost will be from 
ten to fifteen cents each. 

Orders for the prints must reach the editor 
of the MonTHLy on or before the 15th of the 
month following date of publication. 

It is also possible that arrangements can be 
made to supply prints of the pages which 
have appeared in previous issues, depending 
on the demand for the same. 


In Memoriam 


James Cox Brady, New York, N. Y. 

William B. Orme, former secretary, Wash- 
ington Gas Light Co., Washington, D. C. 

D. H. Roberts, The Roberts Brass Mfg. Co., 
Detroit, Mich. 

Earl Fisher, Logan Gas Co., Shelby, Ohio. 

Robert W. Irwin, Ohio Fuel Gas Co., Xenia, 
Ohio. 

Edwin D. Ivory, Peoples Natural Gas Co., 
Pittsburgh, Pa. 

Perry A. Little, Buffalo, N. Y. 








MINUTES OF REFRIGERATION 

CONFERENCE ARE AVAILABLE 

EMBERS of the Association can now 

secure copies of the minutes of the Re- 
frigeration Conference, held Monday eve- 
ning, Oct. 10, at the Chicago convention by 
the Commercial Section. 

Since the supply is limited, and intense 
interest has been shown in the merchandis- 
ing of this appliance by almost every gas 
company member of the Association, all are 
asked to get their requests in early to insure 
delivery. 
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As Others See the Gas Industry 


Comment from Within and Without 


OMMENT on 
the gas indus- 

try from outside 
sources is progress- 
ing. Internal com- 
ment on important 
activities is also fa- 
vorable, mirroring 
the general healthy 
condition prevailing 
in the industry. 

An important ar- 
ticle on the gas in- 
dustry appeared in 
The Annalist for Nov. 11. Charles H. 
Allen, in a signed article, entitled, “Su- 
per-Gas—the Next Step in the Coordina- 
tion of Public Utilities,” writes interest- 
ingly on the interconnection tendencies in 
the industry. 

Calling attention to the interconnected 
systems now in existence, namely in the 


natural gas fields, in New Jersey, and in 
California, Mr. Allen says that gas has 
been transmitted over longer distances 
than electricity. He uses Samuel Insull’s 
address at the A. G. A. convention as a 
text and in closing speaks as follows: 


“The possibilities of the future extension of 
this service are great. The idea of a common 
heat pool, fed by centralized producers, and 
receiving, in those localities where it is avail- 
able, the productions of chemical and metal- 
lurgical plants, reveals an instrumentality for 
the further evolution of this industry and for 
the future improvement of living conditions 
which may well be of revolutionary impor- 
tance. Its coordination and development with 
electric service, with a realization of the bene- 
fits in common, will undoubtedly be of the 
utmost consequence to the future growth of 
these two utility services. 

“But (as Mr. Insull points out) it can 
never be accomplished while the gas industry 
contemplates such empires in terms of the 
kitchen stove and the family water heater.” 


The Testing Laboratory and the Blue 
Star Plan are also coming in for their 
rightful share of publicity. The marked in- 


terest being taken 
by allied trades in 
the Laboratory is 
shown by the publi- 
cation of an article 
entitled “What the 
American Gas As- 
sociation Is Doing 
for the Plumbing 
and Heating 
Trades and the 
Public,” in a recent 
issue of The 
Plumbers and 
Heating Contractors Trade Journal, by 
Charles W. Person, of A. G. A. Head- 
quarters. 

A well-illustrated article on the Labor- 
atory also appeared in the News of the 
Consolidated Gas Electric Light and 
Power Co. of Baltimore, Md., and there 
was a brief article in the Gazette of the 
Detroit City Gas Co. 

The New York Times, Nov. 6, has an 
article telling of the program of intercon- 
nection in the gas industry. 

The Oct. 31 Weekly Financial Letter 
of Frazier Jelke & Co. claims that the 
most “promising development in the util- 
ity field today is the reorganization of the 
gas industry now taking place.” The let- 
ter says in part: 

“With a reasonable amount of cooperation 
within the industry, a few years will see a 
marked change, not only in earnings of the 
utilities producing either natural or artificial 
gas, but in the establishment of new markets 


which will be made more secure with the 
progress of gas utilization.” 


The November Jndustrial Bulletin of 
Arthur D. Little, Inc., Cambridge, Mass., 
contains a review of the A. G. A. con- 
vention, mentioning particularly the top- 
ics of centralization and consolidation and 
the address of Samuel Insull. The article 
says that the possibilities of the gas situ- 
ation invite the studious attention of 
bankers and investors. 
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Gas Leads Again at Steel Treaters’ Show 


61,000 People See Large Exhibit of Gas Equipment 
Taking 13,000 Sq.Ft. of Space 


ORE than 61,- 

000 people at- 

- tended the convention 
and exhibition of the 

American Society for 

Steel Treating at De- 

troit, Mich., from 

Sept. 19 to 23, and 

saw the splendid ex- 

hibit of gas furnaces 
and equipment spon- 
sored by the Ameri- 
can Gas Association. More than 13,000 
sq.ft. of space was used by the A. G. A., 
and this display was easily the feature of 
the entire show. 

The total sales price of the equipment 
furnished by the manufacturers partici- 
pating approximated $76,000. 

The following manufacturers of gas- 
fired factory and industrial equipment 
were represented at the exhibit: Ameri- 
can Gas Furnace Co., Eclipse Fuel Engi- 
neering Co., C. W. Kemp Manufacturing 
Co., E. Leitz, Inc., Sullivan Machinery 
Co., Surface Combustion Co., Stillwater 
Manufacturing Co., Welding Metals 
Manufacturing Co., and Wilson-Maeulen 
Co. 

The convention of the Steel Treaters 
was one of the most successful ever held, 
and the A. G. A. members who exhibited 
were very enthusiastic over the results. 
During the past few years the active com- 
petitors of the gas industry in the field 
of industrial heating have taken active 
interest in the Steel Treaters’ show, and 
the showing made by gas fuel at the 1927 
show speaks well for the future. 

The committee of the Industrial Gas 
Section having charge of the exhibit con- 
sisted of the following: D. W. Chapman, 
chairman; A. M. Apman, H. A. Clark, 
and R. G. Guthrie. 





D. W. Chapman 





The following paragraphs are taken 
from the committee’s annual report: 

“Because of the expense involved in 
construction, transportation, and opera- 
tion of furnace equipment at a convention 
of this nature, the manufacturers of gas 
equipment are not at present in a position 
to carry the entire burden of expense 
which must be met in making an adequate 
display of equipment. The exhibit should 
be of sufficient amplitude to convince the 
general public of the sincerity of the 
effort that the gas industry is making to 
take over the industrial fuel load. It 
seems perfectly logical, for the present 
at least, that the American Gas Associa- 
tion cooperate with gas furnace manu- 
facturers to secure the advantages which 
accrue to all through participation in this 
enterprise. 

“At one of the meetings of the Indus- 
trial Gas Section Managing Committee 
it was decided that the financial support 
which the American Gas Association 
could give this year for the purpose of 
cooperating with national associations, 
such as the American Society for Steel 
Treating, would not be large enough to 
accomplish much good if spread over a 
number of the associations. 

“The members of this committee feel 
that the money spent in support of the 
display at the Detroit Convention has 
been entirely justified and that for the 
good of the gas industry at large, the 
American Gas Association should accept 
the invitation of the American Society for 
Steel Treating to cooperate in a similar 
effort at Philadelphia in 1928. The com- 
mittee feels, further, that the advantages 
which come to the gas company in the 
city where the exposition is held are 
mainly dependent upon the effort that is 
put forth by that company to capitalize 
on them.” 
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EDUCATIONAL CONTACTS 


The Work of the A. G. A. Committee on 
Cooperation with Educational Institutions 








Drexel Institute, Philadelphia, Pa. 


> A. Scuiecet of The U. G. I. Contracting 
* Company lectured before the post-graduate 

class in chemical engineering on the technical 

details of gas manufacture, October 24. 


Armour Institute of Technology, Chicago, 
Illinois 

‘THROUGH arrangements made by Howard 
D. Raymond, president of the Armour In- 
stitute of Technology, R. B. Harper of The 
Peoples Gas Light & Coke Company, Chicago, 
Illinois, and president of the Alumni Associa- 
tion of the Armour Institute of Technology, 
gave an address on November 8, 1927, before 
about 100 members of the senior class and some 
members of the faculty. Mr. Harper’s sub- 

ject was “The Engineer in Public Utilities.” 


Purdue University, LaFayette, Indiana 
PROFESSOR W. A. KNAPP in charge of 

the. Engineering Extension Department of 
Purdue University arranged for a talk on “The 
Problems of the Gas Industry’ which was 
given by R. B. Harper, of The Peoples Gas 
Light & Coke Company, Chicago, Illinois, on 
Nov. 10, 1927, before about 100 gas metermen, 
plant officials and university professors at_the 
Purdue University at La Fayette, Indiana. This 
talk was given during the three-day Third An- 
nual Conference for Gas Metermen, under the 
direction of the Engineering Extension De- 
partment and School of Chemical Engineering 
and the Indiana Gas Association. 


Lecture Course—Department of Ceramic 
Engineering, Rutgers University, 
New Brunswick, N. J. 


Oct. 25—Industrial Fuels: A general discus- 
sion of fuels used in industry. Prof. E. H. 
Fernald, University of Pennsylvania, Phila- 
delphia, Pa. 

Nov. 2—Coal and Coke Oven Gas: A discus- 
sion of the principles involved and apparatus 
used in the manufacture of coal and coke 
oven gas; characteristics of coal and coke 
oven gas. ; Weber, The Brooklyn 
Union Gas Co., Brooklyn, N. Y. 

Nov. 9—Blue and Carburetted Blue Gas: A 
discussion of the principles involved and 
apparatus used in the manufacture of blue 
and carburetted blue gas; characteristics of 
blue and carburetted blue gas. C. A. Schle- 
gel, The U. G. I. Contracting Co., Philadel- 
phia, Pa. 

Nov. 16—Producer Gas: A discussion of the 
principles involved and apparatus used in the 
manufacture of producer gas; characteris- 
tics of producer gas. J. V. Postles, The 
United Gas Improvement Co., Philadelphia, 


s. 
Nov. 22—Principles of Combustion: A general 


discussion of the principles underlying ther. 
mal calculations. C. G. Segeler, American 
Gas Association, New York, N. Y. 

Nov. 30—Economics of Industrial Heating: 
A discussion of industrial heating require. 
ments and of the various economic factors 
entering into the selection of the fuel and 
furnace. EE. G. de Coriolis, Research In- 
stitute, Combustion Utilities Corp. New 
York. N. Y. 

Dec. 7—Burner Design: A discussion of the 
underlying principles of gas burner design, 
B. P. Dahistrom, Public Service Elec. & 
Gas Co., Jersey City, N. J 

Dec. 14—Modern Combustion systems: A dis- 
cussion of modern combustion systems; 
evolution of combustion systems. N. T. Sell- 
man, Engineer of Utilization, Consolidated 
Gas Co. of New York, N. Y. 

Jan. 4—Industrial Furnace Design: A discus- 
sion of general principles involved in the 
designing of industrial furnaces. C. C, 
Krause, Consolidated Gas Electric Light & 
Power Co., Baltimore, Md. 

Jan. 11—Temperature control: A discussion 
of various temperature control systems. Al- 
vin M. Stock, The Partlow Corporation, 
New York, N. Y. 

Jan. 17—Types of Industrial Furnaces: An 
illustrated lecture showing various types of 
industrial furnaces. W. M. Hepburn, vice- 
president, The Surface Combustion Com- 
pany, Toledo, Ohio. 


Blue Star Ass’n Formed 
in “49th State” District 


‘THE Blue Star Group of the “49th State” 
was formed on Nov. 2 at a meeting of rep- 
resentatives of The Laclede Gas Light Co., St. 
Louis, The St. Louis County Gas Co., St. 
Louis County, and the Illinois Power and 
Light Co., East St. Louis, together with A. E. 
Higgins, A. G. A. field representative. 

This is the second Blue Star Association to 
be formed in the Middle West, the other being 
that in the Chicago territory. 

The following officers were chosen: Chair- 
man, W. L. Jones, St. Louis County Gas Co., 
Webster Groves, Mo.; vice-chairman, W. H. 
Matlack, Illinois Power and Light Co., East 
St. Louis, Ill.; secretary, J. J. Burns, The 
Laclede Gas Light Co., St. Louis, Mo. 

Monthly meetings will be held. The Blue 
Star Home requirements set up at the meeting 
are as follows: House heating—automatically 
controlled, A. G. A. approved central plant; 
water heating—all hot water requirements to 
be served by A. G. A. approved automatic 
water heaters; cooking—A. G. A. approved 
cabinet range. One appliance from the follow- 
ing: Laundry dryer, ironer, washer, space 
heater, or standard laundry stove. 
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On the Firing Line of A. G. A. Activities 


A Review of the Activities of the A. G. A. The Past, Present, 
and Future Months—High Spots in Brief and Otherwise 


° den important meetings of the past month 
stand out as epochs. One of these was in 
Texas, the other in New York. 

The maiden meeting of the Southwest Di- 
vision of the Natural Gas Department was a 
record-setting affair. More than 300 natural 
gas men attended, and the sessions were char- 
acterized as being full of able discussion and 
important papers. A detailed account of the 
meeting, together with one of the papers is 
given in this issue. 

The other meeting was that of the new offi- 
cers of the Association and the Section secre- 
taries at the Engineers Club in New York on 
November 15. President Fogg presided. Those 
in attendance heard detailed explanations of the 
activities being planned by the various Sec- 
tions. S. W. Meals, vice-chairman of the 
Natural Gas Department, was present and 
told of the work this Department is under- 
taking. 


W. J. Serrill is Honored 


W M. J. SERRILL of The United Gas Im- 
provement Company, the A. G. A. rep- 
resentative on the American Engineering 
Standards Committee, has been honored by 
nomination for vice-chairman of the American 
Engineering Standards Committee for the year 
1928. The election comes at the December 
meeting of the Main Committee. 

This is a great personal tribute to Mr. Ser- 
rill and a notable recognition of the place 
the A. G. A. occupies in the work of the 
American Engineering Standards Committee 
which is the recognized authority of the De- 
partment of Commerce and all other official 
agencies on standardization matters. 


Executive Board Meeting 
Dates Are Announced 


THE list of meetings of the Executive 
Board of the American Gas Association for 
the coming year has been announced as fol- 
lows : 

Wednesday, Dec. 21, at New York. 

Thursday, Feb. 9, at New York. 

Tuesday, March 13, at Chicago. 

Thursday, April 12, at New York. 

Friday and Saturday, June 1-2, at Atlantic 
City. 

Wednesday, September 5, at New York. 

Monday, October 8, at Atlantic City. 








N. C. McGowen H.L. Montgomery 


Natural Gas Exhibit 
Committee Is Appointed 


"THE following committee on Exhibits for 
the annual convention of the Natural Gas 

Department of the A. G. A. has been ap- 
pointed by N. C. McGowen, chairman of the 
Department: 

Chairman, H. L. Montgomery, Empire Gas 
and Fuel Co., Bartlesville, Okla. 

Elmer Schmidt, Lone Star Gas Co., Dallas, 
Texas. 

F. A. Miller, S. R. Dresser Manufacturing 
Co., Bradford, Pa. 

The annual convention and exhibition of 
the Department will be held at Dallas, Texas, 
May 7 to 10, 1928. 





L. K. Langdon 


H. C. Morris 


Other Nat. Gas. Dept. 
Committees Are Named 
"THE Committee on Papers, for the annual 
convention of the Natural Gas Department 
of the A. G. A,, has been named as follows: 
Chairman, L. K. Langdon, Cincinnati, Ohio. 
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John H. Maxon, Muncie, Ind. 
Frank L. Chase, Dallas, Texas. 

The Committee on Arrangements for the 
meeting consists of the following members: 
Chairman, H. C. Morris, Dallas, Texas. 

Fred M. Lege, Jr., Dallas, Texas. 
Charles B. McKinney, Houston, Texas. 


Finance Committee for 
1927-28 Is Named 


A‘! the November meeting of the Execu- 
tive Board, on November 16, the per- 

sonnel of the Committee on Finance was cho- 
sen, as follows: 

Chairman, James Lawrence, American Light 
and Traction Co., New York, N. Y. 

J. S. DeHart, Jr., Isbell-Porter Co., Newark, 
N. J. 

H. E. McGowan, The Brooklyn Union Gas 
Co., Brooklyn, N. Y. 

R. R. Young, The Public Service Electric 
and Gas Co., Newark, N. J. 

J. D. Creveling, H. L. Doherty and Co., 
New York, N. Y. 


General Committee Heads 
For 1927-28 Are Chosen 


HE new chairmen of the General Com- 
mittees for 1927-1928 are listed on another 
page in this issue of THE MonrHLy. 


A.G. A. Representatives on 
Illumination Commission 


SCAR H. FOGG, President of the A. G. A., 
has appointed W. H. Gartley, The United 
Gas Improvement Co., Philadelphia, Pa.; 
W. R. Addicks, Consolidated Gas Co. of 
New York, N. Y.; and J. A. Norcross, New 
Haven Gas Light Co., New Haven, Conn., 
as American Gas Association representatives 
on the United States Committee of the In- 
ternational Commission on Illumination. 
The commission is to hold its first meeting 
in the United States since the World War 
in the autumn of 1928. 


Our Growing Membership 


A‘ the regular November meeting of the 
Executive Board of the Association held 
at Association Headquarters, New York, on 
November 16, the Board approved the mem- 
bership applications of two gas companies, 
29 manufacturer companies, two associate 
companies, and 282 individual members. 


—__.. 


Natural Gas Wrinkle 
Committee is Chosen 


HE Wrinkle Committee of the Natural 

Gas Department has been appointed by 
N. C. McGowen, chairman of the Department, 
as follows: 

Chairman, H. J. Struth, editor, Natural Gas; 
George McQuaid, secretary, Southwest Di- 
vision, Natural Gas Dept., and H. F. Weeks, 
editor, A. G. A. MonTHLY. 


Gas Men Are Invited 
To Attend Power Show 


All gas men interested in the promotion of 
industrial uses for gas are invited to at- 
tend the Sixth National Exposition of Power 
and Mechanical Engineering at Grand Central 
Palace, New York, N. Y., Dec. 5 to 10. The 
gas companies in the Metropolitan area, unit- 
ing to make the gas exhibit the most striking 
and interesting of the Show, have extended a 
cordial invitation to gas men all over the coun- 
try to attend. 
Admission tickets may be 
A. G. A. Headquarters. 


secured from 


Virginia Association Meeting 


‘THE annual meeting of the Virginia 
Utilities Association was held in Rich- 
mond, November 17-18 and was well attended 
be utility men throughout the state. A pro- 
gram of interest to all was arranged by the 
president, W. E. Wood of Richmond, presi- 
dent of the Virginia Electric Power Company. 

The Association determined to employ a 
full-time secretary. 

“The Future of the Gas Industry” was the 
title of an interesting address presented by 
T. Norman Jones, Jr., of the City Gas Co., 
Norfolk, Va. 

Officers for the ensuing year were elected 
as follows: J. W. Hancock, general manager, 
Appalachian Electric Power Co., Roanoke, 
president; A. W. Higgins, general manager, 
Virginia Public Service Co., Charlottesville, 
first vice-president; W. J. McCorkindale, gen- 
eral manager, Roanoke Gas Light Company, 
Roanoke, second vice-president; A. H. Herr- 
mann, head, public relations department, Vir- 
ginia Electric and Power Company, Rich- 
mond, treasurer; Allyn B. Tunis, Richmond, 
secretary and head of Information Bureau. 











DECEMBER 1927 


A. G. A. MONTHLY 





Employee Education: Its Worth to 


Company and Worker 


By E. B. Luce 


The Consolidated Gas, Electric Light and Power Co. of Baltimore, Md. 


T has been esti- 

mated that the 
price for lack of 
training in industry 
in the United States 
is $25,000,000 annu- 
ally; that seventy- 
five per cent of the 
workers in the coun- 
try would be more 
efficient in other 
jobs. It would seem 
therefore that the 
education of employ- 
ees is a topic of suf- 
ficient importance to 
claim our attention 
now in making plans 
and subsequently in 
establishing and ex- 


Mr. Luce, who is the new chairman of the 

A. G. A. Committee on Education of Gas Com- 

pany Employees, has a message for everyone in 
the industry 


planks of the sug- 
gested platform are: 

First: The work 
of training employ- 
ees into jobs should 
be kept close to the 
jobs themselves. 
This principle should 
apply to new em- 
ployees and to old 
employees promoted 
or transferred to 
new jobs. The train- 
ing should be done 
by representatives of 
the company. The 
superintendents are 
not suitable persons 
to conduct the train- 
ing as 


ecuting them. 

The American Gas Association has a 
program for its future activities reported 
to the 1927 conference of the Executive 
Board and Advisory Council, at Atlantic 
City, in June. This program provides 
that the Association’s campaign of edu- 
cation shall be continued. If this is to be 
done economically and effectively, cutting 
down the waste due to the present lack 
of training and misfits in jobs, it is nec- 
essary to have a platform based upon a 
sound philosophy of education. So far 
as the educational campaign of this As- 
sociation concerns the education of com- 
pany employees a platform is to be sug- 
gested. This platform has twelve planks. 
If each plank of this platform could be 
supported with the same zeal that the 
planks in political platforms are sup- 
ported, we might have greater hope that 
they would be assimilated into the work- 
ing operations of our public utilities. The 


Presented at A. G. A. Convention. 


it requires 

specialized and indi- 
vidual work with employees, which con- 
flicts with supervisory functions. This 
training should be done by persons who 
are directly connected with the depart- 
mental activities and operate as a part 
thereof; but such persons at all times 
should operate under the plans, instruc- 
tions, supervision, and with the coopera- 
tion and help of a central educational or- 
ganization. 

Second: Existing educational institu- 
tions should be utilized to the utmost in 
preparing the prospective employee prior 
to original selection, and subsequently to 
improve the worker. The company ought 
not to undertake educational work inside 
the company if it is possible to have it 
done outside by those whose business is 
education. If outside educational agen- 
cies are not meeting the needs of the com- 
pany, every reasonable effort ought to 
be made to strengthen them before the 
company undertakes to do such work 
itself. 
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Third: Any educational work done in- 
side the company should be such only as 
is not and cannot be provided outside, 
or the necessity and desirability for which 
is evident by virtue of the functions or 
policy of the company or the duties and 
responsibilities of the employees who are 
trained. 


Fourth: Any educational work which 
cannot be done wholly by schools or 
wholly by the company, but can be done 
jointly, should be done through coopera- 
tive effort. Educational work of this na- 
ture is illustrated by extension courses 
given to departments by professors of 
universities or other eminently qualified 
persons. 


Fifth: All educational and training 
work should keep the requirements of the 
work which the company exists to do 
foremost in all plans. The development 
and growth of employees comes out of 
this main purpose, and in them the com- 
pany does and should have a genuine con- 
cern. The more intelligent the worker, 
the more efficient he will be and the better 
will he represent the company in his pub- 
lic contacts. But the work to be done is 
first in order. Employees are first work- 
ers and second learners: They are em- 
ployed to work. 

Sixth: Any training or education nec- 
essary for the satisfactory performances 
of present as contrasted with prospective 
duties and responsibilities may well be 
given on company time; other education 
and training should be on the employee’s 
time or on a cooperative basis ; e.g., train- 
ing into jobs and essential orientation 
work should be given on company time, 
also some organized class work within 
the company ; inspection trips which are 
desirable but not essential should be on 
the employee’s time. 

Seventh: Training and _ educational 
work should be laid out and systemized 
as carefully as other work of the com- 
pany. So far as possible, plans and pro- 
grams should be made objective, thus 
opening the way to improvements. The 


necessary organization should be pro- 
vided through selection within the com- 
pany, to study the training problems of 
the various departments and to coordi- 
nate the effort. The educational service 
organization should have centralized con- 
trol, but should extend through the selec- 
tion of responsible department repre- 
sentatives to every part of the organiza- 
tion. 

Eighth: Stimulation of individual effort 
of employees should be given through ad- 
visement and through rewards and prizes. 

Ninth: Training facilities which are 
already established and adapted to the 
needs of a company and its employees 
should be expanded to the limits of use- 
fulness before others are set up. 

Tenth: The group method should be 
used for economy and effectiveness so 
far as possible, supplemented by work 
with individuals, but training into jobs 
must be largely individual. 

Eleventh: Provision should be made 
for apprenticeship training. 

Twelfth: The overhead expense should 
be kept down. The entire organization, 
its plants and equipment, as well as out- 
side educational institutions, should be 
utilized to the maximum. The separate 
educational organization in a company 
should be small and its functions limited 
to planning, directing, stimulating, co- 
operating, advising, and supervising, and 
should have authority commensurate 
with its responsibility. 


PRINCIPLES OF EDUCATION 


The principles of education to be ap- 
plied in training employees are universal. 
They apply with equal effectiveness to 
persons putting in their major efforts or 
their minor efforts in education, also to 
juniors and to adults. The essential ele- 
ments of growth and development are: 


. Purpose or objective 

. Interest or desire 

. Initiative 

. Opportunity 

. Organization 

1. Of material and facilities leading to 
the objective. 


cA Ow 
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a. Of time and effort, i.e. systematic 
planning and execution. 


SOURCES OF EDUCATIONAL HELP 
There are, in the main, four educa- 
tional sources to draw upon in stimulat- 

ing the development of employees: 


1. The company itself, its plants, equipment, 
problems, processes, contacts, leaders, etc. 

2. Other companies, utilities, and associa- 
tions meeting the same or related problems. 
The experience of these companies and organ- 
izations in other cities will lead them forward 
in different lines. The interchange of thought 
and practice is most helpful. 

3. Educational institutions, in giving prepar- 
atory training and subsequently in supplemen- 
tary and cooperative ways heretofore discussed. 

4. Books, or the printed page, whether books 
themselves, magazines, house organs, manuals, 
or mimeographed sheets. 


The above sources are listed in the 
order of importance. Experience and the 
dealing with things themselves are our 
best educators. The company itself, 
therefore, comes first as the foremost ed- 
ucational agency for its employees. It 
may be conceived of as a great experience 
laboratory where the spirit of progress 
and intelligent experiment prevails, and 
ample equipment for meeting and solving 
its problems is supplied. Books are 
placed last because they are symbolical 
but readily assimilated when the reader 
has a basis in experience for understand- 
ing. 

POINT OF VIEW 

Some may look upon the gas company 
only as a producer of gas, others only as 
a service agency for the community, 
others only as a large employer, large 
purchaser of merchandise, or a large dis- 
penser of various commodities. But all 
will agree whatever the activity or ac- 
tivities, every department of the company 
is a producer of experience and knowl- 
edge, which are valuable assets. If this 
experience and knowledge were not 
passed on from individuals to individuals, 
there could be no such thing as perpetua- 
tion of the company. But mere perpetua- 
tion is not sufficient. The company is 
striving to move forward; therefore the 


Education means opportunity to the employee 


horizon must be extended, new fields ex- 
plored, and new knowledge created 
through scientific experimentation and a 
well-organized and cooperative educa- 
tional program. 


EDUCATIONAL PROCESS 
Looking to the future, upon the com- 
pany’s employees largely rests the re- 
sponsibility for the company’s success, 


perpetuity, and progress. 

Passing human experience and knowl- 
edge along is AN EDUCATIONAL 
PROCESS. It may be done by hit and 
miss methods, which are expensive, or 
it may be done thoughtfully and system- 
atically, at less expense, with better re- 
sults, leaving less human wreckage along 
the way. 

Educational institutions do not turn out 
finished products for industry, The in- 
dustry, therefore, whether a public or a 
private utility, must finish the training 
process in its laboratory of practical ex- 
perience. 

The worker, like the student, can learn 
in two ways only, namely: 1. By ex- 
perience, or by the method often referred 
to as the trial-and-error method. 2. By 
reflective thought; but this presupposes 
a basis in experience, or in other words, 
a fund of material to think with. 

Our big problem on the educational | 
side is the utilization of the experience 
of the company efficiently and effectively. 








728 A. G. A. MONTHLY 


DECEMBER 1927 





COOPERATION 


Any plan of education in industry 
should supply the educational needs of 
the industry and its workers rather than 
the needs of schools and students. Edu- 
cation is a means to an end and, in indus- 
try, the end is useful work and service, 
the means being the employees. 

An educational program for gas com- 
panies based upon this hypothesis, should 
be broad and elastic, and may, among 
other things include: 

1. Summer employment of college and 
other students. When students are in in- 
dustry under this proposal, they will be 
workers, but this status in no way inhibits 
the learning process if the worker will 
use his legs, eyes, ears, tongue, and note- 
book. 2. Taking graduates into appren- 
ticeship or cadetship and providing other 
ways as may be desirable to train them 
into employment in the technical, super- 
visory, and executive jobs. 

3. The employment of professors and 


instructors who desire and need fresh - 


contacts with industry in vacation time, 
on various consulting, research, testing, 
supervisory, or special jobs. Industry in 
many ways advances faster than educa- 
tion, and this exchange of instructors will 
help to break down the isolation between 
school and industry. 

4. Letting employees take daytime 
courses, which are related to their work 
when satisfactory arrangements can be 
made. 

5. The granting in some cases of leaves 
of absence or furloughs to employees who 
desire to take regular courses and cannot 
do so while engaged in employment. 

6. Utilizing night courses, which are 
now so generally given throughout the 
country, for employed people. 


TRADITION VERSUS RESEARCH 


It has been said recently that the real 
competition in which industry is involved 
is that between tradition and research. 
The larger and more progressive com- 
panies have turned toward research as a 
method of building on tradition. Only 


the unwise would consider the scrapping 
of tradition. This could not be done in a 
company’s life or in an individual’s life, 
but the two working to supplement each 
other will prove a sure road to progress, 

The fundamental purposes of com- 
pany educational work briefly stated 
are: A. To promote efficiency and coop- 
eration. B. To give employees a better 
understanding of company policies and 
requirements, and the interrelation and 
scope of its operations. C. To develop 
employees to greater usefulness to the 
company. D. To aid them to prepare 
themselves for advancement in the or- 
ganization. 


BALTIMORE PLAN OF INDUSTRIAL 
EDUCATION 

The Baltimore Plan of Industrial Edu- 
cation, as applied and developed by the 
Consolidated Gas Electric Light and 
Power Company of Baltimore, is based 
upon the platform principles and pur- 
poses herein announced. This plan has 
been accepted by the executives of that 
company and is now, and has been for 
several years, in successful operation. 

The American Gas Association has a 
committee on the Education of Gas Com- 
pany Employees. This committee has 
submitted a report this year which was 
worked out cooperatively after much dis- 
cussion and reflection. It should have 
careful reading by all who have an inter- 
est in the education of company em- 
ployees. This committee report gives 
some of the details that can be incorpor- 
ated safely into a company program. 

The educational interests of employees 
and the company that employs them are 
identical. 

Horace Mann once said that an apple 
is not in a proper sense an apple until 
it is ripe, so a human being is not in 
any proper sense a human being until 
he is educated. Likewise no gas company 
can be said to be at its best until it has 
provided an educational program to meet 
the necessities of its own existence and 
development and that of its employees. 

(Continued on page 762) 
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F. D. Moses Dies in Seventieth Year 


Member of ‘“‘Old Guard”? Had Been in the Gas Business 
for More Than Fifty-three Years 


RANK MOSES, 

president of the 
Gas Engineering Co., 
Trenton, N. J., and 
member of the “Old 
Guard” of the gas in- 
dustry, died on Nov. 7 
from a complication 
of diseases. Mr. 
Moses attended the 
annual convention of 
the A. G. A. in Chi- 
cago, in October, but 
immediately upon his 
return home went to 
the hospital, 
where he 
failed rapidly 
until the day 
of his death. 
Burial was on 
Nov. 9. 

Mr. Moses 
was a_ well- 
known figure 
in the gas in- 
dustry. Al- 
together he 
had been in the business for 53 years. 

He was born in Great Falls, N. H., in 
1858, and entered the gas business in 
1874 as a lamplighter at Sterling, Ill. In 
1878 he went to Indianapolis as gas 
maker and was later made foreman. 
From 1882 to 1889 he was engineer of 
construction for the Kerr-Murray Man- 
ufacturing Co., at Fort Wayne, Ind. 

From 1889 to 1898 Mr. Moses was 
connected with the Mutual Fuel Gas Co., 
of Chicago, Ill., and was stationed at St. 
Joseph, Mo., Zanesville, Ohio, Bellevue, 
Ky., and other places where he installed 
gas plants. In 1898 he went to Trenton, 
N. J., and took charge of building a new 
plant for the local gas company. This 
company was later absorbed by the South 




















Spent 53 years in the gas 


Jersey Gas, Electric 
and Traction Co., and 
he was chief engineer 
of the company until 
1903. It was in 1903 
that he went into busi- 
ness for himself, 
building gas works, 
later incorporating as 
the Gas Engineering 
Co. 

Mr. Moses was one 
of the pioneers in in- 
troducing gas ranges 
in this country, and 
had large contracts for 
selling and installing 
ranges and appliances 
at Trenton, N. J., 
Camden, N. J., Balti- 
more, Md., Troy, N. 
Y., Albany, N. Y., 
Oneonta, N. Y., and 
other places. 

The surviving mem- 
bers of the “Old 
Guard” of the indus- 
try at the present time 
are Geo. G. Ramsdell, New York; Wal- 
ton Clark, Philadelphia; Frederic Egner, 
Washington ; and Edward C. Jones, Red- 
wood City, Cal. 

Those members who have died within 
the past two years are Chas. H. Nettleton, 
New Haven; Alex C. Humphreys, Ho- 
boken, and Mr. Moses. 


Frank Moses 
Born 1858 
Died 1927 


industry 


The Scrap Basket 


“Tue ScraP BASKET,” is the name of an es- 
pecially interesting news bulletin now being 
issued by the Woman’s Public Relations Com- 
mittee of the Southern Gas Association. Mrs. 
Beulah M. Higginbotham, chairman of the 
committee, is editor. 

Topics of interest to the women members 
of the committee, and pertinent bits of infor- 
mation are contained. 
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Booklet Tells of 45-Year 
Service of U. G. I. Co. 


ORTY-FIVE Years of Public Service is 

the title of an illustrated booklet issued by 
The United Gas Improvement Company, or- 
ganized in 1882. Twenty-five thousand copies 
have been distributed to U. G. I. stockholders, 
banking institutions, business organizations, 
and utility officials. 

The booklet contains a history of the opera- 
tions of The United Gas Improvement Com- 
pany and associated companies in 30 states, 
from Maine to Florida and as far west as 
Idaho. For the first time in the history of the 
U. G. L., pictures of the directors and officers 
of the company are assembled under one 
cover. 

A foreword by Arthur W. Thompson, presi- 
dent of the company, says: 

“U. G. I. has grown from a modest beginning 
until today it is in the forefront as a servant 
of the public and has a high place in public 
opinion. This growth, to which I can refer 
with ego, having entered the U. G. I. service 
only a little over a year ago, is due to the 
foresight of the founders of the company and 
to the capabilities and energy of its officers and 
employees. Men have made the company, and 
of these men none has been a greater factor 
than Samuel T. Bodine, chairman of the 
Board of Directors. 

“Mr. Bodine has been with the company 
since its organization, as clerk, bookkeeper, 
secretary-treasurer, vice-president and general 
manager and for fifteen years, president. Al- 
ways he has stood for clean work, clean liv- 
ing, clean policies and the highest ideals in 
public service. It is a great privilege to have 
this opportunity to pay him tribute. 

“Under his leadership the U. G. I. organiza- 
tion has been developed to high efficiency, and 
this organization will, I am sure, carry the 
U. G. I. standards still higher by progress in 
technology, increased efficiency in management, 
enlarged financing and greater earnings for its 
stockholders.” 

The booklet shows that the U. G. I. and asso- 
ciated companies have more than 4,000,000 
patrons and more than 200,000 investors. The 
company has an unbroken dividend record— 
having paid an average cash dividend since 
1885 of 7.74 per cent. 

The booklet presents in detail the operation 
of the Philadelphia Gas Works under lease to 
the U. G.I. It tells of the lease, which expires 
December 31, and gives the terms of the new 
lease which has been negotiated with the city. 
According to the booklet, under the lease of 
1897 to December 31, 1926, inclusive, The 
United Gas Improvement Company has paid to 
the City of Philadelphia, in cash $55,781,435; 


in free gas and in the maintenance of street 
lighting $19,371,110; and has expended in im- 
provements and betterments $32,644,233, mak- 
ing the total benefits to the city for that period 
$107,796,778. 

The booklet contains a history of The U.G.L 
Contracting Company and four pages of pic- 
tures showing public utility and other construc- 
tion work done by the contracting company. 
There is also a history of the Welsbach Com- 
pany and a list of the various public utilities 
in which The United Gas Improvement Com- 
pany is interested. 


British Commercial Gas 
Ass’n Holds Meeting 


ALFRED PROCTOR, J. P., was elected 
president of the British Commercial Gas 
Ass’n at the annual meeting held Oct. 3, 4, 
and 5 at Southampton. Mr. Proctor is chair- 
man of the York Gas Co., secretary of the 
York Chamber of Commerce, clerk to the Jus- 
tices, deputy-coroner, and clerk to the Mer- 
chant Adventurers Co. ~ 
The annual dinner of the Association was 
held on board R. M. S. Majestic. 









production or they will soon fall 
behind in the matter of profits. 
If you do not know what gas furnaces are doing 
for other companies, in your line of business, 
find out at once. Write and ask us for infor- 
mation. Details are available on practically 
every kind of industrial pursuit practised in 
this country. 


Gas is the preferred fuel for over 60,000 users. 








Name, Address and Telephone 
of Gas Company 





YOU CAN DO IT BETTER WITH GAS 


Proof of industrial gas advertisement for De- 

cember. Above is for use in local newspapers, 

to tie-up with identical copy appearing in na- 

tional trade papers. Order mats for local use 
from A. G. A. 
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W. G. Gribbel G. I. Vincent F. J. Rutledge 


C. E. Paige P. H. Gadsden R. B. Brown 


H. H. Ganser W. A. Sauer A. H. Hall 


GENERAL COMMITTEE CHAIRMEN FOR 
1927-1928 
James Lawrence, Finance Committee; W. G. Gribbel, 
Committee on Cooperation with Educational Institu- 
tions; G. I. Vincent, Rate Structure Committee; F. J. 
Rutledge, Research in Industrial Gas Utilization Commit- 
tee; E. B. Luce, Committee on Education of Gas Com- 
pany Employees; R. W. Gallagher, Laboratory Manag- 
ing Committee; C. E. Paige, National Advertising Com- 
mittee; P. H. Gadsden, Commission on Asphyzxiation 
and Resuscitation; R. B. Brown, Gas Standards and 
Service Committee; W. L. Ransom, Rate Fundamentals 
Committee; W. J. Clark, Committee on Amendments to 
Constitution; H. H. Ganser, Nominating Committee; 
A. H. Hall, A. G. A. Approval Requirements Commit- 
tee; W. A. Sauer, Committee to Consider Taxation; 
C. N. Stannard, Committee on Affiliations; C. R. Stull, 
Customer Ownership; E. R. Dobbin, Accident Pre- 
vention Committee. 








E. B. Luce 





W. L. Ransom 





C. N. Stannard 





E. R. Dobbin 
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What the A. G. A. Means 


(Continued from page 712) 


ANNUAL PROCEEDINGS 


A bound volume covering the general 
and sectional activities for the year, in- 
cluding full reports of all Convention ad- 
dresses, papers, committee reports, and 
discussions and supplied free to all com- 
pany members and available to individual 
members at less than actual cost. 


THE RATE LIST 
A yearly publication containing de- 
tailed rates of all manufactured gas com- 
panies in the United States and poses- 
sions, Canada, Cuba and Newfoundland. 
This is also sent free to all company 
members and is the most valued service 
of authentic rate information published. 
In the future all natural gas rates will be 
included. 


LABORATORY APPROVAL LIST 


The latest list of A. G. A. Laboratory- 
approved appliances is distributed to the 
membership at frequent intervals. 

Reference to important activities such 
as the monthly advertising service, the 
semi-monthly news service, the industrial 
gas books, special campaigns of sales lit- 
erature, statistical service, and many 
others will be taken up in future issues. 

The following, from the Oct. 13 issue 
of Printers’ Ink, gives a picture of how 
the A. G. A. functions, as reported by 
an impartial agency : 


“The American Gas Association, one of the 
oldest and best known associations in the 
country, employs at the present time forty 
people, and occupies 7,200 square feet of space 
at main headquarters and approximately 8,400 
square feet at the American Gas Association 
Testing Laboratory. 

“The work of this association, as the gas 
industry increased, has expanded rapidly. Ed- 
ucating the consumer has a part in this asso- 
ciation’s plan also, although up to the present 
time it has been carried on indirectly through 
company members rather than through the 
association itself. A complete survey was 
made last year, designed to obtain the attitude 
of consumers toward the product of the asso- 


ciation, with a view to determining the lines 
along which educational work is still necessary, 

“The bulk of its income is secured through 
the dues of gas company members, manufac- 
turing company members and individual mem- 
bers. This association has become an exten- 
sive general clearing house of information. 
It now consists of six sections; the account- 
ing section, the commercial section, the in- 
dustrial gas section, the manufacturers’ section, 
the advertising and publicity section and the 
technical section. Gas service engineers are 
available to company members on all matters 
pertaining to rates, standards and the like. A 
uniform classification of accounts for gas 
corporations has been worked out and it has 
also improved and modified the method of 
operating the commercial office department of 
its members. Seasonable sales bulletins are 
issued by the association for the benefit of its 
members and the association supplies each 
month an illustrated advertising copy service 
to more than 200 of its member companies. 

“Other problems, such as consumer owner- 
ship campaigns and training of employees, 
are being considered. The association pub- 
lishes bound volumes of annual proceedings, 
gas service handbooks, issues a motion picture 
film, illustrated lectures, sales bulletins and 
many other booklets and pamphlets of interest 
to its members.” 
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The Public Utility and the Government 


Joint Committee Is Placing Utility Stand Before Public 
to be Considered and Dealt With on its Merits 


By GEo. B. CORTELYOU 
President, Consolidated Gas Co. of N. Y., Chairman, Joint Committee of National Utility Associations 


HE Joint Com- 

mittee of Na- 
tional Utility Associa- 
tions had its genesis 
in war conditions. To 
expedite the placing 
of their resources at 
the disposal of the 
government and to 
serve as a means of 
contact with the gov- 
Geo. B. Cortelyou ernment on the larger 
problems created by the war, the utilities 
formed several joint committees. The 
end of the war naturally brought an end 
to these special duties, but it was thought 
best to continue some form of organiza- 
tion that would function in time of peace 
and that would facilitate common action 
on questions of larger import affecting 
the utilities. The present Joint Commit- 
tee was the result. 

The National Utility Associations com- 
prise the following: American Gas 
Association, National Electric Light As- 
sociation, American Electric Railway As- 
sociation. 

The industries represented by these 
associations have, according to recent sta- 
tistics, a combined invested capital of ap- 
proximately $17,500,000,000. 

This figure is not far below the gross 
national debt which, at June 30, 1927, 
stood, in round numbers, at $18,500,000,- 
000. It is more than the loans and dis- 
counts of all national banks. It is ex- 





‘ ceeded by the capital investment of but 


one other industry, the steam railroads. 
From this we get an idea of the im- 
portance of these great public utilities in 
terms of dollars. It is well to think of 
them also in terms of people, for dollars 


Presented at annual convention of Amer. Elect. 
Railway Ass’n, Cleveland, Ohio. 


always belong to somebody and to their 
owners they mean life and comfort and 
enjoyment. The billions that have found 
their resting place in investments in the 
securities of American utilities belong to 
the American people. They represent the 
savings, large and small, from the labor 
of millions; some engaged in this indus- 
try, some in others. I am told that the 
individuals who have invested their funds 
in these securities now number around 
five millions. Five million people with a 
common financial interest! I doubt 
whether ever before, at any time or place, 
there has been such a mobilization of 
every-day citizens in any economic un- 
dertaking. They are becoming compa- 
rable in importance with depositors in 
savings banks or holders of life insurance 
policies. The utilities have become large 
and strong, and necessarily so, or they 
could not perform their public functions, 
but they have grown only by bringing to- 
gether this great army of individual in- 
vestors and by gathering this vast 
accumulation of small savings. 

All of this capital is employed in the 
public service, in furnishing light, heat, 
power and transportation, which stand 
at the very base of our industrial and 
economic life, and without which civiliza- 
tion, as we know it, would be impossible. 

Their service reaches the village and 
hamlet and farm as well as the town and 
the city. Wherever it goes it lightens 
burdens and increases productivity. It 
is available to all upon equal terms. The 
rich man pays no less because of his 
riches and the poor man no more because 
of his poverty. On the basis of com- 
parable standards, nowhere in the world 
is utility service so universal, so efficient 
and so cheap as in the United States. It 
has achieved this eminence wholly as a 
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result of individual initiative, enterprise 
and skill—the same qualities that have 
made our country a leader in the world 
of commerce and trade. 

The utilities are, it is true, impressed 
with a public interest, as the lawyers say, 
which gives them a status different from 
the ordinary business undertaking. We 
recognize that because of our franchise 
privileges public authority properly regu- 
lates our rates and service in the public 
interest. Further than this the wise 
regulatory authority does not go. It does 
not attempt to usurp the function of man- 
agement or substitute its judgment for 
that of the officers and directors who are 
responsible to the owners—shareholders 
—of our undertakings. More and more, 
as ownership of the utilities becomes 
more widely diffused, the identity of 
shareholder and public tends to become 
merged into one. Yet the line should be 
sharply drawn between the public in its 
corporate capacity, as represented by lo- 
cal, state and national governments, and 
the individual stockholder and owner. 
The best interests of all are served when 
each side operates in its own sphere and 
neither attempts to invade the domain of 
the other. 

Consistent with such safeguards as 
may be necessary in the public interest, 
we believe in keeping open to all of our 
citizens the field of private enterprise, un- 
diminished by governmental encroach- 
ment, and in preserving to each individ- 
ual the widest scope for the employment 
of his abilities; knowing that however 
much he may profit therefrom, society 
as a whole will profit far more. This is 
the heritage that has come down to us 
from the fathers, it is the foundation 
upon which our material prosperity and 
economic security rest, and we should be 
guilty of the greatest folly if we per- 
mitted any abridgment of it under any 
pretext whatever. We must ever be on 
guard against those who in one guise or 
another would smother individual initia- 
tive under the blanket of governmental 
repression. 


In a recent article on “The Socialist 
Dilemma,” Simeon Strunsky, the well- 
known writer on social and economic 
subjects, after referring to the fact that 
the socialists found that they had been 
so intent on criticizing the capitalist 
system that they had been unable to 
frame a positive procedure of their own, 
continues as follows: 


“They discovered something else. They dis- 
covered that they had underestimated the vir- 
tues of the existing economic system and un- 
derestimated the perils besetting the path of 
collectivism. They have been frank enough to 
admit that private enterprise is something more 
than the legalized robbery of the pre-war so- 
cialist soap-box orator. Private enterprise has 
sufficient vitality for post-war reconstruction. 
Socialists discovered the dead hand of bu- 
reaucracy. As in Russia, and virtually if not 
in so many words, they have confessed that 
freedom of economic initiative is indispensable 
to keep European civilization going.” 


Despite the fact that the country as a 
whole has accepted and endorsed the 
policy of private ownership, operation 
and management of the utilities, ardent 
advocates of contrary policies appear 
from time to time with specious plans 
that would involve the government in 
vast expenditures, whereas every practi- 
cal feature of their plans—so far as they 
have any practical features—could be se- 
cured, at infinitely less expense, by the 
normal extension and development of ex- 
isting private agencies. They would 
have us believe that government can 
carry on the business better than those 
who have grown up in it and have made 
it what it is today, and this in spite of 
the wrecks that litter the road over which 
government operation has traveled in the 
past. My strong impression is that many 
of these enthusiastic theorists are less 
concerned with the success of their par- 
ticular project than with gaining an en- 
tering wedge for their paternalistic ideas. 

In saying this I do not wish to be 
understood as reflecting in any way upon 
government in the exercise of its proper 
functions. I believe our government to 
be the best in the world. Of course, 
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there is need of greater simplification and 
coordination in its operations, but on the 
whole it is well equipped for the work 
it has to do. Many of its departments 
and bureaus are models of efficiency. It 
is precisely because of this that I am op- 
posed to the government stepping out of 
its legitimate role of political administra- 
tor, for which it is admirably fitted, into 
that of business proprietor, for which it 
is originally unfitted. 

The American people want to be just 
and fair. Of that there can be no ques- 
tion. They have proved it time and again 
both in their domestic affairs and in their 
external relations. Temporarily they 
may be misled by prejudiced and partial 
information, they may follow false gods 
for a time, but in the long run they reach 
sound conclusions. The price of liberty 
is the freedom to make mistakes. It is 
better, according to our theory of popular 
government, that we should work out our 
salvation through the teachings of experi- 
ence, than that we should be led along 
safe and pleasant paths by a despot, how- 
ever wise, benevolent and powerful. 
Progress in a democracy never consists 
in a continuous forward movement but 
in a series of advances and recessions, 
and it often requires time’s perspective to 
show whether the result has been a gain 
or a loss. But as we look back over the 
past we see American democracy vindi- 
cated in the fact that invariably the net 
result, over a period of years, is a gain. 

This is of good augury for the future, 


_ but it also warns us that there should be 


no abatement of that eternal vigilance 
which is also the price of liberty—vigil- 
ance in safeguarding the properties and 
investments of our great utility enter- 
prises whose continued strength and per- 
manence are inseparably interwoven with 
our national welfare. We would be false 
to the interests committed to us if we 
did not seek in every proper way to place 
the facts fully and fairly before the peo- 
ple and their official representatives as an 
aid to helpful and constructive action. 
While it is true that the people may be 





trusted to reach sound conclusions in the 
long run, if the run is too long irrepara- 
ble damage may be done before the situ- 
ation can be righted. Surely we are jus- 
tified, then, in attempting to avoid this 
by pointing out the errors and fallacies 
involved in many of the proposals affect- 
ing the utilities that are urged from time 
to time, by disseminating reliable infor- 
mation concerning them, and by endeav- 
oring to keep the line of progress as 
straight and unbroken as possible. 


WE ARE OPEN AND FRANK 


One of the leaders of the utility in- 
dustry—Martin J. Insull—in a recently 
published interview is quoted as saying 
that the public utility issue has been 
generally taken out of local politics in 
the big cities and indications are that it 
will not appear in any major municipal- © 
ity during the next two years. He ex- 
pects a growing volume of support for 
the utilities from farmers. 


“Municipal operation is no longer an issue,” 
he says. “Interconnection, giving many com- 
munities electric service from several different 
outside sources, often makes the muncipally 
owned plant practically impossible. The pub- 
lic relations problems of the utilities for the 
future will be state and national issues. At 
the moment they are federal in scope. An ef- 
fort is being made to put the Federal Gov- 
ernment into the power business in connection 
with the problem of flood control. * * * Neither 
the utilities nor any one else opposes flood con- 
trol. But we do object to using a humane en- 
terprise like flood control as an excuse for the 
extension of Government intervention in busi- 
ness. We do not oppose these projects as pub- 
lic utility men so much as we do as business 
men. We see danger in the extension of Gov- 
ernment intervention in business here at the 
very time that it is being abandoned abroad in 
many countries.” 


There is neither mystery nor hidden 
purpose in the program of the Joint 
Committee. Its work will be carried on 
openly and frankly. It seeks no favors; 
it asks only that its presentation of the 
utility situation be considered and dealt 
with on its merits. But that such pres- 
entation may be so dealt with, it exer- 
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cises the common right of all American 
citizens or organizations to be heard on 
all matters in which they are interested 
that become the subject of public debate 
or decision; and having presented its 
case it will with confidence abide the 
informed judgment of the people. 

We believe that an informed public is 
a just public. We intend, therefore, to 
give the public the truth about the utili- 
ties, their aims, their hopes, their diffi- 
culties, their accomplishments. We shall 
try, among other things, to demonstrate 
that the entry of government, whether 
national, state or local, into this field is 
constitutionally unsafe, politically unwise, 
economically unsound and competitively 
unfair. And this we shall do, not wholly 
from the selfish standpoint, but because 
it is the obligation of every good citizen 
to fight the spread of theories which, if 
adopted, would undermine the structure 
upon which our national progress is 
founded. We believe that we can so pre- 
sent the outstanding merits of utility 
service under private ownership that an 
informed public will be unwilling to 
abandon the solid ground of that system 
for the quicksands of government owner- 
ship. 

Having thus briefly touched upon the 
functions of the Joint Committee, I ven- 
ture to ask you to consider for a few mo- 
ments certain general aspects of the 
utility situation. 

Aside from their status as quasi-public 
corporations, the utilities are on the same 
footing with other kinds of business. 
They have receipts and expenditures and 
there must be a healthy relation between 
the two or their service will eventually 
break down, in which case the public will 
be the chief sufferer. Nobody gains when 
this happens, but everybody loses—a les- 
son that has not yet been fully learned. 
The utilities are an integral part of the 
communities they serve, they cannot 
move, they are anchored fast; for good 
or ill they must remain and make the best 
of their situation. 

They have no desire to be considered as 


something isolated and apart from the 
great body of American business. On 
the contrary, they are proud to be asso- 
ciated and identified with it as a com- 
ponent part thereof. Its creed is their 
creed—the creed of service. Its spirit 
is their spirit—the spirit of upstanding, 
independent Americanism, respecting the 
rights of others no less than insisting 
upon their own rights. They realize that 
no one class or group can prosper per- 
manently at the expense of the others, 
They are satisfied that what is best for 
the people as a whole is best for them. 

Their relation to government is such 
that they are peculiarly exposed to at- 
tack from sources that are either ignorant 
or malicious—that either do not know the 
facts regarding utility service or that seek 
to stir up trouble in the hope of gaining 
some personal or political advantage 
thereby. Naturally, the success of such 
efforts depends upon the degree to which 
their sponsors are able to impress their 
mistaken and distorted views upon the 
public mind. 

The utilities, therefore, as much in the 
public interest as in their own, must be 
prepared to meet falsity with truth, prej- 
udice with reason, rumor with fact, so 
that the forum of public opinion, to which 
at last all must submit, may be in posi- 
tion to render a just verdict. More and 
more they are doing this, and more and 
more I think the fundamental truth is 
being recognized that you cannot enrich 
the community by impoverishing these 
agencies of public service. 

Although the utilities as a class are 
rightly regarded as among the most stable 
of our industries, they are by no means 
exempt from the effects of changing con- 
ditions and the necessity of adapting 
themselves to them. Periods of readjust- 
ment are always difficult and often pain- 
ful. The dislocations caused by the war, 
with costs far outstripping rates, were a 
severe trial to the utility interests, but 
they met the situation with faith and cour- 
age. The aftermath of the war brought 

(Continued on page 738) 
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McCarter Medal Winners 
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W. D. Sayle, Northern Indiana Public Service Co., Hammond, Ind.; Ernest McGinn, West- 
ern United Gas and Electric Co., Aurora, Ill.; Harry M. Keller, Northern Indiana Public 
Service Co., Hammond, Ind.; Peter McLean, Connecticut Power Co., New London, Conn. 
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Fred Davies, W. G. Webster, John Hamilton, J. G. Cummings, and Percy Hedberg, all of 
The Peoples Gas Light and Coke Co., Chicago, Til. 





A. F. Staniford, vice-president, with the McCarter Medal winners of The Brooklyn Union Gas 

Co.: Sitting, Mr. Staniford and Mrs. Susan McCoy. Standing, James Reed, George Saunders, 

John Farley, Lawrence Sullivan, Charles Finnerty, Charles Hosking, Mathew Maroney, 

John Keegan, Charles Bopp, Michael Maher, Peter Hayter, Peter Genno, Joseph McEntee, 
and Thor Frederickson 
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Utility and Government 
(Continued from page 736) 
its problems also, and these, too, are being 
met in the same spirit. 

Among the ever-present facts of the 
utility situation is that of competition. In 
the case of the gas and electric companies, 
this is largely indirect, except in the great 
and growing industrial field. Gas, espe- 
cially, must meet the competition of other 
fuels, such as coal and oil where heat is 
required in industrial operations. The 
electric company, in its wholesale depart- 
ment, deals with similar conditions. Of 
course, both are legal monopolies in the 
sense that there is usually but one gas 
company and but one electric company 
serving a given territory. 

When we come to the electric railways, 
we find the competitive situation greatly 
intensified. The phenomenal increase in 
the use of the passenger automobile, the 
bus and the truck reacted with serious 
consequences upon the electric railways, 
both urban and interurban. Many were 
getting ready to sing the “swan song” of 
the electric railways, just as in earlier 
years there were those who doomed the 
gas industry to extinction when it lost 
the major part of its lighting load to elec- 
tricity. But, happily, in neither the one 
case nor the other were the prophets of 
evil justified by the event. Just as gas 
recovered from its temporary setback 
and marched on to triumphs undreamed 
of in that early day, so the electric rail- 
ways, now that they are getting their 
“second wind.” 

Much, of course, remains to be done. 
Substantial progress is being made along 
most lines. The important thing is not 
so much the speed at which we are trav- 
eling as the direction in which we are 
going. The electric railways are headed 
in the right direction. Their return to 
the place that is rightfully theirs in our 
transportation system will be hastened if 
they are protected from the type of com- 
petition that is merely destructive in its 
effect and that in the end benefits no one, 
the public least of all. 





This does not mean that competition 
should be done away with, even if that 
were possible. There is no stronger in- 
centive to effort than competition, actual 
or potential, and one kind or the other 
is present in every industry. We of the 
utilities do not know at what moment 
our products may be challenged by new 
discoveries, new inventions, new develop- 
ments, but we must be prepared to meet 
the challenge whenever it comes, on the 
basis of service and price. If we cannot 
do so, we must step aside or be pushed 
aside. We are not passengers in the in- 
dustrial boat but working members of the 
crew. We must “pull our weight,” and 
a little more. We exist to serve the 
public, and our contribution to the pub- 
lic welfare must be measured by the 
touchstone of service. 

So measured, we do not have to hang 
our heads. In an era of rising prices for 
food, clothing and shelter, the price of 
utility service as a whole has gone up 
least of all, and in the case of domestic 
electric service has actually decreased 
from the pre-war level. Among the 
major necessities of life, the cost of util- 
ity service bears least heavily upon the 
average family income. The consumer 
gets more per unit of outlay than for 
other kinds of goods and commodities. 
Nor has this been accomplished at the 
expense of service. On the contrary, 
service has been extended and improved. 
It does not stop at providing physical 
plant and equipment; it reaches out and 
embraces the intangibles, the amenities 
of human contacts, the broad field of 
public relations. It makes good will 
one of its chief objectives. We do not 
consider our job measurably complete 
until the public is well satisfied because 
well served. 

A grave responsibility therefore de- 
volves upon us as public utility execu- 
tives, that we play our part as good citi- 
zens, that we continue to conduct our 
business with ever-increasing usefulness 
and efficiency, so that it may best serve. 
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Editorial 








Ours Is An Enviable Position 


By ALEXANDER FORWARD 
Managing Director 


HE employees of gas companies are 

more fortunate than those employed 
in most other industries, because of their 
greater opportunities for advancement 
and recognition. 

This true and significant statement was 
made by Judge Wm. A. Prendergast, 
chairman of the New York Public Serv- 
ice Commision, in an address on Novem- 
ber 9th before a great audience of 2700 
employees of the Brooklyn Union Gas 
Company. It is especially important as 
coming from one so well informed as 
this distinguished public official. 

The gas industry of today, declared 
Judge Prendergast, is relatively small 
compared with what it will be in the years 
to come. The tremendous field which it 
is destined to occupy means not only 
steady but rapid advancement for those 
officials and employees of gas companies 
who are alert, informed and progressive 
and who have both the ability and the 
foresight to advance the interests and to 
extend the usefulness in public service of 
the companies with which they are as- 
sociated. Therefore, concluded Chairman 
Prendergast, they are to be congratulated 
upon their opportunities. 

All this is obviously true. The investor 
is fortunate in his purchase of the secur- 
ities of gas undertakings, for its expan- 
sion will insure dependability and con- 
tinuing return upon his investment: The 
employee is secure in his position and in 
his advancing recognition so long as he 
delivers the service and makes the con- 


structive effort which the executive of 
today must demand. 

It is particularly true of the commercial 
departments’ men and women. Their 
work has growing recognition. They 
must find and expand the markets for our 
product. Recognition of this fact by the 
executives of the industry was most 
striking in Chicago and so plain as to 
have attracted and held the attention of 
everyone present. 

It is especially and significantly true of 
the engineer. It was not by chance that 
Mr. Abell and Mr. Paige, two of the 
foremost leaders of the industry, empha- 
sized in their addresses at the Chicago 
Convention the importance of an ever 
larger accession of competent and thor- 
ougly trained combustion and heat-util- 
ization engineers and salesmen. There 
is a crying demand for men of this type 
and few industries in the country today 
offer the inducements to young men that 
are present in the manufactured and nat- 
ural gas business. No wonder that so 
many agencies are earnestly and actively 
interested in assuring full opportunities 
for young men who desire to become gas 
engineers, and no wonder that courses 
offered in a wide range of institutions are 
increasingly popular with those youths 
who foresee the future in the gas indus- 
try. 

We who sense the place of our business 
in the civilization of the immediate years 
ahead understand and feel the vital truth 
in Judge Prendergast’s statement. 
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OUR NEW MEMBERS 





MANUFACTURER Co. MEMBERS 


Lee B. Mettler Co., 406 S. Main St., Los 
Angeles, Calif. 

Consumers Construction Co., 33 Liberty St., 
New York, N. Y. 

The Fisher Governor Co., 201-205 So. Ist 
Ave., Marshalltown, Ia. 

M. Brand & _ Inc., 410-412 East 49th 
St., New York, N 

Caloric Gas Stove Co., Trenton Ave. & 
Tioga St., Philadelphia, Pa. 

Day & Night Water Heater Co, W. J. 
Bailey, Pres. and Mgr., Monrovia, Calif. 

West Bend Aluminum Co., E. A. Kraemer, 
Jobbing Sales Mgr., West Bend, Wis. 

The General Iron Works Co., C. A. Schnei- 
der, Sec.-Treas., Cincinnati, O. 

Edward A. Behringer Company, George A. 
Behringer, Prop., New York, N. Y. 

ag ae Construction Co., S. J. Magee, 

-P., New York, N. Y. 

“jee Enamel Range Co., E. R. Methudy, 
Pres., East St. Louis, Il. 

Hill, Hubbell & Company, G. G. Langan, Dist. 
Mgr., Tulsa, Okla. 

Hoyt Heater Company, E. S. Hoyt, Jr., 
Pres., 2146 East 25th St., Los Angeles, Calif. 

Barco Mfg. Co., C. L. Mellor, V.-P. & Sec’y, 
1801 Winnemac Ave., Chicago, II 

Worthington Pump & Machinery Corp., R. 
D. Brooks, Mgr. Air Compressor Dept., 115 
Broadway, N. Y. 

Roberts Portable Oven Co., K. B. Fiske, 
Pres., 853 W. North Ave., Chicago, IIl. 

The Texo Sales Co., Inc., A. A. Blomfeldt, 
V.-P. & Sec’y, 405 Union Central Bldg., Cin- 
cinnati, Ohio. 

The Quad Stove Mfg. Co. C. V. Price, 
Gen. Mgr., 76 E. First Ave., Columbus, Ohio. 

The Wise Furnace Co., W. G. Wise, Pres., 
100 Lincoln St., Akron, Ohio. 

Frank Z. Ahl Sheet Metal Works, Frank 
Z. Ahl, Prop., 1615-21st St., Sacramento, Calif. 

The Reading Stove Works, H. E. Campbell, 
Pres., Front & Chestnut Sts., Reading, Pa. 

Williamson Heater Co., Lee Stratton, Mgr. 
Dryer Div., 337 W. 5th St., Cincinnatti, O. 

The New Method Stove Co., Henry B. San- 
ford, Sec’y, Elm St., Mansfield, Ohio. 

Crocker Chair Company, G. A. Reiman, 
Sec’y, Eleventh & Illinois, Sheboygan, Wis. 

P. M. Lattner Mfg. Co., P. M. Lattner, 
Pres., 516-12th Ave., Cedar Rapids, Iowa. 


AssocrATE Co. MEMBERS 


Klimatic Clothes Dryer Corp., 55 West 42d 
St., New York, N. Y. 

Bishop Publishing Co., Glenn A. Bishop, 
Owner, 833 Dolison St., Evanston, II. 

The Celotex Co., Edwin Cox, Adv. Mgr., 
645 Michigan Ave., Chicago, III. 


Gas CoMPANY MEMBERS 


Houston Pipe Line Co., C. B. McKinney, 
Gen’! Mgr., Houston, Texas. 

Bethany Oil & Gas Co., Walter E. Hopper, 
Mgr., Shreveport, La. 

Hornell Gas Light Co., J. B. Bradley, Treas., 
Hornell, N. Y. 

Vinita Fuel Co., C. E. Burlingame, Pres., 
Bartlesville, Okla. 

Randall Gas Co., J. H. Courtney, Pres. and 
Gen’! Mgr., Morgantown, W. Va 

Dempseytown Gas Co., J. H. Isherwood, 
Mgr., Oil City, Pa. 

Louisiana Gas Co., N. C. McGowen, Gen’l 
Mgr., Shreveport, La. 

The Palmer Corp., N. C. McGowen, V.-P. 
and Mgr., Shreveport, La. 

Columbus Gas & Fuel Co., Raymond Cross, 
Pres., Columbus, O. 

Comet Oil & Gas Co., Boyd E. Hornor, Gen’l 
Mgr., Clarksburg, W Va. 

Delaware Gas | Co., =¢ Jones, Pres., Dela- 
ware, O. 

Iroquois Gas Corp., Thos. R. Weymouth, 
Pres., Buffalo, N. Y. 

Minnesota Northern Power Co. W. L. 
Hayes, Sales Mgr., Minneapolis, Minn. 

Joplin Gas Co., George Matthews, Megr., 
Joplin, Mo. 

Manufacturers Light & Heat Co., T. B. Greg- 
ory, V.-P., Pittsburgh, Pa. 

Fayette County Gas Co., Geo. W. Ratcliffe, 
Treas., Pittsburgh, Pa. 

Natural Gas Co. of W. Va., Geo. W. Rat- 
cliffe, Treas., Wheeling, W. Va. 

The Logan Gas Co., K. C. Krick, V.-P., 
Columbus, O. 

Hope Natural Gas Co., J. B. Corbin, V.-P. 
and Gen’! Mgr., Pittsburgh, Pa. 

Reserve Natural Gas Co., H. C. Cooper, 
Pittsburgh, Pa. 

The River Gas Co., W. B. Gribble, Marietta, 


O. 
Central Kentucky Natural Gas Co., T. J. 
Tonkin, Jr., V.-P. and Gen’l Mgr., Lexington, 


y. 
Natural Gas & Fuel Corp., T. H. Barton, 

Pres. and Gen’! Mgr., El Dorado, Ark. 
Frankfort Kentucky Natural Gas Co., T. J. 

Tonkin, Jr., V.-P. and Gen’l Mgr., Frankfort, 


y. 

Montana Petroleum Co., O. Christopher, 
Sec.-Treas., Baker, Mont. 

The Capital Gas & Electric Co., G. J. Swan, 
Mgr., Topeka, Kans. 

Moncton Tramways, Electricity & Gas Co., 
E. A. Cummings, V.-P., Moncton, N. B., Can- 
ada. 

Oklahoma Natural Gas Corp., R. C. Sharp, 
Pres., Tulsa, Okla. 

Peoples Utilities Kansas Corp., C. J. Dodds, 
Mer., Lawrence, Kans. 

Citizens Gas Co., A. S. Phelps, Gen’l Megr., 
Stroudsburg, Pa. 


INDIVIDUAL MEMBERS 


Cole, Harold Eugene, Arlington Gas Light 
Co., 689 Mass. Ave., Arlington, Mass. 
(Continued on page 765) 
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Are You Neglecting a Necessity? 


A Straight-from-the-Shoulder Sales Talk 
on the Value of Hot Water Service 


By FRANK A. WOODHEAD 
Manager, Arlington Gas Light Co., Arlington, Mass. 


This article on water heating, appearing in 
the customers’ Bulletin of Mr. Woodhead’s 
company, paints a picture for the gas man as 
well as the customer. 

HE other day I was looking through 

the advertising pages of a popular 
weekly which you all know, and which 
may be said to be one of the great show 
windows of American merchandise. All 
in all these advertising pages in this one 
week’s issue of this one journal repre- 
sented an outlay of something like three- 
quarters of a million dollars for adver- 
tising space alone. 

Considering the fact that this was but 
one of thousands of magazines, news- 
papers, etc., issued daily, weekly or 
monthly in the United States, such a dis- 
play was impressive. What struck me 
most, however, was the large proportion 
of this advertising that was devoted to 
pointing out the relatively slight supe- 
riority of one particular make of article 
over dozens of others of a similar sort, 
or to marketing little luxuries, which but 
a few years ago only the wealthiest 
would have thought of spending money 
on. 
“Can This Be Said of Any Other Car,” 
“Summer Time is New Car Time,” 
“Your Ford Can’t Run Right with the 
Wrong Kind of Oil,” “Are You Using 
the Wrong Kind of Batteries?”, “Why 
Your Car Gallops,” “You'll Never Be 
Sure Until You Drive a »’ “There’s 
a World of Style in This Charming 
—,” “Blind-folded, Your Skin Knows 
the Difference,” “Real Peppermint Fila- 
vor” ($6,000 for that one chewing-gum 
ad.). 

So it went from Klutch which holds 
your false teeth in, to cigarette lighters, 
said to be superior to any other on the 
market and costing from $7.50 to $200 
each. 


Meantime, while the family has its 
mind on the particular make of classy 
bathing suit it will wear, just the type of 
radio it will listen to, whether the lines of 
one make of auto are a little better than 
those of another, several members are 
waiting uncomfortably in stifling heat 
for the longed-for bath which can’t be 
had until another supply of water is 
heated, little Mamie’s underthings have 
not been laundered yet, and even the 
dishes in the pan are standing. 

Yet it has occurred to no one in the 
family to see why there is not plenty of 
hot water for all uses at an instant’s 
notice. Everyone is too busy. Father 
heard a slight knock in the auto engine 
day before yesterday and has been hunt- 
ing for the cause of it all his spare time 
ever since. Ralph has been endeavoring 
to discover just the style of outing 
clothes Collegians should wear at the re- 
union, Susie has been beset with the 
awful suspicion that she may have been 
afflicted from birth with halitosis, and 
therefore can’t worry about anything 
else. And mother has been so busy with 
the housework, largely caused by lack of 
sufficient hot water, that she hasn’t had 
time to investigate as to why she hasn’t 
it 


The trouble may be that years ago the 
water heater cost only about $15 and is 


now out of date and worn out. It may 
be that is was an expensive one wrongly 
connected by a very self-assured but ig- 
norant mechanic. Or possibly it is all 
right in itself, but is not adapted to the 
needs of your particular household. Still 
again it may be quite the correct kind, 
but having been connected with galvan- 
ized iron piping which has succumbed to 
our sort of water, got clogged with rust 


and gives inadequate service. 
(Continued on page 758) 
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TIDE OF MEN AND AFFAIRS 








Cuar.es W. GALE, industrial gas sales engi- 
neer since 1923, has succeeded Clarence E. 
Muehlberg in charge of the Industrial Gas 
Division of the Public Service Co. of Colorado, 
Denver. Mr. Muehlberg has accepted a posi- 
tion as assistant manager of the Industrial 
Department of the Consolidated Gas Company 
of New York. 

Mr. Gale is well fitted for his new respon- 
sibility. He has been successful under the 
severely competitive industrial fuel conditions 
existing in Denver. He is a graduate of Ben- 
son Institute of Technology, E.E., and upon 
leaving college was employed for some time 
by the Portland (Ore.) Railway, Light & 
Power Company. 

During the war Mr. Gale was with the 
United States Shipping Board engaged in en- 
gineering work for the Emergency Fleet 
Corporation, and at the conclusion of the war 
went to China to take charge of the sales en- 
gineering department of the American Trading 
ing Company in Shanghai and Tientsin. 


Epwin H. Lunocren, for the past four 
years general sales manager of the Combus- 
tion Engineering Corp., of New York, N. Y., 
has been elected vice-president and general 
sales manager. 


B. E. Herter, of the Hope Engineering 
and Supply Co., Mt. Vernon, Ohio, has been 
transferred to the New York office of the 
company, at 149 Broadway, New York City. 


THe New York Power Anp Licut Co., is 
the name under which the following com- 
panies are now known: Adirondack Power 
and Light Corp., Cohoes Power and Light 
Corp., Fulton County Gas and Electric Co., 
Municipal Gas Company of Albany, and Troy 
Gas Company. 


A. H. Sa.ispury, Hope Natural Gas Com- 
pany, Clarksburg, West Virginia, can now 
be reached at 405 Ouachita Bank Bldg., Mon- 
roe, La. 


Tue Kernit INncrnerator Co., of 310 West 
65th Street, New York, N. Y., has moved to 
Springdale Ave. and 19th St., Ampere, N. J. 

—EEE 


H. Craic Sutton, who has been connected 
with the United Gas Improvement Company 
since 1913, has been appointed electrical engi- 
neer for that company. A graduate of Cor- 
nell University, Mr. Sutton has had an active 
career in the utility industry and has been an 
important factor in committee work of the 
American Gas Association. 





Aucust F. SEvkg, division accounting man- 
ager of the Central Hudson Gas & Electric 
Corporation, has transferred to Poughkeepsie, 
where he will act as auditor of disbursements 
on the general accounting staff. 


J. Lyman Go.tecty, publicity manager of 
the Utica Gas & Electric Company, has taken 
over new duties as director of advertising and 
display for the New York Power & Light Cor- 
poration in Albany. 

Mr. Gollegly will have charge of all forms 
of advertising for the New York Power & 
Light Corporation. This is a new company 
representing a recent merger of the Adirondack 
Power & Light Corporation, Municipal Gas 
Company of Albany, Cohoes Power & Light 
Corporation, Troy Gas Company, Eastern New 
York Utilities and Fulton County Gas & Elec- 
tric Company. Mr. Gollegly will also have 
charge of advertising and display for the Syra- 
cuse Lighting Company and the Utica Gas & 
Electric Company. . 

Mr. Gollegly is a former Utica newspaper- 
man. 

Leland D. McCormac, land and tax agent 
for the Utica Gas & Electric Company, will be 
in charge of publicity. 


Jefferson J. Cagney, formerly manager of 
the General Engineering & Management Cor- 
poration, New York, has been made president 
of the Utilities Capital Company, Inc., a new 
finance and management corporation with of- 
fices in New York. 

In 1923 Mr. Cagney became valuation and 
rate engineer of the General Engineering & 
Management Corportion after many years’ ex- 
perience in the utility field. Three years later 
he was made manager of that corporation with 
headquarters in New York, to develop and ad- 
minister its business in the field of public util- 
ity engineering, construction, operation, man- 
agement and appraisal. Mr. Cagney has long 
been active in the affairs of the American Gas 
Association. 


Frank H. Go.pine, treasurer and manager 
of the Cambridge Electric Light Co., has been 
made general manager of the New England 
Gas & Electric Association. He will have gen- 
eral charge of all the company’s properties, 
including the Worcester Gas Light Co., Cam- 
bridge Gas Light Co., Cambridge Electric 
Light Co., Portsmouth, N. H. Power Co., 
Middlesex Power Co., and the Cape & Vine- 
yard Electric Co. His office will be at Cam- 
bridge, Mass. 

Each of the association’s properties will have 
its local manager. The office in Worcester, 
Mass., will be held by Edward H. Bauer. 

Announcement has been made that DeWitt 
Clinton has been made treasurer of the New 
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England Gas & Electric Association, as well 
as the individual companies which it owns. 


HucH WHITE, commerce counsel for the 
Alabama Public Service Commission, was ap- 
pointed president of the commission recently 
by Governor Bibb Graves. This appointment 
fills the vacancy created by the resignation of 
A. G. Patterson, who retired from the com- 
mission to accept the appointment as probate 
judge of Morgan County. 


Brooklyn Union Honors 
Its Employees at Meeting 


ILLIAM A. PRENDERGAST, chair- 

man of the Public Service Commission of 
New York, was the principal speaker at the 
Meritorious Service Night of The Brooklyn 
Union Gas Company, recently. 

The occasion was the presentation of Mc- 
Carter medals and certificates for life-saving to 
fourteen of the employees and a medal to Mrs. 
Susan McCoy, the wife of an employee. The 
medals were presented by Thomas N. McCar- 
ter, president of the Public Service Electric & 
Gas Company, donor of the medals. 

At the same time the president’s trophy and 
other baseball prizes were awarded to the 
champion baseball teams and the winners of 
the recent prize essay contest received their 
awards. Special awards were made to those 
who performed conspicuous services not 
exactly in the line of their duty, but who are 
employees of the gas company. 

There were about three thousand of the em- 
ployees gathered together in the large assem- 
bly hall, which was beautifully decorated with 
flags and flowers. 

Clifford E. Paige, vice-president, presided. 

Mr. Prendergast in his address stated that 
there was a different spirit in public utility 
corporations today as compared with previous 
years. He stated that the public utility com- 
panies were becoming real public service or- 
ganizations and that this was true, not alone in 
name, but in acts and performances. He spoke 
highly of the spirit of public service in The 
Brooklyn Union Gas Company organization. 

Mr. Prendergast went on to say that the 
workingman had become so prosperous that he 
had to invest his savings in public enterprises 
and that most of this money found its way into 
public utility corporations. “This,” he said, 
“all worked for the benefit of the public.” 

John T. White, assistant secretary and engi- 
neer of Distribution, presented the athletes 
with their trophies. 


R. D. Lewis, who is now 

director of public rela- 

tions for The Laclede 

Gas Light Company, St. 

Louis, Mo., as announced 

in the November issue of 
the Monthly 











George M. Kirchmer, chairman of the prize 
essay contest committee and claim agent of the 
company, presented the awards to the winners 
of the Essay Contest. 


The following received McCarter medals 
for life-saving: John J. Farley, Charles M. 
Finnerty, Thor Frederickson, Peter Genno, 
Peter Hayter, Charles Hosking, John Keegan, 
Michael Maher, Matthew Maroney, Mrs. Su- 
san McCoy, Joseph McEntee, James Reed and 
George E. Saunders. 


McCarter certificates were presented to 
Charles N. Bopp and Lawrence Sullivan. 


The winners of the Essay Contest were: Ist 
prize $150, Samuel M. Kline; 2nd prize $75, 
Clarence S. Goldsmith; 3rd prize $50, Raymond 
J. Sheridan, and 4th prize of $25, Ferdinand 
M. McAllister. 


Those who won the honorable mention prizes 
of $10 each were: John I. Blanchfield, J. Percy 
Conklin, Harry F. Crofton, Edward A. Koster, 
Joseph L. Llewellyn, James F. Murphy, Her- 
bert J. Robinson, Frank H. Sewall, James A. 
Tierney and Herbert Wagner. 


The awards for conspicuous service were 
given to the following: 


Martin O’Boyle, valveman, Nassau Works 
for aiding in the rescuing of Mrs. Goldstein 
and her son, Sidney, from a burning building 
on March 31, 1927. 


Patrick Lynch, engineer, Metropolitan Works, 
for intelligent action in preventing an accident 
at the works. 


William Gallavan and Thomas Schecker, 
Shop Distribution Department, for services per- 
formed in aiding Mrs. Ralph Bennett, on Sep- 
tember 26, 1927, when her home was in danger 
of an explosion from gasoline. 


Adolph Schoneberger, Shop Distribution De- 
partment, for his untiring efforts in establish- 
ing the company band. 
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Michigan Ass’n Starts 
Large Research Program 


[MPRESSED with the necessity of expand- 

ing and accelerating the amount of research 
work now being done in the gas industry, the 
Michigan Gas Association has launched a pro- 
gram at the University of Michigan that is 
one of the most ambitious yet undertaken in 
the history of any similar group. 

The gas companies of Michigan, through the 
fellowship committee of the association, have 
just employed a director of research. He will 
be located at Ann Arbor. While the work will 
be financed and managed by the Michigan As- 
sociation, the studies which are to be under- 
taken will be typical of the entire industry and 
the results will be made available to gas men 
everywhere. 

The Michigan Gas Association was probably 
the first in the United States to undertake and 
encourage systematic research. Since 1900, it 
has maintained a fellowship, which called for 
expenditures of approximately $1,000 a year, 
for making studies in various processes used 
in gas plants. A large number of important 
problems were investigated. The work has 
continued for more than a quarter of a cen- 
tury, interrupted only by the late war and re- 
sumed immediately afterward. 

Soon after the annual convention last July, 
it was decided that the expansion of research 
was one of the most important activities the 
association could undertake. It was agreed that 
an aggressive program headed by a competent 
engineer who would give it all his time would 
speed the solution of many troublesome prob- 
lems in gas making. The estimated cost of 
launching the work was underwritten by a num- 
ber of member companies, The Consumers 
Power Company, The American Light and 
Traction Company, the Detroit Edison Com- 
pany and the Semet-Solvay Engineering Cor- 
poration. 

The work will be conducted by Elmore S. 
Pettyjohn, who has just moved to Ann Arbor 
to take up his duties. Mr. Pettyjohn presents 
excellent qualifications for serving the gas in- 
dustry. He was graduated from the Univer- 
sity of Michigan in 1918, receiving his A.B. 
degree. He enlisted in the Navy, where he 
served 14 months. Following his discharge, he 
worked for the Semet-Solvay Company and for 
the Ford Motor Company. Later, he returned 
to the University and entered the engineering 
college, from which he was graduated in Feb- 
ruary, 1922, and the following June received his 
master’s degree. He was employed by the IIli- 
nois Steel Company and afterward by the Chi- 
cago By-Products Coke Company. 


Under the plan of procedure, Mr. Pettyjohn 
will have available the laboratory and personnel 
resources of the department of chemical engi- 
neering at the University for his studies. The 
assistance and counsel of Professor Alfred H. 
White, head of the department, will be at his 
disposal. Professor White has been identified 
with the fellowship program since its inception. 
In addition, Mr. Pettyjohn will be able to fol- 
low up his laboratory work with actual oper- 
ating tests on any of the gas plants in Michi- 
gan. 

The Michigan fellowship has attacked many 
difficult problems in the past. The first one 
dates back to the days when gas was still the 
most important lighting medium. Work was 
undertaken on lighting with incandescent man- 
tles. A three-year study on the removal of 
naphthalene followed, after which the fellow- 
ship took up the subject of coal gas manufac- 
ture. Case hardening, the weathering of coal, 
gas in japanning and treatment of brass, com- 
plete gasification, use of oxygen in gas pro- 
ducers, instantaneous carbonization and am- 
monium sulphate production and disposal fol- 
lowed. 

It is interesting to note that a number of 
men who held the fellowships have become 
prominent in the gas industry. The first man 
to work under the Michigan Association’s aus- 
pices was Herman Russell, now vice-president 
of the Rochester Gas and Electric Corporation. 
Some of the others are: Alva F. Traver, vice- 
president, Gas Utilities Company, Columbus, 
Ohio; Samuei Ball, district manager of the 
Consumers Power Company, Bay City, Michi- 
gan; William A. Dunkley, superintendent of 
the gas department, Memphis (Tenn.) Power 
& Light Company; R. S. Tour, professor of 
chemical engineering, University of Cincinnati; 
J. W. Hacker, superintendent, Central Alloy 
Steel Corporation, Massillon, Ohio; C. K. 
Wirth, Semet-Solvay Engineering Corporation, 
New York. 

The matter of the research fund and the ap- 
pointment of Mr. Pettyjohn as investigator will 
come formally before the regents for accept- 
tance and approval at their December meeting. 

The American Gas Association some months 
ago brought the University an annual appro- 
priation of $10,000 on a five-year plan for 
the conducting of research on the utilization of 
gas. This is being conducted by Walter E. 
Jominy, a graduate of the University in 1915. 

The fellowship committee of the Michigan 
Gas Association is as follows: Chairman, 
James A. Brown, Jackson; Chairman, John W. 
Batten, Detroit; Dan W. Hayes, Port Huron; 
Charles R. Henderson, Ann Arbor; Fred W. 
Seymour, Battle Creek, and Frank W. Steere 
of New York. 
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Affiliated Association Activities 


Annual Conventions 

sy HE calendar of annual conventions of gas 

associations starts with the convention of 
the New England Gas Association always in 
February and ends with the American Gas 
Association convention always in October. 
About this time of the year the dates and 
places for the conventions are being chosen. 
Every effort is made to avoid conflicts but 
occasionally it cannot be avoided, due to the 
limitation of available dates at desirable meet- 
ing places, etc. 

Attention is called to the fact that the time 
and place of conventions are listed so far as 
known at Headquarters on the page in the 
MonTHLy listing the associations affiliated 
with the A. G. A. It seems to be possible to 
list more conventions actually scheduled at 
this time than any year previously. 

The annual conventions arranged to date 
follow in chronological order: 


February 15 and 16, 1928 
New England Gas Association 
Boston, Mass. 


March 13 to 15, 1928 
Oklahoma Utilities Association 
Tulsa, Oklahoma 
March 14 and 15, 1928 
Illinois Gas Association 
Springfield, Illinois 
April 17 to 19, 1928 
Southern Gas Association 
Jacksonville, Florida 
April 24 to 26, 1928 
Mid-West Gas Association 
Place to be announced 


May 3 to 5, 1928 
Southwestern Public Service Association 
Dallas, Texas 


Week of May 6, 1928 
Natural Gas Department—American Gas 
Association 
Dallas, Texas 


June 21 and 22, 1928 
Canadian Gas Association 
Hamilton, Ontario 
September 17 to 21, 1928 
Pacific Coast Gas Association 
Coronado, California 
October 8 to 12, 1928 


American Gas Association 
Atlantic City, N. J 


Secretaries of Utilities Associations 
‘THE annual conference for this group has 
been set for December 6 and 7, to be held 
in Oklahoma City, Oklahoma. An interesting 
program is being arranged and it is expected 
that many of the problems of association work 





will be solved at this gathering. John N. 
Cadby of the Wisconsin Public Utilities Asso- 
ciation is the president and Edw. F. McKay 
of the Oklahoma Utilities Association is the 
secretary of this organization. Headquarters 
of the conference will be in the Huckins Hotel. 


Empire State Gas and Electric Association 
ECRETARY CHAPIN announces the fol- 
lowing tentative schedule of section meet- 

ings for the coming year: Accounting Sec- 
tion, March 10-11 in Briarcliff; Commercial 
Section, June 28 and 29 in Utica; Gas Sec- 
tion, January 12 and 13, in Niagara Falls; 
Electric Section, March 8 and 9 in Rochester; 
and the Women’s Section, April 12 and 13 in 
New Yerk, N. Y. 

At a recent meeting of the Managing Com- 
mittee of the Gas Section it was decided that 
the activities of the Section should be grouped 
under six headings, namely: water gas, car- 
bonization, medium- and low-pressure distribu- 
tion, high-pressure distribution, consumers’ 
meters, and measurement of large quantities 
of gas. It was planned at the annual meeting 
of this Section to have reports presented from 
these committees indicating what has been con- 
sidered and observed by them during the year. 
In this way items of interest to groups of men 
would be brought to the attention of the Sec- 
tion, rather than having papers presented on 
the experiences of individuals. 

The Women’s Section has mapped out a 
program of study on the following subjects: 
safety, news letter, new employees, activities 
in women’s clubs, and electricity in the farm 
home. 


Canadian Gas Association 

A’ a recent meeting of the Executive Com- 

mittee of this Association, Hamilton, 
Ontario, was chosen as the place and June 21 
and 22 as the time of the 1928 convention. 
President Byrne promises much in the way of 
entertaining delegates and guests. An en- 
larged by-product coking plant and a new 
benzol fuel recovery plant will be ready for 
inspection. A committee to arrange for 
papers and addresses has been appointed con- 
sisting of J. J. Humphreys, chairman, Mon- 
treal; R. A. Wallace, Quebec; J. B. McNary, 
Hamilton; and G. W. Allen, Toronto. 


Wisconsin Utilities Association 
RANK A. COFFIN of The Milwaukee 
Electric Railway and Light Company was 

elected chairman and Edward A. Felber of 
the Madison Gas and Electric Company, vice- 
chairman, at the very successful convention of 
the Commercial Section of this Association 
held in Milwaukee, November 17 and 18. 
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Pennsylvania Gas Association 
"THE program as announced in the Novem- 
ber MonTHLy assures a splendid mid-year 
meeting of the Pennsylvania Gas Association 
to be held in Griest Building auditorium, Lan- 
caster, Pa., on December 8, at 9:30 o’clock. 


New England Gas Association 

"THE Gas Sales Division of this Association 

held its first monthly dinner meeting of the 
season in the Boston City Club on November 
11.. A large gathering heard Clifford E. Paige, 
a former member and now vice-president of 
The Brooklyn Union Gas Company, give in 
his usual inimitable manner an address on 
“Selling Gas Output.” The subjects to be 
treated at the remaining meetings include: 
Home service, dealer cooperation, hot water, 
house heating and refrigeration, and a sym- 
posium, in which the Manufacturers’ Division 
now being organized will cooperate in an ex- 
change of helpful suggestions. The particular 
way that the last meeting is to be handled is 
unusual. Four prominent manufacturers’ 
representatives and four prominent gas com- 
pany sales managers will submit unsigned letters, 
outlining the method each believes the other 
might pursue to increase sales, and conse- 
quently obtain greater sales output. The 
letters will be read at the meeting by people 
who have no knowledge of the writer’s iden- 
tity. The results should be interesting and in- 
structive. 

A meeting of the Accounting Division will 
be held in the auditorium of the Providence 
Gas Company Building, Providence, R. I., at 
two o’clock, December 2. The program in- 
cludes a paper on Storeroom Procedure by 
Joseph T. Walsh of the Gloucester Gas Light 
Company, a paper on Credit and Collection 
Policies by T. R. Clayton of the Providence 
Gas Company and the usual question box. 

The Operating Division will hold its sixth 
meeting in Providence, R. I., December 2 and 
3. The chairman, Alexander H. Scott, will 
preside at the opening event, a dinner at 6 
o'clock in the Turks Head Club, to be followed 
by a meeting at which there will be the election 
of officers and papers by R. L. Fletcher, Engi- 
neer of Manufacture, and L. E. Knowlton, 
Assistant Engineer of Manufacture, Provi- 
dence Gas Company, on “The What and Why 
of the Providence Manufacturing Plant,” and 
a discussion of the questions from the question 
box. During the morning, December 3, there 
will be inspection trips to the distribution sta- 
tion and manufacturing plant of the Provi- 
dence Gas Company followed by a luncheon 
at that plant. The ladies are invited to attend 
this meeting at which they will be the guests 
of the Home Service Department. The com- 
mittee on arrangements consists of R. L. 
Fletcher and E. S. Umstead. 


A Manufacturers’ Division of the New Eng- 
land Gas Association was organized at a 
meeting at the Hotel Statler, Boston, Massa- 
chusetts, on November 11. Thirty-two manu- 
facturers’ representatives enrolled. The fol- 
lowing officers were elected: Chairman, Merle 
E. Abbott, Glenwood Range Company, Taun- 
ton; vice-chairman, George T. Fisher, Gen- 
eral Gas Light Company, Boston; and secre- 
tary-treasurer, J. H. McPherson of Jas. B. 
Clow & Sons, Boston, Mass. 


Oklahoma Utilities Association 
HE tenth annual convention of the Okla- 
homa Utilities Association is to be held at 
Tulsa, Oklahoma, March 13, 14 and 15, 1928, 
This year’s convention at Oklahoma City had 
a registration exceeding 800 and it is expected 
that a new mark again will be set in 1928. 
The Southwest Gas Company, with general 
offices in Houston, Texas, and properties in 
Texas and Oklahoma, is the newest accession 
to membership in the Association. J. W. Colvin, 
of Houston, is president of this company. 
Robert W. Hendee, of the Oklahoma Nat- 
ural Gas Corporation, Tulsa, has been made 
chairman of the gas division of the Associa- 
tion to succeed J. B. Porter, of the same com- 
pany, whose death occurred in the spring. 
The offices of the Oklahoma Utilities Asso- 
ciation have been moved from the Local Build- 
ing & Loan Association Building, Oklahoma 
City, to the new Petroleum Building. This 
is an eighteen-story structure, modern to the 
last degree. The Association has four rooms 
well adapted to its needs. 
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To THE Epitor: 

I am member of the A. G. A. Momen- 
tarily I am employed on the Gasversorgung 
Ostsachson A. G. Heidenau-Dresden, as sales 
manager (Leiter der Verkaufs-und Werbeab- 
teilung). This position I have since July 1925. 
I would with great pleasure get an occasion 
to become acquainted with the general situa- 
tion on the American gas industry. Therefore 
I would wish to get there any position. I am 
not able to pay a longer abode in America. 
It would be necessary for me to get a payed 
position with a salary good enough, that I 
could pay my livelihood. 

I may ask you, if you are able to help me 
and to find out for me such a position, or if 
you could counsel to me, to whom I could 
apply. . 

I am 28 years old and unmarried. I am to 
your disposal with all asked information. 

Yours very sincerely, 
Hermann A. Herzfeld. 
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Southwest Division Holds Successful 
Meeting at Houston 


PPROXIMATELY 300 attended the 
annual meeting of the Southwest 
Division of the Natural Gas Department 
of the A. G. A., at Houston, Texas, Oct. 
31 and Nov. 1. An exceptionally fine 
program of speakers and subjects, perti- 
nent and lively discussions, and a spirit 
of aggressiveness were the high spots of 
this meeting which will go down as one 
of the best and most instructive ever 
held by this Division. 

Meeting in an important center of nat- 
ural gas activity, the problems of the in- 
dustry were brought up for consideration 
by the official convention. The experi- 
ences and practices related will, in gen- 
eral, it was felt, be applicable in all nat- 
ural gas territories, and be of help in the 
solution of vexatious problems. 

The inability of N. C. McGowen, 
chairman of the Natural Gas Depart- 
ment, to be present was regretted by all. 
A letter from Mr. McGowen, read by 
Henry C. Morris, of Dallas, outlined the 
importance of the recent amalgamation 
of the Natural Gas Association of Amer- 
ica with the A. G. A., and asked that the 
hearty cooperation of every natural gas 
man be given to the national organization. 

Mr. Morris presided at the meetings. 
After an address of welcome by O. F. 
Holcomb, Mayor of Houston, Frank 
Kirk, of the Houston Pipe Line Co., gave 
a paper on “Natural Gas Problems of 
South Texas.” He stressed three points: 
Locating and securing an ample supply of 
gas, transportation at a reasonable cost, 
and securing a definite and balanced mar- 
ket. Mr. Kirk claimed that in connection 
with supply the South Texas natural gas 
industry faces its most serious problem— 
that of more conservative drilling to- 
gether with a careful studied completion 
of wells. 





Mr. Kirk urged conservation measures, 
and laid special emphasis on the costli- 
ness of careless drilling. In regard to 
marketing he spoke as follows: 


“The usual difficulties are encountered here 
as they are by the industry all over the coun- 
try. Most of the problems are local but with 
the added problem of having to keep up with 
the industrial growth of the districts supplied 
with gas. The offering of a cheap, inefficient 
fuel in large quantities has caused a number 
of the industries of South Texas to increase 
capacity and output of products to an amaz- 
ing extent. One consuming company alone 
has expanded to such an extent that it finds 
economical use for gas up to 35,000,000 cu.ft. 
daily and at the same time has increased its 
own output to a volume undreamed of pre- 
viously. This is not an isolated case but is 
found to be the general rule in the South 
Texas districts where gas has been introduced 
during the past two or three years. 


“We now have adequate transportation at 
reasonable rates and an abundance of cheap, 
clean fuel, and to me our only problem is to 
acquaint commercial interests with our situa- 
tion and invite them to locate here.” 


The paper of R. J. Daugherty, Em- 
pire Companies, Bartlesville, Okla., on 
property appearance and maintenance, is 
printed in this issue of the MonTHLY. 


Alexander Forward, managing director 
of the A. G. A., closed the first session 
with an address on the true meaning of 
the recent amalgamation. 

“The growth of the gas industry in the 
Southwest is amazing and one not ac- 
quainted with it must visit the South- 
west to get a clear conception of it,” he 
said. “The surprisingly low rates are cer- 
tain to attract manufacturing industries 
and help build the Southwest.” 

Part of Mr. Forward’s remarks are 
printed elsewhere in this issue. 

“Standardizing the Open-Flow Capac- 
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ity of Natural Gas Wells,” prepared by 
R. R. Brandenthaler, petroleum engineer ; 
T. W. Johnson, assistant natural gas en- 
gineer, and E. L. Rawlins, associate na- 
ural gas engineer, all of the Bartlesville 
station of the U. S. Bureau of Mines, 
was delivered by Mr. Johnson. It told 
of field experiments carried on by the 
bureau. 

An effort is being made to standardize 
the open-flow tests. Associate members 
expressed appreciation for the start given 
by the bureau in this direction. 

William F. Chisholm, director of Min- 
erals Division, Louisiana Conservation 
Commission, stressed the fact that greater 
vigilance is necessary over certain waste- 
ful practices. He claimed that reform 
must come from within the industry. 


He said: “Until our wasteful leasing system 
is corrected, state legislatures can do no more 
than attend to details in the campaign against 
waste. The gas industry must get away from 
the idea of conservation as the result of state 
law and get down to the realization that effec- 
tive conservation is a sound business propo- 
sition. 


“Premature development is the cardinal sin 
of the gas industry. It is the first and most 
prolific cause of gas waste. Premature de- 
velopment is building up large open-flow ca- 
pacity before a market has been developed. 
The only safe storage for natural gas is in 
its natural reservoir. To remove from that 
reservoir more gas than can be marketed at 
a reasonable price is an economic crime. 

“The last few years have witnessed some 
commendable effort toward conservation, but 
most of the state conservation laws in rela- 
tion to mineral resources are hopelessly in- 
adequate. Legislative bodies are largely crea- 
tures of public opinion. Until you educate 
your public to sound conservation laws, your 
problem is still in your hands.” 


He recited numerous accomplishments 
of the Louisana commission in conserv- 
ing gas after fields had been developed. 
He deplored the waste of gas where oil 
and gas are developed together. He 
pointed out that without cooperation all 
conservation measures would fail and 
added that the only effective development 
of gas conservation will be that which 
the industry plans and works out. 


Keith Clevenger, Public Relations Dj- 
rector of the Empire Companies, Bartles- 
ville, Oklahoma, presented a paper en- 
titled “Institutional Advertising.” The 
keynote of his paper was that everything 
a utility company does is wound up fin- 
ally in the sale of its product to the pub- 
lic. He pointed out that it is not a ques- 
tion of whether the public will interest 
itself in gas, but that the gas company 
must interest the public in the product 
and by service, gain public confidence, 

J. S. Ivy, of the Palmer Corp., opened 
the Tuesday session with a paper on 
fundamentals in arriving at gas reserves, 
Mr. Ivy said the pore-space was resorted 
to in estimating the potentialities of a 
field, and was a little short of a guess. He 
related one instance where it was 100 
per cent incorrect. Later when a field 
has been developed and several controll- 
ing factors are known, the pressure pro- 
duction method may be used with un- 
usually good results in determining the 
gas reserves of a field. 


Gas men were told that solid fuel heat- 
ing systems could be converted into good 
gas heating plants with satisfactory re- 
sults if the proper selection of gas in- 
stallation were made by John Duvall, 
Oklahoma Gas & Elec. Co., Oklahoma 
City. He estimated that a conversion was 
80 per cent over-all efficient. He said the 
question of supply was uppermost in the 
minds of prospective gas patrons and 
added that cities with a population of 
10,000 or more could reasonably expect 
manufactured gas when the supply of 
natural gas was exhausted. 

Mr. Forward closed the morning ses- 
sion with some timely remarks concern- 
ing the Cleveland laboratory of the Amer- 
ican Gas Association and the significance 
of the tests conducted there to determine 
the safety of gas appliances. 

E. A. Clark, of the Oklahoma Natural 
Gas Corp., led the discussion of the 
questions on the program. 

Pipe line corrosion was discussed and 
different methods of preventing cor- 
rosion were explained. 
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The discussions of whether a gas sand 
can be mudded off and later brought back 
were of interest. 

The question concerning curb box 
meters brought out considerable com- 
ment. 

A subject that seemed to be of most 
vital importance to all was “Should the 
distributing company sell gas appliances ?” 
H. J. Hoover, of Cincinnati, told his ex- 
periences and expressed his opinions. He 
said that in his opinion it was absolutely 
necessary for the gas distributing com- 

- pany to sell appliances—that this activity 

leads to the rendering of greatly im- 
proved service to the customer; was a 
distinct benefit in bringing about better 
public relations and added to the financial 
returns of the distributing company. 

No account of the meeting would be 
complete without special mention of the 
discussions. Those in attendance offered 


their knowledge of problems up for con- 
sideration, and in the light of local ex- 
perience from many places, great strides 
were made. 

The entertainment functions were of 
the usual high order of this Division. A 
smoker was held the evening of Oct. 31, 
and a dinner and theatre party was ar- 
ranged for the ladies. At noon, Nov. 1, 
the Texas Utilities Public Information 
Bureau gave a luncheon to those who rep- 
resented the press and public relations 
activities of the industry. Discussions of 
advertising, publicity, and public relations 
followed. 

The evening of Nov. 1 was devoted 
to motion picture films. The Houston 
Pipe Line Co. showed the development 
of the territory, and the National Tube 
Co. showed a film on the manufacture of 
steel pipe. The A. G. A. film on resus- 
citation was also shown. 


Pioneer Gas Circus Sells Gas 


By E. M. THORP 
The Ohio Fuel Gas Company 


INGLING BROTHERS-BAR- 

NUM & BAILEY supplied the 
idea for selling Grove City, Ohio, on gas 
service. It was the circus method that 
gave Grove City the distinction of hav- 
ing had the world’s first gas circus. 


Something out of the ordinary had to 
be done to interest the people in the util- 
ization of gas. There were no large store- 
rooms or other places available for use 
in presenting a gas exposition and demon- 
stration. It was therefore determined to 





Entrance to “Big Top” of first gas circus 
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An afternoon “performance” at the gas show 


use a tent and the idea of the tent sug- 
gested the circus. 

Instead of presenting the usual and 
conventional type of gas exposition with 
demonstrations and cooking school, it was 
decided to make this a real gas circus; 
with a jazz band, a clown and a spectac- 
ular exhibition of all kinds of gas appli- 
ances. The tent obtained was of the type 
usually used by the side show on circus 
day. This was put up on a vacant lot 
in the very heart of the active community. 
Gas was piped to the tent and a platform 
built across one end. Folding chairs were 
substituted for the circus seat planks. 

On the platform, appliances of all 
kinds were set up, practically demonstrat- 
ing the utilization of gas. 

The primary purpose was to interest 
the people of the community in the use of 
gas. That this purpose was successful 
is evidenced by the fact’ that before the 
last show had started more than eighty 
per cent of the homes in the community 
had been signed up for gas service. The 
sale of appliances, despite the fact that 
the efforts in this direction were only in- 
cidental to selling the service, represented 
a very gratifying volume of business. 


New business secured from gas circus 
activities: At the beginning of the circus 
there were 107 customers in Grove City. 
Before the circus there were 207 appli- 
cations on pre-extension requests. Per- 
manent contracts were signed with 219. 
The list of merchandise sold at the circus 
follows: 

Gas ranges 54, laundry stoves 2, Radi- 
ant heaters 2, bathroom heaters 1, tank 
jackets and thermostats 2, cabinet heaters 
1, coil heaters 1, orders for gas ranges 
(to be selected later; cash deposits), 6. 
Total appliances sold or reserved, 71. 

The number of definite prospects listed 
for follow-up work by appliance sales- 
men was, however, of greater value. The 
new business added as a result of the cir- 
cus practically assures the company of a 
large volume and a satisfactory return 
on the investment in the unusual and 
unique feature. 


Wanted! 


COPY of the 1922 A. G. A. Convention 

Proceedings is wanted by a member of the 
Association. Anyone having a copy available 
should send it to the editor of the MontHLy 
who will see that it is forwarded to the proper 
party. 
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The Value of Property Appearance 


By R. J. DAUGHERTY 
The Empire Companies, Bartlesville, Okla. 


HERE is one phase of our indus- 

trial life in which there is a unity of 
thought among all people, namely, the 
appearance and maintenance of physical 
property, the perpetuity of which will al- 
ways be a contributing and in some cases 
a deciding factor in the minds of the pub- 
lic as to the soundness and stability of 
the financial and industrial fabric of any 
corporation. An adequate discussion of 
this subject will necessitate the following 
sub-divisions: Economic—Educational— 
Employee Interest. 

Economic—I have had occasion the 
past several years to visit a great many 
manufacturing and industrial concerns. I 
have always taken particular notice of 
machinery and its general condition. In 
all cases the general appearance and con- 
dition of the plant reflected the efficiency 
of the men employed there. Improper 
housing of plant equipment has always 
been the cause of poor and incompetent 
results of workmanship. Operating di- 
visions of industrial and utility concerns, 
in an effort to reduce overhead, quite 
often fail to take into consideration that 
machinery and equipment well cared for 
not only increases the cooperation of the 
employee, but also the production. Not 
only does proper care and protection of 
machinery increase the effectiveness, but 
it extends installation expense over many 
years of service. In all cases this inspir- 
ation must come from the division and 
operating heads. Their influence and the 
general policy of the company must be 
felt in all departments. 

Recently in conversation with an engi- 
neer of a large compressor station he in- 
formed me that his engines had seén 
twenty-five years of service, and that he 
.had been taking care of them for that 
period. His position was a responsibility. 
Thousands of people depended on his 


Abstract of address at Southwest Division Meeting, 
Natural Gas Dept., A. G. A., Houston, Texas. 


knowledge and ability for their supply 
of natural gas, and while the appreciation 
of this service is at times overlooked, still 
we make it our motto, and must supply 
it. Such loyalty on the part of employees 
in the performance of their duties, even 
to the smallest detail, is of inestimable 
economic worth to the company as a 
whole, and must, of necessity reflect the 
character and business judgment of the 
men who occupy executive positions. 
Compare, if you will, the general ap- 
pearance of a valuable piece of machinery, 
part of which is exposed to the elements, 
the remainder showing poor care, to the 
same piece of machinery enclosed in a 
good building, mounted on a solid con- 
crete foundation and recently painted. As 
applied to a given space, paint is inex- 
pensive and has wonderful preservation 
qualities. I have noticed what a great 
difference it makes when concrete enamel 
paint is applied to the floor of an engine 
house, preferably of a light color. This 
not only acts as a preserving agent to the 
concrete, but does away with unsightly oil 
stains which are almost unavoidable. The 
reason for this is that oil is easily and 
completely wiped up from a glossy finish. 
Such methods applied to physical prop- 
erty through the proper channels not only 
increase the worth, but tend to create a 
friendly competitive interest among em- 
ployees as to who will have the most at- 
tractive looking property. 
Educational—The general public is 
often quite blind to the fine personnel and 
the splendid organization which is the 
background of the company, and its effi- 
cient machinery of service. It will judge 
the entire company—officers, employees 
and service system—by the impression 
which the individual employee creates 
at the point of contact. Each employee, 
in his contact with the public, is an ani- 
mated expression of the spirit of the 
company. Educational work for the em- 
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ployee in his contact with the public, par- 
ticularly while on company property, is a 
valuable consideration. Under the many 
sub-divisions we might make of employee 
education, we will consider only the one 
under discussion, namely, “Property Ap- 
pearance.” 

In a great number of cases where 
plants are constructed several miles from 
a city or town, it is necessary for the 
company to erect homes for their em- 
ployees. These houses are generally of 
the same size and design, and with the 
same exterior finishing. The building of 
homes naturally brings in the problem of 
yards, fences, outbuildings, and the many 
other necessary conveniences. The first 
problem is the beautification of the yards, 
not only in the residence district, but 
about the plant property as well. The 
creative influences of this work should 
come from the plant superintendent or 
foreman. The thought must go to the 
employees that company policy is being 
carried out in this work and its impor- 
tance should be felt with the same degree 
as the operating end. I have in mind 
two properties that I recently visited. 
One is a large public utility in one of our 
western states, developing thousands of 
kilowatts of electrical energy daily. The 
plant is complete in every detail, and very 
efficiently managed. But this company is 
losing sight of one of its most valuable 
contacts—that of general appearance as 
seen by the observer while passing 
through the country. Flowers grow wild 
in this section of the country—yet there 
are very few near the plant. The prop- 
erty is reached by going up a road from 
the main highway, and this road is 
flanked on either side with weeds and a 
barbed wire fence in a bad state of re- 
pair and without the illuminating effects 
of a coat of paint. I will never forget 
the wonderful organization they have; 
neither will I forget the weeds and bro- 
ken down fence. 

The other is a smaller property, but 
of great importance to the organization 
of which it is a part. The engines were 
spotless; the floor had been treated to a 


new coat of paint and was as clean as the 
modern office or home. The necessary 
tools that were in use were placed in a 
neat and convenient position. The lawn 
about the property, and it was quite large, 
was as neatly trimmed as you will find in 
your own city. Flowers flanked both sides 
of every walk. Shrubbery and flower 
beds were to be seen on every hand, and 
apparently placed with the skill of a 
landscape artist. The fences were all 
painted and the foreman had even gone 
to the trouble to paint an adjoining fence 
belonging to a farmer so as to carry out 
his idea of beautification. Naturally the 
foreman and his employees were proud 
of their station, and took great pride in 
telling everyone who visited them. In 
passing judgment on general company 
policy and the company personnel, the 
visitor will be influenced by what he sees 
and hears from the man at the point of 
contact. I sometimes think that more 
publicity should be given to the fact that 
visitors are welcome on company prop- 
erty. While this service might entail ex- 
tra help, and some expense, it will always 
be one of the most effective ways of 
buiding up good will, the life blood of any 
utility. 

Employee Interest—The economic and 
educational features when successfully 
carried out always have a tendency to cre- 
ate employee interest. This interest is 
most essential, not only from the stand- 
point of general knowledge, but in mould- 
ing his attitude with respect to his re- 
sponsibility to his company and to the 
public. If he performs his individual 
work thoroughly, expeditiously and 
cheerfully, he immediately creates at his 
point of contact a favorable impression 
of the rest of the organization and the 
business it represents. If, on the con- 
trary, his contact with the public is list- 
less, bored and indifferent, and if he is 
neglectful not only of his own appear- 
ance, but of his own property and that of 
the company, he immediately creates a 
decidedly unfavorable impression which 
reflects upon every man and woman in 

(Continued on page 760) 
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What Is the Accountant’s Big Job? 


An Executive Viewpoint of the Responsibility 
Resting on Those in the Accounting Profession 


By SAMUEL INSULL, JR. 
President, Midland Utilities Co., Chicago, Ill. 


N considering the accountant’s place in 

our industry, let us attempt to analyze 
for a moment the conduct of the business 
generally. Our systems serve our con- 
sumers—the public. The property com- 
posing those systems belongs to our 
stockholders—its owners. The conduct 
of the property is delegated by these own- 
ers to a management. The management, 
moreover, in the very interests of the 
owners, must consider again the respon- 
sibility to those served. Before consider- 
ing the accountant himself, therefore, we 
have three factors—the people served, the 
owners, the management. 

The management’s function, of course, 
is to conduct the business. It can only 
act in this conduct, however, on the basis 
of information on the past and present 
happenings of the business. The account- 
ant’s function, simply defined, therefore, 
is to furnish the management with a 
statement of what happens. This may 
seem simple enough, but it carries with 
it an ultimate share in the responsibility 
of the management to the public who is 
served, and to the stockholders who own 
our systems. 

The accountant’s function in any busi- 
ness, moreover, is to produce a statement 
of what has happened. The production 
of such a statement, reduced to a single 
figure, may be either a very simple or a 
very complicated operation. In the early 
stages of most industries, and in a few 
industries throughout their growth, it is 
not a very hard piece of work. In our 
own industry, however, the reverse is 
true. 


apatract of address presented at A.G.A. Conven- 
ion. 





To determine the results of the opera- 
tion of a gas company, the accountant is 
called upon to perform the following dis- 
tinct operations : 

First: He must assemble an exact 
statement of outgo, in labor, in material 
and in money. The assembling of this 
statement certainly involves a depart- 
mental, and often a geographical, consol- 
idation of figures. 

Second: He must analyze this state- 
ment of outgo to determine for what 
purpose the money was spent. 

Third: He must join the results so 
obtained to the figures, easier of compu- 
tation, indicating the income. 

No decision by the stockholders as 
owners of the property, or by the man- 
agement on their behalf, can be correct 
unless it is made in the light of a proper 
statement of the facts. The property of 
the owners, therefore, is in continual 
jeopardy of mismanagement if the ac- 
countant has not furnished a true state- 
ment of what has happened as a result of 
previous operation. 

The very diversity of the sources of in- 
formation, and the complexity of their 
analysis, demands that the accountant 
should be in possession of the clearest 
evidence of original transactions of labor, 
material and money, from which to build 
up his statement of what happened. 

Too often there is a tendency to con- 
fuse charging with method of accounting. 
Diverse methods of charging expendi- 
tures can well exist, but in a given prop- 
erty there can be but one true account- 
ing. It is well within the province of the 
management to take a hand in the method 
of charging expenditures. In the method 
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of accounting for expenditures, however, 
the operating management cannot, and 
certainly should not, concern itself. 

It is even possible to extend this analy- 
sis of the accountant’s position in his 
company to the position of the account- 
ants as a body in the industry and in this 
Association. The different situations will 
involve different requirements, but the 
principle will remain the same; namely, 
that the accountant’s responsibility for 
his figures demands that he dig deeply 
into the sources of those figures and into 
the method of assembling them. 

The industry regarded both as a di- 
versity of units, and as a whole, repre- 
sented by this Association, cannot pro- 
gress unless its knowledge of itself is 
correct. 

Statistical and accounting information 
on the industry is a crying need, but that 
information, when produced, will be 
worse than useless if it is not correct in 
the final detail. 

Information on our industry is valuable 
chiefly in this Association, to determine 
trends over long periods, or for purposes 
of comparison with other competitive in- 
dustries. If you accountants will dig 
deeply, you will, on the one hand, secure 
conclusive information on our industry ; 
and on the other hand, establish methods 
which will perpetuate the conclusiveness 
of the facts that will come to light in the 
future. 

We have talked a great deal about the 
competitive aspect of the gas business. 
It is not necessary to here dwell upon the 
fact to establish it. We can take it for 
granted. So far, the emphasis has been 
particularly upon the necessity of selling 
gas in a competitive field, and of produc- 
ing it and distributing it at a cost that will 
permit competitive sale. 

The accountant, however, has his part 
in this competition. Competitive markets 
mean close markets. It is manifestly im- 
possible for a management to operate on 
a close margin unless it is in possession of 
exact figures. The accountant, therefore, 
is again at the very root of the matter. 


Before action is taken by the manage- 
ment, or even a decision considered, fig- 
ures must be presented. The production 
of those figures is in the hands of the 
accountants of the industry, and theirs 
is a sacred responsibility to bring into 
this Association accounting figures, and 
to establish throughout the body of the 
industry accounting methods that will 
give our producers and our salesmen a 
clear statement of what they are doing, 
and what they can do. 

Only with such a statement can they 
be expected to battle intelligently in the 
competitive fuel field. There thus de- 
volves upon the accountant, the responsi- 
bility for hewing truly the cornerstone 
of fact upon which our salesmen and our 
operators can build a structure of man- 
agement that will bring our industry out 
victoriously in its competition with other 
fuels. 

This responsibility of the accountant, 
moreover, is not peculiar to our industry, 
nor to our time. In the early days of the 
accounting profession, and in the case of 
some institutions whose organization 
dates back to those early days, the charge 
is even more definitely recognized than 
today. 

Nor is such a demand supported by the 
mere historic dogma of his calling. The 
accountant is the eye of the operation. He 
cannot transmit to the management a 
statement of the company’s business un- 
less his vision of the myriad transactions 
going to make up that business is direct 
and unimpeded by an intervening screen. 
Even through a glass one may see darkly. 
Between the copy and the original, as 
much as between the summary and the 
original, can error creep in. 

As the accountant’s obligation to state 
the exact happening involves a personal 
responsibility for the soundness of his 
figures, he cannot, in justice to himself, 
make the statement and assume the re- 
sponsibility if he has built it up on hear- 
say and not on original evidence. 

The roots of the accountant’s respon- 


(Continued on page 758) 














iS 


EB 
mn 
1e 
rs 
to 
id 
le 
ill 


g; 


1€ 
e- 


1e 
Ir 
n- 
ut 
of 


te 


1S 
f, 
— 
t- 


1- 








DecEMBER 1927 


A. G. A. MONTHLY 755 








PUBLICITY AND ADVERTISING SECTION 


E. FRANK GARDINER, Chairman 


CHARLES W. PERSON, Secretary 


JAMES M. BENNETT, Vice-Chairman 











Paving the Way for National Advertising 


(Continued from page 710) 


and comfort. While the survey dealt with 
all classes of people, half of those inter- 
viewed for instance expressed willing- 
ness to shoulder additional costs for the 
convenience of escaping coal furnace 
tending.” 

Although the survey results were not 
in complete form at the time Mr. Paige 
presented his progress report, sufficient 
evidence was on hand to show conclu- 
sively that: 

1. The gas industry is in very great 
need of more general recognition by its 
members of the necessity for uniform 
policies (such as those recommended by 
the Committee on Three- or Five-Year 
Program of Association Activities), es- 
pecially in the matters of sales of gas and 
gas appliances and in correct and scien- 
tific rate making, in order to capitalize 
upon its tremendous possibilities. 

2. The public is undeniably ready to 
increase its purchase of appliances, and 
its consumption of gas but is held back 
because of existing rates, whether due to 
cost of operation or to methods of rate 
making. 

3. A situation of very great impor- 
tance, part of the first condition and a 
qualifying factor of the second, is posi- 
tive proof of the need of a scientific rate 
structure. 

On June 1, 1927, the survey was com- 
pleted and the final report delivered to 
Association Headquarters. Shortly there- 
after condensed versions of the final re- 
port were mailed to members of the Ex- 
ecutive Board and to members of the 
committee, who spent the intervening 
time in studying it preparatory to the 
meeting held on ‘September 12, 1927. 

At this meeting, a full discussion was 
had of the survey, of advertising in all 
of its ramifications, of Association policy 
and kindred matters, with the result that 
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Steel is advertised—why not gas? 


Mr. Paige was authorized to present the 
following recommendations to the Execu- 
tive Board at its meeting on September 
14, 1927: 

“1. The committee recommends that a 
program of national advertising be un- 
dertaken. The committee believes that 
some of the more important findings dis- 
closed by the Crossley survey of gas con- 
sumers throughout the country constitute 
in themselves good reasons for inaugu- 
rating a program of national advertising. 

“2, The committee recommends to the 
Executive Board that an appropriation 
of $200,000 be made to cover the first 
year’s cost of a national program of ad- 
vertising. 

“3. To secure the best benefit from 
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national advertising the committee is of 
the unanimous opinion that the direction 
of such a program, subject to such super- 
vision as the Executive Board may deem 
advisable, should be in the hands of the 
Publicity and Advertising Section, which 
now includes by recent action of the Ex- 
ecutive Board, representatives of the In- 
dustrial Gas Section, the Commercial 
Section, Manufacturers’ Section, Com- 
mittee on Education of Gas Company 
Employees, Committee on Cooperation 
with Educational Institutions, Committee 
on Customer Ownership, and the Man- 
aging Committee of the Testing Labor- 
atory. 

“4. It is the committee’s understand- 
ing that a program of national ad- 
vertising will deal exclusively with 
the domestic use of gas, and will not 
replace the present program of industrial 
gas advertising, or take the place of 
newspaper advertising by gas companies 
or advertising by manufacturer com- 
panies. The committee hopes, however, 
that the advertising will form such a good 
example to local utilities and manufac- 
turers that they will be glad to conform 
with the general ideas advanced. In this 
regard, the committee has noted the 
highly complimentary references made to 
the gas industry and the Testing Labor- 
atory in the recent book, “Your Money’s 
Worth,” by Chase and Schlink, and the 
many cooperative endeavors worked out 
by the Association with allied trades and 
industries, and is led to believe that the 
Testing Laboratory might well serve as 
the cornerstone for national advertising 
done in behalf of the industry. 

“5. The committee has carefully stud- 
ied the Crossley report and believes that 
‘this report contains a wealth of valuable 
material for further study by other sec- 
tions and committees of the Association. 
The further recommendation is made 
that the distribution of the Crossley re- 
port be left to the discretion of the man- 
aging director. 

“The committee having performed its 
duties, asks to be discharged.” 


This report was carefully considered 
and fully discussed by the Board which 
unanimously adopted a resolution endors- 
ing the basic idea of a national advertis- 
ing program. The Board felt that such 
undertaking must, to insure success, have 
the understanding and support of the in- 
dustry as a whole, guaranteeing general 
recognition of the problem and agreement 
as to the solution, together with the 
proper financial support. The Committee 
on National Advertising was accordingly 
continued for the purpose of advising the 
industry generally of the facts as they 
stand and of the desirability of united 
action by all elements in the gas business 
in North America. This article is written 
so that the members of the Association 
may be fully acquainted with the steps 
taken and the point now reached. 

The committee feels that the job of 
convincing the industry of the necessity 
of embarking in a national program of 
advertising properly coordinated and fin- 
anced is one in which it needs the assist- 
ance of all friends of advertising ani of 
all those who are staking their future on 
the future of the gas business. 


Architect’s Folders 


MOFE than 8500 copies of the Architect’s 
File Folder are doing good work at the 
present time. These folders contain the prize- 
winning plans in the recent small house com- 
petition of the A. G. A., and pertinent data on 
gas piping, installation, appliances, etc. 
The price is fifty cents a folder. Order from 
Association Headquarters. 








EXTRA COPIES OF SERVICE LETTER 
_ 75 ARE AVAILABLE 


E/XTRA copies of Service Letter No. 75 
dealing with the report on rates made at 
the annual meeting of the National Associa- 
tion of Railway and Utilities Commissioners 
at Dallas, Texas, are available for members 
of the American Gas Association. 

This is one of the most important Service 
Letters ever turned out by the Association, 
and the demand for copies has exceeded that 
for any other letter. 

If quantity lots are ordered, a charge of 
five cents a copy will be made. 





























_— oz 


~~ ew SD ees OS (8 CR et om § Fh a 


n 


f 
\- 
o 
f 











DEceMBER 1927 


A. G. A. MONTHLY 757 








MANUFACTURERS SECTION 


H. LEIGH WHITELAW, Chairman 


C. W. BERGHORN, Secretary 


J. A. FRY, Vice-Chairman 














Gas Is Best Fuel for Enameling 


Geo. D. Roper Corp. Uses Gas Exclusively in 
Enameling Division of Range Plant 


HE new porcelain enameling plant, 

just completed by the Geo. D. Roper 
Corporation, Rockford, IIl., is a complete 
gas-equipped unit. 

This new enameling plant cost more 
than a quarter of a million dollars and is 
of the latest design and has the most 
modern equipment. 

The new plant is located on a 50-acre 
industrial tract which the Roper Corpora- 
tion is developing with the needs of the 
future in mind. The new enameling unit 
is 170 ft. square, one story and balcony. 

The building is entirely fireproof and 
is designed to admit the greatest possible 
amount of light. 

There are four large enameling furn- 
aces, each of the full muffle, V-bottom 
type, equipped with atmospheric burners 
operating on 10-Ib. gas pressure. 

Each furnace is completely equipped 
for individual automatic temperature 
control. Individual temperature control 
devices on each furnace, not only control 
accurately the temperature in the furnaces 
but record exactly the temperature of each 
furnace for every minute of the day. 

The gas used by the furnaces is re- 


Gas leads in enam- 
eling 








ceived at a pressure of one lb. during the 
day and at about one-half Ib. during the 
night. The gas is taken out of the main 
at these low pressures and compressed in 
a special! compressor to 10 Ibs., and then 
is delivered to the atmospheric burners. 

The enameling plant has been operating 
24 hours a day, three shifts of eight hours 
each, for a number of years and the new 
plant is operating in the same manner. 

The arrangement of the gas piping, and 
the instruments used in controlling and 
recording temperatures are shown in the 
illustrations. The door of the furnace is 
raised and lowered automatically, as are 
also the loading forks which carry enamel 
ware in and out of the furnace. 

The Roper enameling plant uses about 
6,000,000 cu.ft. of gas monthly. The 
management feels that an all gas-equipped 
plant is the only satisfactory manner in 
which to produce porcelain enamel. The 
ease in handling the fuel, the cleanliness, 
the accuracy of temperature control, and 
the elimination of fire hazard, which is 
present with the use of other fuels, are 
outstanding features in the use of gas 
for porcelain enameling. 





Scenes in the 
Roper Plant 
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Accountant’s Big Job 


(Continued from page 754) 
sibility lie deeply enough in history. The 
responsibility is net justified, however, on 
mere dogma, historic or otherwise. 

Let us consider again, the three func- 
tions: ownership, management and ac- 
counting. With the justifiable addition of 
the public interest, the management is 
called upon, in a progressively run busi- 
ness, to act upon specific questions of 
operation, which, added together, estab- 
lish a trend to the benefit or detriment of 
both the stockholders who own the prop- 
erty, and the public who is served by it. 

If the management is not furnished 
with a true statement of what happened, 
it must needs fail in its task. In such a 
case then, there will lie at the door of the 
accountant, the responsibility for corpo- 
rate action detrimental to the stockhold- 
ers who own the property, or the public 
who are served, and too often to both. 
Should the accountant, with such a re- 
sponsibility, question that he must base 
his statements only upon the most direct 
and original evidence of transactions? 

To put a practice into effect, however, 
more than justification of a principle is 
required. Corporate organization must be 
respected. Other cepartments of the busi- 
ness must be allowed to function from 
day to day; and if he is human, the ac- 
countant will be anxious to avoid undue 
friction with his colleagues. 

Fortunately, the accountant has at hand 
a cogent argument to use with his col- 
leagues in other departments; he will 
save them work. Although it is well to 
know we are just in our aims, it is equally 
salutary to consider the distaste which 
the public entertains for the reformer, 
though he advocates sound measures. 

If the accountant, in instituting his 
routines, and already armed with the 
knowledge that they will simplify the 
work of operating departments, will 
shape his arguments and his installations 
so as to emphasize that simplification, 
necessary changes will be effected more 
harmoniously and more speedily. The ac- 





countant is in the fortunate position of 
being able, in fulfilling his own respon- 
sibility, to be of greater service to his 
colleagues. 

The human reaction of this service, 
correctly presented and instituted, will be 
to facilitate the fulfillment of the ac- 
countant’s responsibility. The account- 
ant will be able to secure, easily and 
quickly, the original evidence upon which 
alone he can base his statement of hap- 
penings. He will be able to present to 
the management correct data and will 
have done his part to insure decisions 
beneficial to the shareholders who own 
the property, and to the public who are 
served by it. 


Neglecting a Necessity 
(Continued from page 741) 

Now all this hot water trouble may be 
avoided. You may have hot water at 
any moment you want it in any quanti- 
ties you desire, if you will give about 
one-tenth as much attention to it as you 
do to your automobile, or about the same 
as you give to the selection of your shav- 
ing cream, and without extra cost to you. 

This gas company stands ready to put 
its expert at your disposal. If you are 
building, he will tell you in advance just 
what you need, furnishing blue prints 
and all necessary instructions. And he 
will not be trying to sell you any one par- 
ticular make of heater. He will be try- 
ing simply to provide you with that 
which will give you the best service and 
which will enable our gas to give the 
maximum of satisfaction. If your sys- 
tem is already installed but is not giving 
what you consider adequate service, call 
us and we will tell you without one cent 
of charge just what you need. 

Here is a question you may ask your- 
self. “Is not the convenience and health 
of the family, as affected by the supply 
of hot water, more important than a 
dozen and one luxuries I have been 
fussing about? Isn’t it important enough, 
at any rate, to expend two minutes of 
time in making a telephone call ?” 
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Suggestions for Deriving Real Benefit from 
“Industrial Gas Salesman” 


O assist gas company executives and 
managers of industrial gas sales de- 
partments to get the most out of the book 
“The Industrial Gas Salesman,” by Prof. 
E. E. Ferris, the following suggestions 
for giving a course in group training are 
offered. This book, which was published 
recently by the American Gas Associa- 
tion, is enjoying an unprecedented popu- 
larity. The sales have been large, and 
there is every indication that the first edi- 
tion will be exhausted in the near future. 
The book is filling a long-felt need. 
Orders should be sent to Association 
Headquarters. 

The following suggestions, which will 
be of real assistance in helping salesmen 
derive concrete benefit from the book, 
are the work of Prof. Ferris and the 
Committee on Education of Personnel, 
of which J. P. Leinroth, vice-chairman 
of the Industrial Gas Section, is chair- 
man. 

1. Write a letter to each salesman de- 
scribing the book, emphasizing its prac- 
tical nature and how it will help the sales- 
man in his work. Urge a careful study 
of it—not a casual reading. 

2. Wherever it is practical to get the 
salesmen together in a study group or- 
ganize a study course—the group to meet 
once each week (or once in two weeks) 
and continue for about nine sessions to 
be conducted as follows :— 

a. The sales manager (or sales execu- 
tive) to conduct the course. 

b. At the first session: Give a brief 
talk upon the practical value of sales 
study and sales training—describe this 
book which is to be used as the basis of 
this course—outline the way in which the 
course is to be carried through—assign 





chapter one (“The Gas Industry”) for 
careful study during the following week 
(or two weeks). Also assign for collat- 
eral reading such publications listed in 
Appendix A as he may think best and 
which they can reasonably cover. 

c. At the second session: Give a talk 
upon the subject of “prospecting” espe- 
cially the making of market surveys— 
show what each salesman can and should 
do—then hold a round table discussion of 
the subject. Then give out the following 
assignments: (1) Study chapter 11 (The 
Industrial Gas Market) during the next 
week. (2) Each salesman to make a 
market survey and hand in a written re- 
port at such a date as the sales manager 
may think reasonable. In connection with 
this survey have each salesman carefully 
read the material on that subject listed in 
Appendix A. 

d. At the third session: Give a talk on 
the salesman’s knowledge of his offering, 
basing it upon such portions of chapter 
III as may be thought best. Then hold a 
discussion. Then assign (1) study of 
chapter 111 (The Industrial Gas Offer- 
ing) also (2) collateral reading from Ap- 
pendix A, also (3) some specific work in 
gathering material on appliances; a writ- 
ten outline report on this (appliance) 
assignment to be brought in showing 
what the salesman has done. This report 
need be only a skeleton outline. 

e. At the fourth session: Hold a dis- 
cussion on the subject of the selling talk 
on the offering. Base it on the develop- 
ment of the subject in chapter 1v. Read 
and discuss the selling talk on “Control- 
lability” as developed in chapter tv. 
Then give an assignment as follows :— 
(1) Study chapter tv. (2) Work out a 
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written selling talk upon one main selling 
point (aside from Controllability) and 
hand it in at next session. 

f. At the fifth session: Give a talk 
upon the subject of the approach, es- 
pecially the matter of arousing interest. 
Base this talk upon the developments in 
chapter v. Then hold a discussion. Then 
give an assignment as follows:—(1) 
Study chapter v. (2) Work out a written 
talk upon some important specific prob- 
lem of a particular kind of prospect. 
Hand this in at the next session. 

g. At the sixth session: Give a talk 
upon the subject of developing interest 
basing it upon the discussion in chapter 
vi. Lay particular emphasis upon special 
services. Then hold a discussion. Then 
give an assignment as follows:— (1) 
Study chapter vi. (2) Work out a short 
paper upon some special service (or serv- 
ices) recently performed by the salesmen 
and which proved to be effective. Hand 
this in at the next session. 

h. At the seventh session: Give a talk 
upon objections and sales resistance bas- 
ing this upon chapter vii. Hold a dis- 
cussion. Then give the following as- 
signment: (1) Study chapter vir. (2) 
Work out a written list of stock objec- 
tions and indicate how they should be 
handled. Follow the program offered in 
chapter vir. Hand this in at next session. 

i. At the eighth session: Give a talk 
upon closing sales. Base this talk upon 
chapter vitt. Hold a discussion. Then 
give the following assignments: (1) 
Study chapter vir. (2) Prepare a written 
report giving details of how the salesman 
recently closed an important sale (see 
Appendix E). Hand this in at the next 
session. 

j. At the ninth session: Review the 
course by reading and commenting upon 
some of the best papers handed in upon 
the various topics. Assign a careful read- 
ing of chapter 1x. This closes the course. 
The foregoing programs are suggestive 
merely. There is nothing hard-and-fast 
about them. Each sales manager will 
vary them according to his best judg- 


—_—.. 


ment. Some instructors prefer to have 
the students (salesmen) study a chapter 
prior to holding a session upon that sub- 
ject. There are some advantages in that. 
It can easily be so arranged if preferred. 


Value of Appearance 

(Continued from page 752) 
the entire organization and upon the busi- 
ness it follows. Let us remember this 
cardinal fact; that the natural gas busi- 
ness is a positive service to the commun- 
ity. There is nothing negative about it. 
It is the one business that has no place 
for a negative man or woman. 

There is no question but what the ap- 
pearance and maintenance of natural gas 
property has been a strong deciding fac- 
tor in the successful financing of expan- 
sion and construction work. It will be 
remembered that this phase of the indus- 
try met with considerable resistance in 
years past. The investor lacked confi- 
dence in an untried business venture. To- 
day, with a large portion of the tangi- 
ble property underground, and with gas 
reserves hidden in the earth, it is con- 
ceded by banking houses that our indus- 
try comes among the first with reference 
to ease of financing. Certainly this posi- 
tion was not attained accidentally. I pro- 
pose to give the appearance of our natu- 
ral gas properties full credit for their 
part in achieving this financial status. 

One of the important benefits of beau- 
tiful utility buildings and grounds, while 
being of a varied character, is the pride 
of management and stockholders in their 
institution. There is no question but that 
the employees will go to other work each 
morning in an attitude more in keeping 
with the human service they render if 
their surroundings are of a cheerful and 
satisfying nature, and that the stock- 
holders will feel a greater sense of se- 
curity in the integrity and business judg- 
ment of the management. 

The greatest value the utility company 
will receive from well-maintained prop- 
erty is the advertising value to the public. 
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Southern Sales Conference Attracts 75 


First Regional Meeting Held in South is Successful 
from Every Point of View 


HE first Southern Regional Sales 

Conference sponsored jointly by the 
Commercial Sections of the Southern 
Gas Association and the American Gas 
Association was held at the Biltmore Ho- 
tel, Atlanta, Georgia, November 15 and 
16 and further demonstrated the success 
of the regional conference idea in stimu- 
lating selling efforts. More than 75 at- 
tended the Atlanta meeting and the pa- 
pers presented provoked active and 
interesting discussion of the sales prob- 
lems in that region. 

M. L. Kane was chairman, C. A. Col- 
lier, vice-chairman, and George J. Kol- 
lock, secretary of the committee. 

In his address of welcome W. E. Mit- 
chell, vice-president, Georgia Power 
Company, pointed out the tremendous 
unsold field both domestic and industrial 
where gas can be used advantageously. 

G. M. Karshner of the Consolidated 
Gas Company of N. Y., and vice-chair- 
man of the American Gas Association 
Commercial Section emphasized the fact 
that the industry’s future growth hinges 
largely on increased sales per customer 
and outlined the tremendous possibilities 
that will result from the sale of additional 
appliances to present customers. A par- 
ticularly interesting paper on the value 
of campaigns in the sale of domestic ap- 
pliances was given by R. H. Morehead, 
Jr., Georgia Power Company, Atlanta, 
Georgia. He showed charts of campaign 
results and outlined the methods em- 
ployed successfully in Atlanta. A spir- 
ited discussion followed on the impor- 
tance of campaigns vs. straight selling. 

“What Home Service Does” by Miss 
Cephalie Lewis, Augusta, Georgia, pre- 





sented the home service side of commer- 
cial activities. Miss Lewis told of the 
growing importance of home service 
work and outlined the result and benefits 
to gas companies. 

The second morning session dealt en- 
tirely with discussion of the domestic 
sales practices as summarized in advance 
of the meeting by a number of companies 
operating in the southern territories. Im- 
portant among the discussions was the 
question of the number of meters per 
appliance salesman, compensation of 
salesmen for maximum results, and the 
basis for extension of gas mains to new 
customers. Great interest was shown in 
new compensation schedules of several 
companies which recognize the load 
building characteristics of certain appli- 
ances. 

“Marketing Gas for House Heating” 
by E. P. Bailey of the Bryant Heater 
& Manufacturing Company, Cleveland, 
Ohio, was presented by L. C. Harvey of 
the same company. This covered the 
“high spots” of selling house heating. 
Various systems of time payment were 
explained and the importance of cooper- 
ating with allied trades was brought out. 
Mr. Harvey emphasized the fact that 
selling gas for house heating is selling a 
luxury and must be treated accordingly 
by salesmen and sales management. 

N. T. Sellman of the Consolidated Gas 
Compagy of New York, N. Y., read a 
paper on “What’s Ahead in Refrigera- 
tion by Gas?” Mr. Sellman told of his 
company’s experience with this new ap- 
pliance and predicted a gratifying sale of 
gas refrigerators during 1928. This pa- 
per was considered one of the most 
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important of the conference and the dis- 
cussion indicated the intense interest of 
southern gas men in gas refrigeration. 

“Increasing Water Heater Sales” by 
C. I. Baker of the Hoffman Heater Com- 
pany, Louisville, Kentucky, explained the 
use of instantaneous automatic water 
heaters as storage heaters for large vol- 
ume work. 

A. E. Higgins, A. G. A. field represent- 
ative, explained the workings of the Blue 
Star Plan, citing his experience in more 
than 40 cities and urged those present to 
inaugurate the plan in the territory cov- 
ered by their companies. 

A feature of the conference was an 
inspection trip to restaurants, hotels, and 
industrial plants made on the afternoon 
of November 15. The Southern Regional 
Gas Sales Conference covered the States 
of Maryland, West Virginia, Virginia, 
North Carolina, South Carolina, Georgia, 
Florida, Tennessee, Mississippi, Alabama, 
and Louisiana. 


Employee Education 
(Continued from page 728) 
Dean Everett W. Lord of Boston 


University, after an extensive study, re- 
porting in the American Magazine for 
December, 1925, has concluded that an 
untrained man, on an average earns 
$1,200 per year, a high school graduate 
$2,200 per year and a college man $6,000 
per year; and that in a life time a high 
school education is worth $33,000 and 
a college education $72,000. Education 
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is worth just the difference that it makes 
in earning power. 

If, as stated, the educational interests 
of the company are identical with those 
of employees, it is important for gas com- 
panies to make provision, if not already 
made, for the further education and 
training of employees in order to elimi- 
nate the enormous waste mentioned in 
the beginning, due to lack of training and 
to assure efficiency and advancement in 
its Own operations as well as successful 
futures for its employees. 


Pittsburgh Opens New 
“Utility Hall’’ to Public 


NSTALLED with the central idea of lend- 

ing every possible assistance in home mak- 
ing to the people of Greater Pittsburgh, Utility 
Hall, the latest project of the Philadelphia 
Company and affiliated corporations, was 
opened to the public October 3 with appropri- 
ate exercises. 

Utility Hall, an acorn grown to a beautiful 
oak, is situated in the basement of the central 
building of the company, 435 Sixth Avenue, 
and houses a complete home with all modern 
electrical and gas appliances. It is, according 
to home economics experts, the last word in 
“model homes.” 

The new department, the Home Service 
Bureau, is an outgrowth of a thought of 
George E. Whitwell, the general sales man- 
ager, and developments in the form of ideas 
brought about Utility Hall which is being 
dedicated to the people of the city. 

Every possible effort is to be made by the 
members of the new department, which is 
headed by Miss Karen J. Fladoes, director, 
to assist in developing the home. 


What “Utility Hall” Looks Like, Inside and Out 
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Sandblasting Beats Brush and Shovel 


Novel Method Devised in Los Angeles, Proves 
Efficient and Economical 


By R. C. BOUGHTON 
Gas Distribution Engineer, Los Angeles Gas & Electric Corp., Los Angeles, Cal. 


URING ees 
the past few 
months the re- 
conditioning of 
mains ahead of 
street improve- 
ments has grown 
to be one of the 
major items of 
operation. From 
April 1 to the 
middle of Au- 
gust, 287,000 lin- 
ear feet of main 
have been af- 
fected, and in- 
vestigation bears 
out that street 
improvement 
work will con- 
tinue at about 
the same rate for many months to come. 
When a street is to be improved with 
a permanent paving, such as sheet asphalt 
or concrete, the corporation makes a 
practice of fully reconditioning mains 
and services in the street, so that cuts in 
the new pavement can be avoided. 

There are a great variety of soils in 
and around Los Angeles and environs, 
and some of these are highly corrosive in 
nature. To prevent accelerated corrosion 
a system has been adopted under which 
the pipe is coated with asphalt and then 
wrapped with a heavy felt paper. Under 
new pavements it was first the practice 
to uncover the main, and if it showed any 
signs of pitting, the main was removed 
and wrapped pipe installed in its place. 
If pitting was not obvious, the main was 





The sand blast equipment. 





Note operator in cloud of dust 


merely painted. Services were treated in 
the same way. 

The pipe which had been removed from 
the street was returned to a general cen- 
tral storeroom and there cleaned by a 
laborious process of scraping with shovels 
and brushing with wire brushes. This, in 
addition to being a tedious and laborious 
process, did not give a good clean surface 
upon which to apply a primer paint and 
subsequent asphalt and paper covering. It 
was found that in replacing existing 
mains with wrapped pipe, costs were 
running too high and therefore experi- 
ments were started in cleaning and wrap- 
ping the main in place, provided corrosion 
had not penetrated too deeply. Methods 
of field wrapping were developed success- 
fully, but trouble was had from the very 
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Section of pipe being cleaned. Left side as it came from ditch; right side with corrosion 
blown off by sand blast 


beginning in developing an econom- 
ical and efficient method for cleaning. 

A certain job came up wherein the 
pipe had screwed coupling joints and 
these were badly corroded and leak- 
ing. It was desired to weld them. 
However, wire brushing did not clean 
the surface sufficiently so that the 
metals would fuse, and a sand blast 
was resorted to with great success. 
Later more effective methods were 
developed and the photographs show 
one particular 8-inch job on which 
the pipe was so badly corroded that 
it could not have been saved by any 
method that we know of except the 
sand blast. The surface leit after 
sand blasting is not only clean but 
it is also roughened, which causes 
subsequent applications of primers 
and asphalts to adhere tightly. More 
than all that, the pits were thoroughly 
cleaned out and could be carefully in- 
spected. Pits which had penetrated to a 
degree thought dangerous were built up 
by oxy-acetylene welding. On this par- 
ticular job, embracing about 6,000 ft. of 
8-in. pipe laid in 1917, all was saved ex- 
cept a little more than 500 ft., and on this 
500 ft., a sand blast pierced through the 
pits in the wall of the pipe, the corrosion 
having been so severe. 

The cost of cleaning by the sand blast 
method is very much lower than that of 
any other method we have tried to date, 
and in view of the portability of the 





Close-up of operator in protective helmet 


equipment and the success of the method, 
we shall probably continue cleaning by 
this method, in this manner, as a standard 
practice. 

Sand blast equipment has been tried at 
the central storeroom on the 6-in. pipe re- 
moved from the system. The cost per 
sq.ft. was only about one-fourth the cost 
by the old method. 

At the present time the sand blast is 
being used in the yard on a 2400-ft. job 
of 20-in. steel pipe, and the results are so 
satisfactory that it is intended to install a 
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permanent plant. Then not only will all 
pipe which has been removed from the 
system be blasted, but all new pipe re- 
ceived from the mill will be treated in the 
same way. The new pipe can be stored 
in the open until a light oxide coating has 
been received. 


Our New Members 


(Continued from page 740) 
Meier, Dean E., Detroit City Gas Co., De- 


_ troit, Mich. 


King, Joe Judson, Magnolia Gas Co., Beth- 
any, Ia. 

ol Ear! Louis, Light & Power Dept., 
City of Colorado Springs, City Auditorium, 
Colorado Springs, Colo. 

McDougall, Malcolm Alan, 37 Tulip St., 
Summit, N. J. 

McKee, Norman R., 2132 Atlantic St., Los 
Angeles, Calif. 

Ripley, Eugene Bradford, Jr., Conn. Light 
& Power Co., Waterbury, Conn. 

Pearl, George Clayton, Conn. Light & Power 
Co., 69 Wall St., Norwalk, Conn. 

Richards, Leonard B., Conn. Light & Power 
Co., Waterbury, Conn. 

Barene, Otis E., Northern Westchester 
Lighting Co., c/o Peekskill Lighting & R. R. 
Co., Main St., Peekskill, N. Y. 

Thacher, Cyrus H., United Gas Improve- 
ment Co., Broad & Arch Sts., Philadelphia, Pa. 

Bouws, Lambertus, Holland Gas Company, 
Holland, Mich. 

Bennett, Howard W., Conn. Light & Power 
Co., 69 Wall St., Norfolk, Conn. 

Hemenway, Maurice L., Rockford Gas 
Light & Coke Co., Rockford, Ill. 

Tibolt, Robert P., New England Fuel & 
Transportation Co., 250 Stuart St., Boston, 


ass. 

Lindsley, Adrian Van Sindern, Conn. Light 
& Power Co., Waterbury, Conn. 

Henning, William N., Public Service Com- 
-—™ State of N. Y., 100 State St., Albany, 


Calhoun, Wayne, The Estate Stove Com- 
pany, Hamilton, Ohio. 
oe, Harold P., 60 Cedar St., Malden, 
ass. 
Lucke, Charles E., Columbia University, 
New York, N. Y. 
_. Roger Clark, 185-8th St., Troy, N. Y. 
olte, Carl J., The Barrett Company, 
S. Sacramento Ave., Chicago, III. 
Van Blarcom, Nelson D., Consolidated Gas 
Co., 130 E. 15th St., New York, N. Y. 
Dropp, Henry J., Milwaukee Gas Light Co., 
182 E. Wisconsin Ave., Milwaukee, Wis. 
Sweet, Howard E., Wisconsin Power & 
Light Co., 900 Gay Bldg.; Madison, Wis. 
Hemphill, William A., United Gas Improve- 
— Co., Broad & Arch Sts., Philadelphia, 
a. 
Corbin, Frank A., United Gas Improvement 
Co., Broad & Arch Sts., Philadelphia, Pa. 





ActTIvVE MEMBERS 


Montague, Charles D., International Heater 
Co., Utica, N. Y. 

Millard, John Roberts, Roberts Gas Burner 
Corp., 128 Chippewa St., Buffalo, N. Y. 

Powel, Harvey D., Roberts Gas Burner 
Corp., 128 Chippewa St., Buffalo, N. Y. 

McCarthy, J. A., Aluminite Flexible Flue 
Cap Co., Jamaica, N. Y. 

Flink, Carl H., American Radiator Co., 40 
W. 40th St., New York, N. Y. 

Duane, George E., Dayton Power & Light 
Co., Dayton, Ohio. 

Foss, Feodoze F., Wheeling Steel Corp., 622 
Wheeling Steel Corp. Bidg., Wheeling, W. Va. 

Maloney, Joseph T., 640 Superior Ave., Day- 
ton, Ohio. 

Murfit, Wallace G., The United Gas Improve- 
ment Co., 1401 Arch St., Philadelphia, Pa. 

Triphaus, E. H., Taylor Instrument Co., 619- 
20 Mays Bldg., Tulsa, Okla. 

Campbell, L. L., Illinois Power & Light 
Corp., Champaign, Iil. 

Gale, Arthur P., Wisconsin Power & Light 
Co., Beloit, Wis. 

Keeney, Robert Mayro, Connecticut Light & 
Power Co., Waterbury, Conn. 

Mears, Edward W., Mears-Kane-Ofeldt, Inc., 
1907 E. Hagert St., Philadelphia, Pa. 

Knapp, Edward D., Mears-Kane-Ofeldt, Inc., 
100 Arlington St., Boston, Mass. 

Sellman, Folke E., Servel Corp., 51 E. 42nd 
St., New York, N. Y. 

Hartwig, William F., The Palmer Corp., 
P. O. Box 11, Shreveport, La. 

Nagel, Alexander James, Pawhuska Oil & 
Gas Co., Pawhuska, Okla. 

Luhring, Viola K., Iowa Public Service Com- 
pany, Waterloo, Iowa. 

Cosgrove, Chas., Central Illinois Light Co., 
603 N. Madison Ave., Peoria, Ill. 

Beardsley, Willis M., Central Illinois Light 
Co., 16-18 S. Fourth St., Pekin, Ill. 

Carpenter, James W., E. T. Phillips & Co., 
50 Church St., New York, N. Y. 

Cole, Vernon C., Connecticut Light & Power 
Co., Waterbury, Conn. 

Porter, Robert Russell, Syracuse Lighting 
Co., Inc., 421 S. Warren St., Syracuse, N. Y. 

Wright, Samuel P., Consolidated Gas Co., 
130 E. 15th St. New York, N. Y. 

Roach, Thomas E., Electric Mgt. & Engrg. 
Corp., 57 William St., New York, N. Y. 

Shore, Helen (Mrs.), Birmingham Electric 
Co., 2100 First 'Ave., Birmingham, Ala. 

Bilbrey, Ethel, Birmingham Electric Co., 2100 
First Ave., Birmingham, Ala. 

Hobbs, Ivan C., Western Gas Construction 
Co., Fort Wayne, Ind. 

Mangelsdorf, Theo. A., Mass. Institute of 
Technology, Cambridge, Mass. 

Smith, Charles W., Jr., The Bartlett Hay- 
ward Co., 205 Baltimore Ave., Towson, Md. 

Swearingen, Walter J., Central Illinois Light 
Co., 1229 Seneca Place, Peoria, IIl. 

Strawn, J. A., Central Illinois Light Co., 316 
S. Jefferson Ave., Peoria, Ill. 

Schlink, T. A., Central Illinois Light Co., 
316 S. Jefferson St., Peoria, Iil 
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Poebel, F. W., Central Illinois Light Co., 
16-18 So. Fourth St., Pekin, Ill. 

Kahn, Abe, Central Illinois Light Co., Gas 
Works, Ft. Persimmon St., Peoria, III. 

Henry, Cecil D., Central Illinois Light Co., 
400 E. Virginia St., Peoria, Ill. 

Farnsworth, John Gosman, Central Illinois 
Light Co., 316 So. Jefferson Ave., Peoria, IIl. 

Dickinson, Lloyd W., Central Illinois Light 
Co., 316 So. Jefferson Ave., Peoria, IIl. 

Riedl, Albert Fred, Tube Manifold Corp., 
Chippewa St., Buffalo, N. Y. 

Roberts, M. J., Roberts Gas Burner Corp., 
128 Chippewa St., Buffalo, N. Y. 

Schnoor, Herman H, Peoples Gas By- 
Products Corp., 3603 S. 47th Ave., Chicago, IIl. 

Skinner, Merrill E., Mohawk-Hudson 
Power Corp., 126 State St., Albany, N. Y. 

Leech, Chas., Macon Gas Co., Macon, Ga. 

Merritt, Malcolm H., Western Gas Con- 
= Co., 1429 Buchanan St., Ft. Wayne, 


nd. 

Tharp, E. M., Ohio Fuel Gas Co., 99 N. 
Front St., Columbus, Ohio. 

Tolleson, Hugh, Amarillo Hardware Co., 
Amarillo, Texas. 

Schrank, E. S., Wisconsin Public Service 
Corp., Oshkosh, Wis. 

Honegger, Arnold, Business Research Corp., 
122 S. Michigan Ave., Chicago, III. 

Velte, George P., 63 Mt. Vernon, Arlington, 
Mass. 

Sleezer, Frank W., Western United Gas & 
Electric Co., La Grange, Il. 

Haller, Arthur L, Haller Appliance & Sales 
Co., 3038 Washington BI., St. Louis, Mo. 

Seil, Gilbert E., E. J. Lavino & Co., Plym- 
outh Meeting, Pa. 

Ware, John H., Jr., Citizens Gas & Fuel 
Co., Oxford, Pa. 

Passmore, H. P., Citizens Gas & Fuel Co., 
Oxford, Pa. 

King, L. R., United Lt. & Power Co., Daven- 
port, lowa. 

McGrath, John J., Peoples Gas Light & Coke 
Co., 122 So. Michigan Ave., Chicago, III. 

Schueler, William A., The Peoples Gas 
Light = Coke Co., 122 S. Michigan Ave., Chi- 
cago, Ill. 

utherford, Richard James, Gas Utilities 

Inc., 44 E. Broad St., Columbus, Ohio. 

Farrar, Harry L., Western United Gas & 
Electric Co., Murphysboro, IIl. 

Stevenson, H. C., Public Service Electric 
& Gas Co., 418 Federal St., Camden, N. J 

Lavan, Francis Rexford, Public Service 
Electric & Gas Co., 80 Park Pl., Newark, N. J. 

Hubbard, S. C., Central Hudson Gas & 
Electric Corp., Poughkeepsie, N. Y. 

Hesketh, James B., Public Service Electric 
& Gas Co., 235 Main St., Hackensack, N. J. 

Holloway, Asher E., San Diego Cons. Gas 
& Electric Co., San Diego, Calif. 

Finegan, C. M., St. Joseph Gas Co., St. 
Joseph, Mo. 

Ronsick, Edward H., Jr., Illinois Power & 
Lt. Corp., East St. Louis, Ill 

Lamb, Scott Grisell, Cons. Gas Company, 
Hunt’s Point Plant, Hunts Point Ave. & E. 
R. Bronx. 


Kelly, J. Paul, Huey & Philp Hardware Co, 
Dallas, Texas. 

Lissauer, Adolph W., The Hoffman Heater 
Co., 18th & Lee Sts., Louisville, Ky. 

Johnson, Clarence G., 39 South LaSalle St, 
Chicago, Il. 

Brown, F. T., Lehigh Portland Cement Co, 
815 Commerce Bldg., Kansas City, Mo. 

Shimmura, Tadaji, Imperial Fuel Research 
Institute, Kawaguchi-machi, Tokio, Japan. 

Eckman, Allen R., United Fuel Gas Co, 
Charleston, W. Va. 

Allison, Thomas G., Dayton Power & Light 
Co., 740 N. Summit St., Dayton, Ohio. 

Shannon, O. K., Ft. Worth Gas Co., Ft, 
Worth, Texas. 

Poock, Paul A., Dayton Power & Light Co, 
Dayton, Ohio. 

Anderson, Sidney R., 332 S. Michigan Ave, 
Chicago, II. 

Darrah, W. A., Continental Industrial Engi- 
mente, Inc., 208 W. Washington St., Chicago, 


Devanny, W. Ernest, Abendroth Bros,, 226 
N. Regent St., Port Chester, N. Y. 

Doran, James F., 194 Kensington Ave., Jer- 
sey City, N. J. 

Simpson, George I., Peoples Gas Light & 
Coke Co., 122 S. Michigan Ave., Chicago, IIL. 
mete R. O., 149 Clara Place, Elmhurst, 


Barnes, George G., Public Service Electric 
& Gas Co., 235 Main St., Hackensack, N. J. 

Becker, Arthur B., Public Service Electric 
& Gas Co., 80 Park Place, Newark, N. J. 

Buschmann, Carl John, 124 Sherman Ave, 
New York, N. Y. 

Cramer, Charles F., 3605 Berkley Drive, 
Toledo, Ohio. 

Dallas, Albert C., Public Service Electire 
& Gas Co., 235 Main St., Hackensack, N. J. 

Ehmann, Edwin W., Phila. Suburban Coun- 
ties Gas & Electric Co., Ardmore, Pa. 

Evans, Webster R., Peoples Gas By-Product 
Corp., 1221 Peoples Gas Bldg., Chicago, Il. 

Yates, William W., Peoples Gas Light & 
Coke Co., 122 So. Michigan Ave., Chicago, IIl. 

Woodward, Joseph A., Peoples Gas Light 
. Coke Co., 122 S. Michigan Ave., Chicago, 
ll. 


Woodrow, Ross H., Peoples Gas Light & 
Coke Co., 122 S. Michigan Ave., Chicago, Ill. 

West, Thomas L., Peoples Gas Light & 
Coke Co., 122 S. Michigan Ave., Chicago, Ill. 
— Michael T., 38 West 64th St., Chicago, 

Whammond, James, 731 Gunderson Ave, 
Oak Park, Iil 

Weldon, William R., Peoples Gas Light & 
Coke Co., 122 S. Michigan Ave., Chicago, ‘Ill. 

Thomas, Frank W., Peoples Gas Light & 
Coke Co., 11012 Torrénce Ave., Chicago, Il. 

Taylor, George C., Peoples Gas Light & 
Coke Co., c/o Adams Safety Deposit Vaults, 
Inc., Chicago, III. 

Sweenie, Philip J., Peoples Gas Light & 
Coke Co., 122 S. Michigan Ave., Chicago, Ill. 

Sullivan, Charles L., Peoples Gas Light & 
Coke Co., 122 S. Michigan Ave., Chicago, Iil. 
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Associations Affiliated with A. G. A. 





Canadian Gas Association 

Pres.—P. V. ny hy United Gas & Fuel Co., Hamil- 
ton 

Sec.-Tr.—C. W. Allen, 7 Astley oe aw 

Conv., Hamilton, Ont., June 21 and 22, 1928. 


Empire State Gas and Electric Association 

Pres—H. O. Palmer, Empire Gas & Electric Co., 
Geneva, N. Y. 

Chairman Gas Section—O. H. Smith, Consolidated 
= Co. of New York, New York, ; 2 


Sec.—C. H. B 
ork, N. Y. 
Conv., Upper Saranac, N. Y., Oct., 1928. 


. Chapin, Grand Central Terminal, New 


Illinois Gas Association 

Pres.—P. D, Warren, The Peoples Gas Light & Coke 
Co., Chicago, Ill. 

Sec.-Tr.—R. V. Prather, 305 Illinois Mine Workers 
Bldg., Springfield, 

Conv., Springfield, I1l., March 14 and 15, 1928. 


Indiana Gas Association 

Pres.—I. C. Shepard, A gg ve Indiana Gas & Elec. 
Co., Evansville 

Sec.-Tr.—F. Tracy, Genteal Indiana Gas Co., 
Muncie, Ind. 

Conv., 1928. 


Michigan Gas Association 
Pres.—F. W. Steere, Semet-Solvay Co., New York, 


Sec.-Tr.—A. ¢ “Schroeder, Grand Rapids Gas Light 
Co., Grand Rapids, Mich. 
Conv., 1928. 


Mid West Gas Association 

Pres.—C. A. Nash, United Light & Railway Co., 
Davenport, Iowa. 

Sec.-Tr.—A. W. Schmidt, Des Moines Gas Co., Des 
Moines, Iowa. 

Conv., April 24-26, 1928. 


Missouri Association of Public Utilities 
Pres—W. H. Henby, St. Louis County Water Co., 


Mo. 
Sec.-Tr.—F. D. Beardslee, 315 N. 12th St., St. Louis, 
Mo. 
Conv., 1928. 


New England Gas Association 

Pres.—William Gould, Os and Electric Improvement 
Co. , Boston ass ; 

Secretary—E. "A. Taylor, 100 Weybosset St., Provi- 
ence, 

Chairman Operating biv. —A. H. Scott, New Britain 
Gas Light Co., New Britain, Conn. 

Secretary Operating Div.—R. nowlton, Provi- 
dence Gas Co., Providence, R. 


Pres. er Boner -—M. B. Webber, Marlboro-Hudson 
s Co., Boston, Mass. 
Sec. Tr.—Ssies Div.—J. Sumner, ag Massachu- 
setts Ave., Cambridge, Mas 
Pres. ——— Div.—E. W. Berchtold, "Boston Con. 
s Co., Boston, Mass. 
Sec.-Tr. Industrici Div.—L. E. Wagner, Providence 
Gas Co., Providence, R. 
Chairman noote, iv.—W. A. Doering, Boston Con. 
Co., Boston, Mass. 
Sec.-Treas. Aeetg Div.—Otto Price, Boston Con. Gas 
oston, Mass. 
Conv., Boston, Mass., Feb. 15 and 16, 1928. 


New Jersey Gas Association 

Pres.—J. ‘ Conover, Public Service Electric & Gas 
Co., Newark, N. 

Sec.-Tr.—Louis Stoecker, Public Service Electric & 
Gas Co., Newark, N. J. 

Conv., 1928. 


Oklahoma Utilities Association 


Pres.—E. R. Ernsberger, Southwestern Light & 
Power Co., Oklahoma City, Okla. 

Mer.—E. F. McKay, Oklahoma City, Okla. 

Conv., Tulsa, Okla., March 13-15, 1928. 


Pacific Coast Gas Association 
Pres.—L. “. Klauber, San Diego Consol'‘ated Gas 
& Electric Co., San Diego, Calif 
Exec. Sec.—Clifford am, 447 Sutter St, San 
Francisco, Calif. 
Conv., Coronado, Calif., Sept. 17-21, 1928. 


Pennsylvania Gas Association 


Pres.—J. A. Weiser, ——— oe Co., Pittston, Pa. 

Sec.-Tr.—Geo. L. Cullen, Harrisburg Gas Co., Harris- 
burg, Pa. 

Conv., 1928. 


Southern Gas Association 
Pres.—P. S. Arkwright, Georgia Power Co., Atlanta, 


a. 
Sec.-Tr.—J. P. Connolly, 141 Meeting St., Charleston, 
Conv., Jacksonville, Fla., April 17-19, 1928. 


Southwestern Public Service Association 
Pres.—M. T. Walker, Southwestern G. & E. Co., 
: Shreveport, La. 
Chairman Gas ction—C. M. Thompson, Texas 
Power & Light Co., Waco, Texas. 
Sec.—E. N. Willis, 403 Slaughter Bidg., Dallas, 


Texas 
Conv., Dallas, Texas, May 3 to 5, 1928. 


Wisconsin Utilities Association 


Pres.—John St. John, Madison Gas & Electric Co., 

Madi gon, is 

amnion: hogy Cadby, 432 Broadway, Milwaukee, 
is. 


Conv., 1928. 


Geographic Divisions 


Eastern States Gas Conference 


Pres—H. H. Newman, Public Service Electric & 


Gas Co., Trenton, N. J 


Sec.-Tr.—J._C. Smith, Consumers Gas Co., Reading, 
‘a. 
Conv., Newark, N. J., April, 1928. 








Atlantic City, N. J. 


Tenth Annual Convention of the American Gas Association 


October 8-12, 1928 
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Employment Bureau 
(Address All Communications to Key Number) 


SERVICES REQUIRED 


WANTED by large gas company in middle west, 
salesman for industrial oan caelieness. Address 


Key No. 073. 


WANTED-—Sales Representatives for industrial gas 
appliances and burners by manufacturer of trade 
name line. Commission. Have openings in Chi- 
cago, St. Louis and a few other industrial 
centres. Address A. G. A. 

Key No. 0106. 


SALESMEN—Well-known manufacturer of water 
heaters is in need of local representatives in 
several cities. The type of man wanted should 
be about 30 to 35 years of age, well educated, 
healthy, business experience including di- 
rection of other employees. Reply, giving full 
a present connection and_ salary. 

reated in confidence. Inclose photo if avail- 
able. Address A. G. A. 
Key No. 0107. 


AGENTS WANTED to sell some of the latest type 
ick-acting thermostats to Gas Companies and 
lumbers; also to act as manufacturers’ agents. 

State commission ired, present occupation, 
personal and bank references. Address A. G. A. 
Key No. 0108. 


WANTED—Works Foreman. One that can get results 
and capable of handling men. Send out 150,000 
daily. First class location. The plant and mains 
in good condition. State salary and experience 
in first letter. Address A. G. A. 

Key No. 0110. 


GAS RANGES SALESMAN to represent a Trade 
Mark Line of Gas Ranges and Broilers—both Do- 
mestic and Hotel Lines. One experienced and 
having some acquaintance with West Shore Gas 
Companies in Illinois and Wisconsin preferred. 
Address A. G. A. 

Key No. 0111. 


SERVICES OFFERED 


AGGRESSIVE COMMERCIAL MANAGER— years 
of age, available October or November. - 
oughly familiar, Industrial, Commercial and Do- 

Re a Sales Promotion. Address A. G. A. 

y No. 





POSITION wanted as Superintendens of small gas 
company or as General Foreman of plant. 
Sgomemmatety seventeen years’ experience in 
all branches of manufacture and distribution, 
is > and low pressure systems. Address A. G. A. 
Key No. 224. 


POSITION as manager of small gas or combina- 
tion gas and electric property or as commercial 
manager of a larger property by a man thor- 
ony reliable with wide experience and a rec- 

for producing results. Address A. G. A. 

Key No. 226. 


Key No. 241. 








































CHEMICAL ENGINEER—with 7 years’ De: 
in the testing and developing of different 
of gas appliances also familiar with the 
and utilization of natural gas and manu 
gas—A-1 references. Address A. G. A. 

Key No. 227. 

A GRADUATE of California University desires 9 

sition as Private Secretary and Stenographer, 
s considerable experience in Utility work ag 

can give satisfactory references. Address A. G, 
Key No. 229. : 


COMMERCIAL OR SALES DEPARTMENT MAN. 
AGER—I5 years’ experience in new _ bus 
department and appliance sales activities 
management, wi gas and electric comp 4 
Three years purchasing department manager 
Technical University graduate. Desires ¢ 4 
tion with large company as commercial or : 
chandising manager, or to supervise comme! 
activities for a group of properties. + 
available on short notice. References ineli 
present employer. Address A. G. A. 3 

Key No. 230. 


WANTED--Position by young woman, B.S. 
Chemistry as technologist, in library or in 
service department. Nine Years’ expe 
Address A. G. A. 

Key No. 235. 


COMMERCIAL OR SALES MANAGER with 
record of achievement, available for northern 
cation near future. Responsible for one of 
outstanding gas properties of 1926. Capable 
ganization and operation of complete comme 
department including sales, advertising and 
licity and public relations. Vitally inte: 
in heating and refrigeration load. Contract 
salary and commission basis. Southern cli 
unsuitable reason for change. Address A. G. 

Key No. 236. 


ACCOUNTANT, AUDITOR, COMPTROLLER 
years’ experience with large Utility, 
tions, in all phases of modern accounting, aud 
financial management and budget systems. Chi 
ian, married. Available immediately. § 
reasonable. Address A. G. A. 

Key No. 237. 


CHEMICAL ENGINEERS—1% years’ experience 
Chemist at Gas Works. 2 years as Re 
Chemist for solid fuels and oils. Desires a 
tion as Research Chemist or Development 
neer. A-l references. Address A. G. A. 

Key No. 238. 


WISH POSITION with company that has need for 
man of my qualifications and training. Nine 
years’ experience in the gas industry having beem 
a cadet engineer and plant foreman in 
company and for the last four years manager 
a roperty; can operate water gas sets 
either hard or soft coal; thoroughly familiar ; 
both high and low pressure distribution, technical ~ 
graduate, 37 years old, married. Address A. G. Ay 

Key No. 240. i 


MASSACHUSETTS Institute of Technology gradus~ 
ate with seven years’ practical experience, b 
years in gas business coke oven, producer 
water gas and some distribution experience. D 
sire position as Assistant or Cadet. Best of refi 
ences. Address A. G. A. 
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Poughkeepsie, N. Y. 
New York, N, Y. 

















AMERICAN GAS ASSOCIATION, ING. 


HEADQUARTERS: 420 LEXINGTON AVE., NEW YORK, N. ¥. 


Officers and Directors 


PRESIDENT nceeqenpqderenoasaduh H. FOGG gdototebaccodsesenseu ew York, N. Y. 
VICE-PRESIDENT .........+«B. J. MULLANEY .......:..00+ . 

TREASURER ..........s.s:e0040s-C. E. PAIGE .. 4 
ASSISTANT TREASURER ...A. C. RAY «cccevese-ses- esscovesNew York, N. 
MANAGING DIRECTOR ......ALEXANDER FORWARD ....New York, N. Y¥. 
GECRETARY ......0escesesecccelee R. BOYES  .......00ceeeee0.New York, N. Y. 
SECTIONAL VICE-PRES. ....W. C. BECKJORD .............New York, N. Y. 
SECTIONAL VICE-PRES. ....J. J.. BURNS .........0c00-+e0eSt. Louis, Mo, 
SECTIONAL VICE-PRES, ....E. F. GARDINER .......,.....Chicago, Ill. 
SECTIONAL VICE-PRES......F. C. MACKEY ........+.....Chicago, Ill. 
SECTIONAL VICE-PRES. ....N. C. MCGOWEN . ++ es Streveport, La. 
SECTIONAL VICE-PRES. ....EDWARD PORTER. ........:.- Philadelphia, Pa. 
SECTIONAL VICE-PRES. ....H. L. WHITELAW ......... «o-MNew York, N. Y¥. 


H. C. ABELL .........+-es00-eeNew York, N. Y. 

D. D. BARNUM _........:4...++. Boston, Mass. 

R. B. BROWN .....:. Mab cvne -s-e-Milwaukee, Wis. 
ercesteeceses Baltimore, Md. 


-oee Newark, N. J. 
TY secccoscccecooeNew York, N. ¥, 
scewececccesseeFrovidence, R, I. 
FREEMAN ...... oseeeeCincinnati, Ohio 
SDEN ....-.s..3..+-Philadelphia, Pa. 
sAGHER ...........Cleveland, Ohio 
HEWITT ........+.-Toronto, Can. 
INSULL, JR. ...:..Chicago, Ill. 
. ELUMPP ....,.....+..+5.-Philadelphia, Pa. 
oseasdeescescccessdealamazoo, Mich, 
ETH vddareececnasestee Angeles, Calif. 
CCARTER .......++...Newark, N. J. 
evesccnvaccoccessPhiladelphia, Pa. 


Section and Department Officers 
NATURAL GAS : 
Chairman ..,...sssseerseeNe C. MCGOWEN .........Shreveport, La. 
Vice-Chairman ..........S. W. MEALS ............Pittsburgh, Pa. 
ACCOUNTING—Chairman .<..... «EDWARD PORTER © .....:Philadelphia, Pa. 
Vice-Chairman .......+.. F. H. PATTERSON .......Rochester, N. Y. 


Secretary .......++se.+5.sH. W. HARTMAN .........Ase’n Headgtra, 
COMMERCIAL—Chairman .....:..J. J. BURNS ..... heddnapaat ; 


Vice-Chairman ....,.....G..M. KARSHNER ...,.... 
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Vice-Chairman .........% J. P. LEINROTH ........... Newark, N. J. 
Secretary -.Ass’n Headgtrs, 
MANUFACTURERS’—Chairman .-H. L. WHITELAW ........New York, N. Y. 
Vice-Chairman ......... Je Ae PRY foceccccecesecesss Detroit, Mich, 
Secretary .....«... dheweas’ C. W. BERGHORN ........Ass’n Headgtrs. 
PUBLICITY AND ADVERTISING 
Chairman .........s.4d00eE. F. GARDINER ........s,Chicago, Ill.’ 
Vice-Chairman ..i.,.....J. M. BENNETT ..,.........Philadelphia, Pa. 
Secretary .....+-csseensseC. W. PERSON sopessAss’n Headgtrs: 
New York, N. Y. 
whses sah te vecoeekl. W. HARTMAN .........Ase’n Headgtrs. 


MANAGING DIRECTOR ..........ALEXANDER FORWARDAss’o Headatrs. 
ASSISTANT MANAGER -osesH. W. HARTMAN ...;......Ase’n Headgtrs. 
SECRETARY ......cccscccecesdevsesKee R. BOYES ....000.0s000e.Ase'n Headgtrs. 
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